AFEHTCTBO

Pis16ako® gooHd CTPATEMUYECKUNX
UHULIMATUB

NHHOBALIV BYYLLETO:
KAK CO30ATb YCMELUHbLIN
OBPA30OBATE[bHbIV

CTAPTAI—I HwnaHa Koponesa

NHcTuTyT 0bpasosaHus HAY BLLO
dkoroleva@hse.ru



KoHKypC MHHOBaLK
B 06pasoBaHuy

>

. B D ‘/v‘ ,

“-

KO 2014 KUBO 2015 KUBO 2016 KUsO 2017
}‘i»n Has LKoAa V 4 . .
AR So e e W PBK W Microsoft
‘ WHULIMATUB ek ...
NF
MAXIMUM 0 Strategy Partners Group ) %
MOAFOTOSKA X SKIAMEHAM MHHONpakTUKa CBEPBAHK

COJ-I IMPACT Ei
HUB . IIPOCBEIEHUE
L. W3AATENRBLCTEBO



¥
1 ATPENA | s
PETCTPALIMA

wonsinca o190 MAH

sio darns jcwv/«7 cochac ra KIVO.HSE.RU



KOHKYpPC MHHOBALIMMA

B OO A30BAHUM

KnioueBble gaTbl KOHKypca B 2017 roay:

e 1anpenda- 15 magqa: npuem 3adaBOK Ha canuTe KOHKypca kivo.hse.ru;

* 15 masd — 30 mas: aKcrnepTusa 3asBOK;

* 6 UIOHS: Npecc-KoHepeHUud, 0bbsaABNeHMe NonyguUHannucToB;

e 27 UoHSA — 30 MIOHA: J1eTHAA WKona ans y4acTHUKOB (akcenepaTop);

* 25 ceHTADOPS: noaBeaeHne ntoros KoHKypca B paMkax KoHdepeHumn
edCrunch.

www.kivo.hse.ru
kivo.hse@mail.ru



bonbLuon B3pbIB




VIHHOBaLUuA ymepna
" *
e John Hattie, 2009

L < adbdekTa 0bpasoBaTenbHbIX UHHOBALMUI
Ha y4eBHble JOCTUKEHUS LLIKOMBHUKOB - 0.4




MIHHOBaUKMAa ymepna, aa
3apaBCcTBYyET MHHOBaALUMA!

* Edmund S. Phelps, 2015

* HU30Bbl€ MHHOBALMN, HE UMES
M3Ha4yarnbHO onpegeneHHou uenu, B
KOHEYHOM c4yeTe 6r1aroTBOpHO BIUAKOT Ha
9KOHOMWKY N npeycneBaHne niogen




[Tone poccUmckmnx HN30BbIX 0Dpa3oBaTENbHbIX
MHHOBAaLUU
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C

OverallRank Item Rank Distribution Score Total Respondents
i 3KCNEepTU3y NPOEKTA, KOHCYNLTALMIO | 4101 559
2 MopnepXxKy rocynapcTeeHHbIX OpraHos 3,633 536
3 WusecTuumm (Kommepyeckue) 3,355 501
4 Muap, noMoLLb B NPOABMMXEHUMU I 3,274 530
5 EAuHOMBILWNEHHWKOB Cpeau MHHOBaTopos [ 2,951 465
6 MusecTuumm (6naroTeopuTensHbIe) I 2,895 456
7 MEHTOPCKYIO NOAREPXKKY . 2316 403
8 Mocneposareneit B 1961 373
9 Opyroe 310 158
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MHBecTMUKMM B pbIHOK 00pa3oBaTenbHbIX

cTapTanos
Tomasz Tunguz, Redpoint

Consumer YC Investment Trends

[ Commerce || Comsumer Services | _—TFducation ’ Finance

159%
10%

“mil
o, IR

1 Gaming I Health » Media On Demand
15%
10%
O
gy - mmEm
1 Other I Social Media
15%
10%

2012 2014 2015 2012 2014 2015



[ToBbILLIaeM LWaHChl Ha ycrnex

 KomaHga 13 ogHoro yydacTtHuka

» OgHopogHasa komaHga (non, cgepa
NeATenbHOCTH)

 [lpegnpuHMmMaTens B KOMaHae

* BbINyCKHUKN BeOyLWNX YHUBEPCUTETOB B KOMaHAe

« Hann4ymne Beb-canta

* [lponaeHHbIe KypCbl, MEPONMPUATUA

* Hann4yune meHTOpAa

» 3apyOexXHbIN OnbIT
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www.kivo.hse.ru
www.facebook.com/kivo.hse
www.vk.com/kivo hse

[lnaHa KoponeBa

NHcTnTyT obpasosaHuns HAY
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dkoroleva@hse.ru



