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INTRODUCTION

f

More than
2/3 of the
World's
population
will live in
cities by
2050

Urban space
will become
an even more
significant
factor
determining
the
development
of human

civilization

The idea of the
necessity to
increase the

creative potential
of the city
economy is

gaining popularity

Potential of the

manufacturing

sector of the
world economy is
rapidly depleting

« D
The pur several
solutions y means
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The object of research is urban space, the
subject of research eative spaces

located in urban area.




Creativity has become an industry that provides

a wide range of benefits for urban space:

1. The creative city is attractive
for investment.
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2. A creative city is innovation, a space for e

I creative realization of residents, the ultimate goal 7 -

l of which is to create an innovative environment.

CREATIVITY AS AN INDUSTRY
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3. The creative industry helps to

attract a tourist flow.

CREATIVITY AS AN INDUSTRY




4. Creative industries help
| educate city leaders to work on
_.; transforming urban spaces.

CREATIVITY AS AN INDUSTRY |




FORMS OF CREATIVE SPACES

1. Creative Technopark | R

KOBPBI

It is a project for the development
of innovative products through a
property complex that includes
industrial facilities, research

institutes, business centers.

cluster in Moscow. The cluster
includes architectural and design
bureaus, showrooms, offices,

university of creative industries,
exhibition spaces, studios, etc., is
one of the examples of

gentrification and redevelopment




FORMS OF CREATIVE SPACES
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2. Loft space
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3. Creative coworking space

It is a space where a citizen
can find a place to work. It is
used for the synthesis of
creative work, business and
friendly communication,
rational organization of the

work process.

“TRUD” coworking center. It is
a public space with
workplaces and office
infrastructure, which is located.
in the former building of the

“Sibtyazhmash™ factory.




FORMS OF CREATIVE SPACES

4. Art Center

It is a functional community
center with a defined area of
competence, designed to
encourage the practice of the

arts and provide various
services (space for exhibitions,

seminars)

“Winery” - Center for
Contemporary Art in Moscow.
Located on the territory of the

former brewery “Moscow

Bavaria”. Includes 6 exhibition
halls, modern art galleries,

theater grounds




FORMS OF CREATIVE SPACES

5. Art Quarter

It is a part of
the city where
cultural, creative

centers are
concenirated




2. Creation of a
M EAS U R ES 1. Mapping - ;F:jr(:g:eﬁtrhued :c-.:ce'r:r)
objectives.

4. The system of small
loans for the
implementation of

small urban projects.

3. The price
availability of rental

space.

6. Intermediary
agencies

5. Consulting support.
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