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Headlines font – Arial, 20, bold, RGB 16/37/63.
General copy – Arial, 12-16 (depending on amount), black.
Annotations – Arial, 8, RBG 82/87/89.

Color palette

To keep in mind (please refer to MCPB style recommendations) 
Basic elements

WSF | Balanced
RGB: 232-17-45

RGB: 5-56-104 RGB: 0-176-240

RGB: 81-87-89 RGB: 255-194-17 RGB: 149-193-31

RGB: 25-138-244 RGB: 93-212-255 RGB: 149-155-157 RGB: 255-218-112 RGB: 198-231-107

standard products:
RGB 81-87-89

Entec
RGB: 88-150-57

Utec
RGB: 240-172-0

Nitrophoska S
RGB: 125-25-42

Crenel
RGB: 78-0-142

UMG
RGB: 212-85-0

Water solubles
RGB: 147-194-239

Nitrophoska C
RGB: 189-128-81

WSF | High K
RGB: 150-147-142

WSF | High K Med N
RGB: 249-86-2

WSF | High P
RGB: 158-79-165

WSF | Balanced low P
RGB: 30-181-58

WSF | High N
RGB: 0-163-221

Nitrogen 
0 / 176 / 240

Phosphates
149/ 55 /53

Potash
119/ 147/ 60

Sustainability
149 / 193 / 31

Logistics
112/ 48 / 160

Distribution / quotes
255 / 192 / 0

Text shading 
217/ 217/ 217

Primary corporate colors

Supportive palette for charts and diagrams

Division / other colors

Represent our company most of the time and should prevail whenever possible.

Serve as supporting colors and can be applied to most corporate media when primary colors are not enough.

Products

This palette is derived from primary and secondary corporate palette by correcting brightness (+40%).

An upcoming (next 12 months) revision to 
the master brand book will seek to further 
harmonize color use across products & 
functions. Please strive to follow these 

recommendations until then.
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1. The table of contents looks like this
2. It appears here
3. In this size and font

a) And that’s a secondary section
b) Even two of secondary sections

4. And you can even provide page numbers
5. Like this…………………………………………………………………………………………….14
6. Or even like that…………………………………………………………………………………..79

When needed
Here’s how a table of contents should look like.…
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The following slides are all part of the 
layout deck =>

If you need help with any other slide 
template please email the MCPB team

Right click => 

layout
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Selected sales volumes (KMT) 

Product 2016 2015 Change, %

Excluding third party products

2016 2015 Change, %

Urea 4 751 3 841 +19 3 715 2 987 +21

MAP 2 175 2 081 +9 1 689 1 852 -11

DAP 1 942 3 475 -48 1 563 1 154 +16

Total 8 452 8 175 +7 6 874 6 071 +11
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Sales

Transportation

Distribution

Volumes
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Other useful slides 
• Disclaimer
• Selected logos
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This presentation has been prepared by EuroChem Group AG (“EuroChem” or the “Company”) or one of it subsidiaries for informational purposes, and 
may include forward-looking statements or projections. These forward-looking statements or projections include matters that are not historical facts or 
statements and reflect the Company’s intentions, beliefs or current expectations concerning, among other things, the Company’s results of operations, 
financial condition, liquidity, performance, prospects, growth, strategies, and the industry in which the Company operates. By their nature, 
forward-looking statements and projections involve risks and uncertainties as they relate and depend on events and circumstances that may or may not 
occur in the future. The Company therefore cautions you that forward-looking statements and projections are not guarantees of future performance and 
that the actual results of operations, financial condition and liquidity of the Company and the development of the industry in which the Company operates 
may differ materially from those made in or suggested by the forward-looking statements or projections contained in this presentation. Factors that could 
cause the actual results to differ materially from those contained in forward-looking statements or projections in this presentation may include, among 
other things, general economic conditions in the markets in which the Company operates, the competitive environment in, and risks associated with 
operating in, such markets, market change in the fertilizer and related industries, as well as many other risks affecting the Company and its operations. 
In addition, even if the Company’s results of operations, financial condition and liquidity and the development of the industry in which the Company 
operates are consistent with the forward-looking statements or projections contained in this presentation, those results or developments may not be 
indicative of results or developments in future periods. The Company does not undertake any obligation to review or confirm expectations or estimates or 
to update any forward-looking statements or projections to reflect events that occur or circumstances that arise after the date of this presentation,

This document does not constitute or form part of any advertisement of securities, any offer or invitation to sell or issue, or any solicitation of any offer to 
purchase or subscribe for, any securities of the Company in any jurisdiction, nor shall it or any part of it nor the fact of its presentation, communication or 
distribution form the basis of, or be relied on in connection with, any contract or investment decision. No reliance may be placed for any purpose 
whatsoever on the information contained in this document or on assumptions made as to its completeness. No representation or warranty, express or 
implied, is given by the Company, its subsidiaries or any of their respective advisers, officers, employees or agents, as to the accuracy of the information 
or opinions or for any loss howsoever arising, directly or indirectly, from any use of this presentation or its contents,

Because nothing you say should be taken at face value
Disclaimer
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Logo collection
Corporate identity

Black version for technically limited media

Secondary logo version

Secondary logo version

Main logo version

Transparent background version
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Logo collection
Standard fertilizers
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Logo collection
Premium fertilizers

Main versions Spanish market adaptation Soluble line
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Logo collection
Other fertilizer products


