Advertising




printed flyers

(meYaTHBIE JIMCTOBKH )

television adverts

(TEIICBU3UOHHBIC PEKJIAMBI)
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taxi cab doors
(peKjIaMa Ha ABEPSIX TAKCH)



bus stop
benches adverts

(peKIaMa Ha OCTaHOBKAX)
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(pexjiaMa Ha aBTOOyCax)




shopping-cart handles

(pekiIaMa Ha py4YKax TEICIKEK)

stickers
on apples 1n supermarkets

(peki1ama Ha SI0JI0Kax)




TESCO
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MEQDLETON EXTRA 01619 127100

How did we do?

Yisit www. tescocoaments. com and
el us about your shopping trip

‘=
SHAMPOO 0.01
SHAMPCO b 0.0
SHAMPOD 0.03
SHAMPOD 0.01
SHAPOD 0.01
CHEESE 0.65
TOTAL 0N
CASH 2.00
CHANGE DUE 1.3

190940 11:39 B0QS 073 8003 dohE

backs of tickets and
supermarkets receipts

human billboards

(4eI0BeK peKiiama) (pekIamMa Ha YeKax)



advertising agency —
PeKJIaAMHOE AT€HTCTBO

poster — mocrep, apuina,
IJ1aKat




IIpuMep pekjIaMbl HA AHIVIMICKOM fA3bIKE

MoJ1iouHbI€ TMPOAYKTHI
camMmble IoJie3HbIe B MUpe! He
3ps ropopat: "'lleiiTre neTu
MOJIOKO - Oyaere 310poBbie! "
HOTYPThI, TBOPOL, CMETAHA U
JAPYyroe, Bce BbI MOKETE
YHOTPEOJIATh KAXKAbIN JIeHb.
Kyiast MOJIOYHBIE IPOAYKTHI
BbI O0ecrneunBaere cede
3/I0POBbE HA BCIO "KU3Hb!
Ilomorurte Bamemy
UMMYHUTETY U cede.

Dairy products are the
useful in the world! not for
nothing they say: "Drink
milk, children - would be
great!' yogurt, cottage
cheese, sour cream and
more, all you can eat every
day. Eating dairy products,
you provide a health for a
lifetime! Help your
immunity and myself.



Advertising is another invention of the 20th century. Some people find it
annoying and useless, however, it certainly has its point. Advertising can be
found everywhere nowadays: in newspapers, in magazines and brochures, on
posters, on radio and TV, in Internet, simply everywhere. The main purpose of
advertising is to sell the goods. From the other side, it’s a really effective way to
let the people know about certain products. So it became obvious that businesses
will profit from advertising, which is why we have so much of it. It’s an
interrelated process: the more companies, the more advertisements. Advertising
is not only the means of information, but also of communication. It’s the
so-called interaction between clients and service organizations. First reaction to
advertising in our country was relatively negative, although later it became a
usual media content. TV ads were the most frustrating type of advertising.
People were really annoyed when their favourite programs and soaps got
constantly interrupted by useless ads. Besides, it seemed that they lasted forever.
Later people got used to it and now it’s a normal thing to watch ads on TV.
Moreover, there is a new type of annual award for the best commercial
advertisement. One good thing about advertising is certainly the globalization.
Today it’s easy to watch different commercials from all over the world and to
understand what goods are produced in certain countries.



Pexsama — 310 emié ogHo n3zooperenue 20-ro Beka. Hexkoropsbie JI10qu HAXOMAT €€
pasapakaroiiei u 0ecroyie3Hou, OTHAKO, OHA, 0€3YCJIOBHO, UMeeT CBOM 1eju. B Hamm
JTHHU pPeKJIaMa MOKeT ObITh Be3/le: B ra3erax, B JKypHaJax u OpoiIopax, Ha IJIaKaTrax, Ha
paauo U TejgeBuaeHUU, B MHTEepHeTE, MpOoCcTO Be3ae. OCHOBHOM 1eJIbI0 PeKJIaMbl
SIBJIIETCH MPoaaka ToBapoB. C Ipyrou CTOPOHbI, 3TO AeiCTBUTEIbHO 3 (PeKTUBHBIN
CIOCO00 1aTh JIIOASAM 3HATH 0 HEKOTOPbIX MPOAYKTaX. Takum 00pa3oM, CTAJI0 O4EBHIHO,
YTO OU3HEC MOJYYHUT BHITOY OT PeKJIAMBbI, I03TOMY y HAC €é TaK MHOI'0. JTO
B3aHMOCBSI3AHHBIN MPOLECC: YeM 00JIbIIe KOMIIAHUM, TeM 00JibIIe pekiamMbl. Pexiiama
SIBJISIETCS HEe TOJIbKO CPeACTBOM MHGpOpMaMK, HO U CPEACTBOM CBSI3U. JTO TaAK
Ha3bIBaeMoe B3aMMOAeHCTBHE MEXKAY KIUEHTAMH M OPTraHU3aAUsAMM,
npepocrapasiloiuMu yciayru. [lepasi peakuus Ha pekjiaMy B Hallled CTpaHe ObLia
OTHOCHUTEJbHO OTPUIATEJIbHOM, XOTH M035Ke 0HA CTAJI O0BIYHBIM COJACPKAHUEM Meaua
pecypcoB. TesieBu3nOHHAas1 pekjamMa ObLiIa Han0oJIee pa304apoBbIBAIOIIIMM BHIOM
pexiiambl. JIonen 1eiCTBUTEILHO PAa3IPaKajo, KOraa ux JronuMbie MporpaMMbl U
cepuaJibl MOCTOSIHHO NMPePbIBAJIUCH Oecnmosie3Hoi pexkaamoid. Kpome Toro, kazaaoch, 4To
OHM JJIUJINCh Be4uHO. [1o3xke 11001 K Hell MPUBBIKJIN, U TeNePb 3TO HOPMAaJIbLHOE
sIBJICHUE CMOTPETh pPeKJIaMy 1o TejeBu30py. Kpome 10ro, ecTh HOBbIN THII €:KErOAHOMN
NMPEeMHH 32 JYYIIYI0 KOMMeEpPUYeCcKy pexkiamy. OqHa xopouiasi CTOPOHA PeKJIaMbl,
0e3yCJIOBHO, 3T0 I100anu3anus. CerogHs MOKHO JIETKO MOCMOTPETh Pa3jIMYHbIe
PeKJIAMHBIE POJIMK €O BCEr0 MUPA U MOHATH, KAKHE TOBAPHI IPOU3BOAATCH B
OIpeaeJIeHHbIX CTPAHAaX.



