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HanpaB/IeHUA:

Magram Auto

Magram Medicus

Magram Finance & Insurance
Magram Media & Advertology,
Magram-Consumer Electronics
Magram — Retail
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pocculickue KomndHuu, Hble
kopnopauuu Fortune 500, YyacmHble
npeonpuHUMdme/ibCKue KOMNAHUU.

Magram Auto Audi Poccus, Nissan Motor Rus,
THK/BP

Magram Medicus GlaxoSmithKline, Ferrosan,
Johnson&Jonson

Magram Finance & Insurance Delta Credit,
Master Card, «BHewmop26aHk24»

Magram Media & Advertology,
Magram-Consumer Electronics Nikon, Sony,
Xerox

Magram — Retail UYM, MEGA Mall, MR Doors



PerTuHr KomnaHusa

1. TNS (Br/toyas Gallup Media, Gallup AdFact, MIC, MIC CI6.)

N

KomKoH (BK/to4as KomkoH CI6)
3. AC Nielsen

. Ipsos-F Squared

N

. GfK Pycb

V2

BbusHec-AHaMTHKa
7. MACMMU (Bkatovas MAPT&Co)
8-10. POMWP MOHUTOPUHI
8-10. IMCA (BKratouvans Qualitative Quest)

8-10. MAGRAM MR
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