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About our project

The goal of our coworking is to 
create a start-up community, 
whose members exchange 
experience, ideas and generally 
have a good time together.



Client’s portrait

✔  20 – 45 y. o. 
✔  females and males 
✔  urban; Moscow 
✔  Occupation: 3-4 year students, 

entrepreneurs, startup businessmen, IT 
specialists, freelancers 

✔  Benefit sought: Quiet and convenient 
workplace, high-speed Internet 

✔  Lifestyle: Innovator



Our advantages

✔  Prices are lower than average 
✔  Opportunity to work 24/7 
✔  Providing many amenities 
✔  Friendly innovative environment: 

modern design, furniture, kitchen, 
personal boxes. 



Our future website

Domain name: 
co-laborateclub.ru

Color palette: cold colors, 
“film effect”



Our future website

Informal style with basic colors
Some office images, representing facilities our coworking center provide



Our future website



Our future website

Menu

About us

Services

Price info

Location

Customers' 
reviews

Feedback 
form

Gallery

KItchen

Open-plan 
office area

Recreation 
area

Presentation 
venue

Signup

Fill-in form

Contact info

Address
Phone 

number
Social nets

Request for the capabilities of the site 
management system, other technical 
parameters:

❑ Website adaptation for 
smartphones 

❑ Online consultations for our clients  
(example in the picture)

❑ Sending e-mails to customers who 
filled in a signup form in 2 min 
maximum



Our future website

Form for clients’ feedback

Signup form for coworking space



Competitors’ websites failures

       The first website https://cowork42.ru :

        The second website https://gravityspace.ru: 

we need to:

• pay special attention to the 
clickability of titles on the main page 
(links) to ensure convenience of 
navigation

• focus on providing feedback to the 
customer and ensure they provide us 
with their review to improve the 
service. 

• concentrate on making an attractive, 
attention-grabbing design (site 
should not be crowded with photos) 
and on simplifying the interface



Promotion in social nets

Channels:
• SMM
• Target ads
• Endorsement
• Sponsorship



Promotion in social nets

Content:
• Informative
•Entertaining
•Advertising



Promotion through search advertising

Transactional keywords:
• коворкинг +в центре москвы
• коворкинг +в москве бесплатно +в центре
• аренда места коворкинг
• коворкинг аренда рабочего места
• коворкинг +в москве 
• коворкинг москва сити
• аренда коворкинг москва
• коворкинг дешево 
• дешевый коворкинг москва
• коворкинг аренда
• аренда ковркинг москва
• аренда офисов в коворкинге
• коворкинг место
• коворкинг москва-сити



Promotion through search advertising



Lead generation

✔ Time limit 
✔ Call to action
✔ Flashy title
✔ Attractive design



Poll analysis

� Preamble

� Socio-demographic part

� Several sections



Poll analysis

❑ Many people have never visited coworking spaces, but 
they want to work there in future

❑ Some people do not consider work in coworking because 
they do not understand their meaning 

❑ Among those who have already visited coworking 
centres atmosphere, coworking space’ brand and price 
are the most important things

❑ Most people have learnt about coworking centres from 
social nets and targeted ads



Thank you for attention!


