DS1 credentials



[1penbicTopus

B putmMe HOBOro BpemMeHu bpeHabl Kak roHoYHble 6onnabl ABUMXKYTCA Ha
HEMbICITMUMOW CKOPOCTU NO HENnpeackasyeMomn Tpacce U TONbKO CriaXkeHHas
paboTa KnmeHTa 1 areHTCTBa B NNTOTHOM CBA3KE MOXET MPUBECTM K nobeae:
TOYHbIM, NOHATHbLIM W NOCNegoBaTENbHLIM KOMMYHUKALMAM.

Mo>XHO NPOCTO NOCTPOUTL pannMnHbIN bonna - 6peHa, Ho 6e3 NOCTOSIHHOM
paboTbl Lenon KoMaHabl, TOHHOro MaHEBPUPOBAHUSA, BbIBEPEHHOW CTpaTernm
NPOXOXOEHNS MapLUpyTa U MEXAHUKOB, KOTOPbIE PEMOHTUPYIOT

N COBEPLUEHCTBYIOT €ro - 3TO ByaeT NpOCTO MaLUnHa.

Mbl — areHTCTBO DS1 1 y>ke 8 NeT Mbl pasdpabaTbiBaeM KOMMNEKCHbIE pPeLLeHUS
Mo peLleHunto 3aga4 bpeHanHra, Ha ocHoBe cOB6CTBEHHO pa3paboTaHHbIX METOAUK
M aganTaunmn 3anagHbiX TEXHOMOIMMIA NoA, peanum POCCUIACKOTO pbliHKa.



[Toyemy Mbl

[ns Hac KaXkabI KNMUEHT - 3TO y4aCTHUK pannu, B KOTOPOM Halla 3aJa4a — NoOMOoYb
MakcUmanbHO 3hHEKTUBHO 1 TOYHO MPOBECTM Ero MO CNOXHOMY U HenpeackasyemMomMy
MapLIpyTy k nobeae. Ho..roHka He 3akaH4YMBaeTCst HUKoraa, u nobeaa B OAHOM CE30HE — 3TO
TONMbKO Ha4yamno NOAroTOBKU K cneayoLlemMy, No3TOMY Tak BayKHO rnmy6boko NnoHuMaTb busHec-
3a/1a4M KITMEHTA, XUTb B €ro pUTME, 1 YETKO HacTpamBaTb KOMaHAY ANs HOBbIX 3ae30B.

B cermeHTe FMCG CKOPOCTb U3MEHEHUN OCODEHHO oLyTUMa. B puTMe HOBOro BpeMeHu
B6peHablikak roHOYHbIE DoNMAbLI ABUXYTCA HA HEMbICITMMOW CKOPOCTM MO HenpeackasyemMomn
Tpacce 1 TONbKO CriaXxeHHas paboTta KfineHTa U areHTCTBa B NIOTHOM CBSA3KE MOXET NPUBECTU
K nobene: TO4YHbIM, MOHATHBIM M NocriegoBaTenbHbIM KOMMYHUKALMAM.

MO>XHO MPOCTO NOCTPOUTL panfMnUHbIN 6onna, Ho 6e3 NOCTOSAHHOM PaboThbl LIernon KoMaHabl,
TOYHOro MaHEeBPUPOBaHUSI, BbIBEPEHHOW CTPATENMMN NPOXOXKAEHNSI MapLUpyTa U MEXaHUKOB,
KOTOPbIE PEMOHTUPYIOT N COBEPLUEHCTBYIOT €r0 - 3TO OyAEeT NPOCTO MaLUMHa.



OCHOBHbIE KOMMNEeTEHUUN

During last 8 years we are developing complex solutions for branding, based on our own methods and mechanics, European & American marketing
technologies adapted for the Russian market. We work with all types of clients - from start-ups to multinatinational companies.

Hawa cneunanusaums - notpedbutenbckmn 6peHaunHr/ Our specialisation is FMCG. We are the best at
-New Brand Development
-Consumer Products Package Design (With Detailed Food Style???)

Communication Concept Development

Uctopusa areHTcTBa B MH(porpacpuke - roga n kemcobl (ansa CJM norotmnamm KrnmeHTa)

-Separated from POS'm and souvenir producing holding in 2012 after winning a creative packaging tender among top Russian agencies for "VESNA"
company.

-Reorganized the company structure in 2014 when we started strategy & brand platform development.
-won 32 tender, changed office ?

-won 60, celebrfted with new knowledges ?



KrnmneHTbl + OCH Kencobl (1 crnang KeENcos
UM CCbINKa Ha NopTAOSINO KpaTKoe
OCHOBHOE€)

We are fortunate that our clients let’us do wonderful things. We're lucky to work with them all, whatever we do for them. These are a few of the
people we’re allowed to tell you we work with
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