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CLIENT’S
PORTRAIT:
RESERVICE







EXISTING CLIENTS
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EXISTING CLIENT:
AGE

m Male 18-25
® Male 25-30

B Male 30 And More

® Female 18-25

B Female 25-30
B Female 30 And More



EXISTING CLIENT:
GENDER

49, 17%
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EXISTING CLIENT:
STATUS
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EXISTING CLIENT:
STATUS




EXISTING CUSTOMER
ORDER: DEADLINE, ACADEMIC LEVEL

Old Clients




EXISTING CUSTOMERS:
COMMON FEATURES
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New Client Old Client
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HOW DOES OUR POTENTIAL CLIENT

LOOK LIKE?




POTENTIAL CLIENTS:
AGE, GENDER
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POTENTIAL CLIENTS:
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POTENTIAL STUDENTS
GEOLOCATION

Global hotspots

We map university density on an international scale
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KNOWLEDGE OF ENGLISH AROUND
THE GLOBE

Asia
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KNOWLEDGE OF ENGLISH AROUND
THE GLOBE

Europe




KNOWLEDGE OF ENGLISH AROUND
THE GLOBE

South America
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KNOWLEDGE OF ENGLISH AROUND
THE GLOBE

44.92

Africa
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FOREIGN ST

UDENTS AROUND THE
GLOBE

WORLD

Tropic of Cancer THE BAHAMAS

Copyright = 2012-13 www.mapsofworid.com
(Updated on 17th August, 2012)

IRELAND BOLAND
NORTH % UKRAINE
ATLANTIC w‘ ROMANIA

OCEAN

ARCTIC O CEAN @
GREENLAND
{OENMABK)
VrREEEA SWEDEN Arctic Circle
(Us RUSSIAN
ICELAND _ NORWAY FINLAND FEDESATION
UNITED
KINGDON )

KAZAXHSTAN
UZBERIS TAN

4.-

AFGHANISTAN

AKISTAN NEPAL

MORGOLIA

SPAIN GREECE TURKEY oy

ISRAEL
ALGERIA LIBYA EGY

MOROCCO

IRAG 1R

PACIFIC
@ OCEAN

" EXE INDIA Tropic of Cancer
MEXICO Cubye MAURITAN'A MALL NIGER BANleESH
PACIFIC CAPE VERDE CH TH&'MND PHILIPPINES
OCEAN VENEZUELA GUINEA RIGERIA  SOUTH .o <EHILIPPIN
s L COLOMBIA GHANA SUDAN MALDIVES SRI
Fquator LANKA bb" LAYSIA Equator
i ECUADOR CAMEROON: SD.R-C.. —KENYA : a
“ZAIRE) TANZANIA INDONESTA
BRAZIL MAURITIUS
PERU ANGOLAZAMB' g , N
ROLIVIA . MADAGASCAR INDIAN
Tropic of Capricom ; NAMIEIA = ‘MOZAMBIQUE OCEAN Trapic of Capricons
PAR Y
b Ay SOUTH BOTSWANA
ACIFIC ATLANTIC
OCEAN CHILE URUGUAY A {:)L(:t“‘\'ll'\'] . 2?;‘:2:
ARGENTINA ZEDRZE :
NEW ZEALAND
(4] 3000 6000 Km
v x v : SOUTHERN OCEAN o
Arntarctic Circle

4] 3000 wMiles




POTENTIAL STUDENTS:
ACTIVITIES _ FOREIGN STUDENTS VS NATIVE




TYPES OF CLIENTS

v/ To enter College/University
v/ To be hired

(Y
HOTHTHTTTHTITN

* Lack of knowledge/confidence

“( - ~S D
T wowservice??

v Getitdone.
v/ Quality is not so important

e Possess poor English. Looking for

acceptance l
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TYPES OF CLIENTS

v/ Want to improve their mark.
v/ Quality is of high importance

e Lack of time.
e Not keen on subject

e Have to work in order to pay for their
studies.

v/ High quality product
v/ Ease of use and clarity
v/ Timely delivery

e Looking for understanding
e Lack of knowledge
e They do not keep up with the society
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TYPES OF CLIENTS

v/ Help the kid to comprehend the
material and pass the class

e Lack of knowledge/time
e Payment issues

v/ Just get it done.
v/ Freetime

e Lack of knowledge
e Tired and annoyed
e Lack of time

wentrum




TYPES OF CLIENTS

e Innovative ideas
e Quality
e Timely delivery

e Afraid for their reputation
e Cannot fail the project

v/ Just pass it.

¢ Do not bother them and deliver on time.

e Cannot be in two places at once.
e Paper is not so important
e Under pressure
e Lack of time

we trum




NEW TYPE OF CLIENT

“I assume my dyslexia
supercfower allows me tol
detect truth in ways that

reqular mortals cannot.” #=_" #)- 3 2 N
i : eeds

v/ Assistance in gathering and comprehending the
materials
v getfree time
v/ 3pass the class

1. Disability/ health problems preventing from some type
of assignment
2. lack of knowledge
3. Lack of time
4. Looking for acceptance

WOW Service ???

wehtrum




UNIVERSITY STUDYING

SCHEDULI

Sep.4
Labor Day Nov. 22-25

Oct. 09 Lt Nov. 10
Columbus Day Veterans Day




UNIVERSITY STUDYING:

MAIN REQUIREMENTS
..

O Studying time

L 1
]
53%
— W

Graduate within the reasonable time

Undergraduate

0 No of credits per semester/course

e Part time ¢ Full time

Junior 96+ credit hours

Freshman Sophomore 4-95 credit hours

0-31 credit hours 32-63 credit hours wehtrum



UNIVERSITY STUDYING:
CONTENT
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UNIVERSITY STUDYING:
ASSIGNMENTS

[0 How often?

L 2-3 times per semester.
Every 1-2 weeks (smaller tasks)

[0 No of pages per work

Q 1-10

 Up to 20-30 for exams/finals wentrum



UNIVERSITY STUDYING:
TYPES OF PAPERS

‘[ CAPSTONE PROJECT fg‘é BOOK RePORT

Accep’ced‘

SUOBQSSfU‘ College Multiple Choice Question _
Ad\“lSS‘O“ Essay 1.To e the q uality of mult pI choice questions

| a. mak f the o pt ddistractors negative.

" Executive summary




TYPES OF PAPERS
GAME

% Your task

Q 3 teams ‘

Describe each type of assignment not using your language

20 min for preparation wehtrum



TYPES OF PAPERS
FORMATTING STYLES

& Harvard o

Style Fows ' e icago '
Guide T g

. woef Chicago/Turabian

GSUOLA

The OXFORD UNIVERSITY

= @ APA Style
&==BLUEBOOK

B A Uniform System of Citation®

STANDARD for CITATION
of LEGAL AUTHORITIES

FOURTH EDITION

Nineteenth Edition




BRAINSTORMING PART

——

o What can we implement for improvement of its quality?

o What can we implement for increasing our sales?
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WE DEVELOP TOGETHER




