


KAK BCE HAHYUHAJIOCH

B mae 1886 roga ¢gapmarieBToM
13 AtimanTtsel (mrar JHKopmaxus)
nokropom JIxonom CtuTOM

[TemOepTOHOM OBLI
co3maH cupon. B cmecm ¢
COHOBOM BOJIOM CHUPOII

IpPEBpaTUIICS B HOBBIM HAIIUTOK,
Ha3BaHHbli Coca-Cola. JIuctes
KOKH (3 4acTH) U Opexu JAepeBa
TPONMMUYECKON KOJbl (1 9acTe) —
9TO OBLIH OCHOBHEIE
MHI'PEIUCHTEI HAITUTKA

Coca-Cola.
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B 1888 roay IlemOeproHOM OBUIM MOpOJaHbl MpaBa Ha H3TOTOBJICHUE
HamuTKa M ero peanu3amuio. Aca I'purrc Kanamep — OHM3HECMEH U
ocHoBaresib komnanun «The Coca-Cola Company» (1892 rom), Tenepsb
umen Bce mpaBa Ha Coca-Cola. IIpon3BoACTBOM 3TOr0 HalWTKa €ro
KoMmaHusa 3annMaetrcs U cerogusa. Haunnast ¢ 1902 roma, Coca-Cola crama

B CIIIA caMbIM M3BECTHBIM HAIMTKOM, O0OpPOT KOTOpOro cocraBwia 120
000$!

[Tomynsprocth Coca-Cola ¢ Toro BpeMeHu 3Ha4MTEIbHO BO3pocia. Yepes
HATBACCAT JIET CO JHS H300pETCHWs HAluTKa, OH CTajl JJisi MHOTHX
aMEPHUKAHIIEB CBOETO POJIa HAIIMOHAIBLHBIM cHUMBOJIOM. Ecin ¢ 1894 roma
npoaaxa Coca-Cola ocyiiecTBisiach TOJIbKO B OyThUIKaX, TO, HAYMHAs C
1955 rona, oHa crana npojaBaTbcs U B 0OaHkax. J(u3aitHepom u3 Teppu Ot
(mrar Muauana) B 1915 rogy Obuia npuaymaHa OyThUIKa OOBEMOM Ha
IIECTh C MOJIOBUHOW YHUUHU. ECIIM BEPUTH CYIIECTBYIOIIECH JIETEHAE, TO MO
CBOMM OYEPTAHUSAM OHA HAMOMHWHAET CTUJIW30BAHHBIA CHIIYAT aKTPHUCHI
I'petnl I'ap0o, cekc-cuMBosa Toro BpemeHu. O0beM OyTHUIOK, B KOTOPBIX
ctana npouzBoauThesi Coca-Cola B 1955 roay, Ob11 1o 26, 12 1 10 yHumid.



MCTOPUA NOrOTUNA
GQGA-GOLA.
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Kayuurpaguueckue OyKBbI  Ha |
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HazpaHue Coca-Cola, nmpumyman
TaK k¢ POOHMHCOH.

ITon pyxoBoacTBoM KaHuiepa, ;45
JOTOTHIl TIHApPWUIA KakKk M THe
TOJBKO MOIJIM: pa3MElIaid Ha
CyBEHHPAX, neyarain Ha
JUCTOBKaxX. B wrore, nororun
IPOYHO  BOWIEA B  TOJOBBI
oObIBaresiei. /Jlommo g0 Toro,
YTO JIOTOTHUII CTAJIX KOMHUPOBATH
IPYyTHE, MEHEE U3BECTHBIE MapKU
ra3upoBKU. Tonpko B ogHOM 1916
rony, kommanua  Koka-Kona
Hayajia 0ojee 150 cyneOHbIX aen
MPOTUB IJIaruara CBOETO JIOTO.
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Have a Coke

> ITHE SATISFYING
BEVERAGE
Relieves the fatigue

play, over-work and

over-thinking

i‘ DELICIOUS!
7 REFRESHING!
FHIRST-QUENCHING!




Travel refreshed

AT SODHE FOUNTRINS




bpenn Coca-Cola sBiseTcs cambiM
NOMYyJASPHBIM Ha IUJIaHETe, C HUM
3HAKOMBI 6,5 MIpA. JIKOACH, 4YTO
paBuserca 94% mnHaceneHusa 3emuln.
brnarogapsi camoii OOJBIION B MHUpE
TUCTPUOYIIMOHHOMN CHCTEME,
JIETEHJIAPHYIO ra3upPOBKY
notpebasror Oomee uyem B 200
crpanax. Ilo Bcemy Mupy Ha
KOMITaHWUIO paboTtaeT Oomee 146 000
corpyaaukoB. Ceituac Coca-Cola
aBiIieTcs  mocrtaBmmkoM ~ Ne ]
IATHCBOM BOJBI, Ta3UPOBAaHHBIX U
HEra3upPOBAHHBIX HAIIUTKOB, COKOB,
HEKTapoOB, a TakKXe TOTOBHIX K
ynoTpedseHui0 4aeB U Kode.
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JIByXTBICSIYHBIE TOJbI XapaKTEPU3YIOTCS
Coca-cola BHempsieT HOBBIE CTaHIAD e
MeHseTCs JiereHjapHas purypHas oyThUij

BU3yaJIbHO, W3MEHWINCh TEXHOJOTUHU
yIaJ0Ch MOBBICUTh TPOYHOCThH OYTHIJIOUK
KOMIIaHUs HauyuHAaeT OoppOy ¢ mepef .
HKOJIOTMYECKOM OOCTAaHOBKH B MHUPE. 3 A
POM3BOJCTBE OOOPYNOBAHME C MOMOLIE EH
OyTBUIKM ~ MOXXHO  MOPUMEHSTH  Mp!




NHTepecHble GaKTbl
o Coca Cola

PexyTaMHBIN IUT KOKA KOJbI, KOTOPbIM ObLT HapucoBaH B 1904
romy B mrTare JKOpmKuWs, OO CHUX IMOpP HAXOAUTCI TaM U
PEKIIAMUAPYET 3TOT HAIIUTOK;

B ropone Apuka (Unim) ecTh 3HaK KOKa KOJIbI, CACIaHHbIN U3 70
TBICSIY OyTBIJIOK OT 3TOTO HANIUTKA,;

Bo MHOTMX Urpax €CTh BUPTyaJIbHbIC HAIIMTKU KOKA KOJIbI, TOJIBKO
¢ nmoxoxxuM HazBaHueM (Hyka Kona, Kamxu Koma);

B AmiaHte €CTh My3€W TNMOCBSAIIEHHBIM KOKA KOJIE, B HEM MOXKHO
IIPOCIEAUTH UICTOPUIO ITOI0 HAIUTKA,;

Kaxnyro cekyHny BbeimuBacTcss okono 7000 crakanoB «Coca
Colay.






