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About our project

The goal of our coworking is to
Create a start-up community,
whose members exchange
experience, ideas and generally
have a good time together. >
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Client’s portrait

v 20-45y. o.
v/ females and males
v/ urban; Moscow

v Occupation: 3-4 vyear students,
Seeesuecsuee) g entrepreneurs, startup businessmen, IT
specialists, freelancers

v/ Benefit sought: Quiet and convenient
workplace, high-speed Internet

v/ Lifestyle: Innovator

OO v/ EEEEEEEs\ \W
2 (AL | | | o




Our advantages

v Prices are lower than average el Teset,
v/ Opportunity to work 24/7 :{ 3
v Providing many amenities Ty o

v/ Friendly innovative environment:
modern design, furniture, kitchen,
personal boxes.



Our future website

Domain name:
co-laborateclub.ru

Color palette: cold colors,
“film effect”




Our future website

Informal style with basic colors
Some office images, representing facilities our coworking center provide




Our future website




Our future website

O AnHa Actaxosa

About us Gallery Signup Contact info : IOPUCT-KOHCYNBTAHT

3apascTByiTE! Y Bac ectb BONpoC unu

Request for the capabilities of the site BaM HyHa NIOMOLLS?
management system, other technical .
parameters: f1 oTBEYy Ha BallK BONPOCHI

coseplueHHo 6ecnnaTHo. O6pauaidTech!

O Website adaptation for
smartphones

3 Online consultations for our clients
(example in the picture)

3 Sending e-mails to customers who
filled in a signup form in 2 min
maximum




Our future website

Form for clients’ feedback

HAMUCATb 0T3bIB
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Signup form for coworking space

PeitTaH* Hede e e i
— ﬁ‘ PABOYAA CTAHUWA Kosopxuurn  leperosopuie  Kabuwerst  Bnor  [aprweps Bowru

[o6bpo noxanosatb B8 Pabouyio CTaHLuI0

[puxof Ha BECaTHYIO HEABNIO W AoAYMK CynepTaprd oaruy 13 NepsHx!

Mpw nepEOM BHaNTE 3axeaTiTe ¢ coboi NACNoPT HNKM BOAMTENLCKHME NPasa



Competitors’ websites failures

The first website https://cowork42.ru :
o g we need to:

) 740 0808 & cowork42@gmail.com Mocka, ynuua AMUTpis YibsiHor

« pay special attention to the
clickability of titles on the main page
(links) to ensure convenience of
navigation

» focus on providing feedback to the
customer and ensure they provide us
with their review to improve the

oBopkunHra CoWORK42

The second website https://gravityspace.ru:

W e e e e 000 ng service.
HoBoe KpeaTMBHOE NPOCTPAHCTBO » concentrate on making an attractive,
BIUSHIDCElocipEl attention-grabbing  design (site
e e . should not be crowded with photos)

and on simplifying the interface



Promotion in social nets

Channels:

« SMM

» Target ads

* Endorsement
« Sponsorship



Promotion in social nets

Content:
 Informative
 Entertaining
* Advertising

Freelancing gives me
the flexibility to panic
about my job instability (

anytime | want,

|

som@cards

A

EVERY DESIGNER IN THIS WORLD

PSD ! PSD ! PSD ’
new.psd newfinal psd newfinalfinal psd
PSD ! PSD ! PSD !
newfinalestfinal.psd newfinalestfinal newfinalestfuckthis
forsure.psd shitfinal.psd




Promotion through search advertising

Transactional keywords:

* KOBOPKMHI +B LEHTPE MOCKBbI

* KOBOPKMHI +B MOCKBE 6ecniaTHO +B LleHTpe
* apeHJa MecTa KOBOPKMHT

* KOBOPKMHI apeHAa pabo4yero Mecta

* KOBOPKMHI +B MOCKBE

* KOBOPKWHI MOCKBa CUTU

* apeHJa KOBOPKMHI MOCKBa

* KOBOPKMHI gelleBo

 JelleBblM KOBOPKMHI MOCKBa

* KOBOPKMHI apeHja

* apeHAda KOBPKMHI MOCKBA

* apeHaa opUCOB B KOBOPKUHIe

* KOBOPKWHI MECTO e
* KOBOPKMHI MOCKBa-CHUTU | S
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Promotion through search advertising

. MapameTpebl pacyeta:

BblOpaHs! napameTpsi: MporHo3 Ha Nep1oA: Heaens
U3MEHUTD... Mnowaakv: Bce
Bantota: poccuickue pybnu

. MporHo3 no BbIGpaHHbIM KNoYeBLIM hpasam

Brogxet no obvemy Tpaduka

.Q YT00bI NPOBECTN PEKNamMHyH0 KamnaHuio B AHAeKC. [JupekTe no Bcem noaobpaHHbIM KNoYeBbIM dhpa3am Ha yka3aHHbI B napameTpax pacyeTa nepuog notpebyetca npumepHo: 16 982.40 pyd. c opueHTaumei Ha
BbiOpaHHbIi 00bem Tpaduka. (B yacTHbIX cnyyanx: 24 617.20 pyb. c opueHTaumelt Ha 00bem Tpaduka 100, 18 144.00 pyd. ¢ opueHTaumen Ha obbem Tpaduka 85, 14 732.40 py6. c opueHTaumen Ha 0ObeM Tpaduka 62,
398.00 py6. c opueHTaueit Ha 00beM Tpaduka 9, 319.80 pyod. - Ha 0OBEM Tpaduka 5.)

BoibpaTth 06b€M Tpaduka: 0o6bem Tpaduka 100
5
00bEM Tpatika 62
00beM Tpaduka 9
oG};em Tpa(ppﬂ(a 5

OObeM TporHos cpeaHeit MporHos  MporHos  [porHo3 MporHo3
®pasbl Tpacuka CTaBku, pyo. Cnucbisaemas cymma, pyo. CTR, %  nokasos KIUKOB Orogxera, pyo.

U3MEHUTD
apeHaa MecTa KOBOPKWHT -pabounii YTO4HUTB
nogobpartb

6 384.00

H3MEHUTb
AelLeBbIit KOBOPKUHI MOCKBa YTONHUTD
nogoGpars

KOBOPKWHI -ELLEBO -MECTO -MOCKBA -0(UC
-uenTp

v

YTOUHUTD 10 598.40

WUroro Ha Hepento: (Be3 HAC): 16 982.40




Lead generation

LET'S HAVE A GREAT TIME TOGETHER!

CO-LABORATECLUB |
Coworking

¢ Time limit

v Call to action

v Flashy title

v/ Attractive design

7 DAYS FREE TRIAL

Don't miss the chance!

Please, fill in the form to apply




Poll analysis

Coworking centres' clients behavior
research

We are conducting marketing research to study the behavior of coworking centres’ clients, their
values, lifestyle,

The time of the survey will take no more than 3 minutes!
We will be glad to receive your help)

0 Preamble
Have you ever rented a place in a coworking centre? *

g [0 Socio-demographic part
0 Several sections




Poll analysis

Many people have never visited coworking spaces, but
they want to work there in future

Some people do not consider work in coworking because
they do not understand their meaning

Among those who have already visited coworking
centres atmosphere, coworking space’ brand and price
are the most important things

Most people have learnt about coworking centres from /
social nets and targeted ads







