Kak nonyvyarTtcs
PEUTUHI N Apyrme
nokasaresnum?

OCHOBHbIE ayaUTOPHbIE
rnokasaTenu:
Audience, TVR, GRP

©TNS 2012




TNS Media Research. TV Index

TVR (penTuHr %)

KonnyectBo 3puteneun codobITUA, BblpaXXeHHoe
B MpoLeHTax OT BCen ueneBon ayautopumu

[Ona pa3HbIX TUNOB COOLITUNA cuUMTaeTcA
no-pasHomy
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TVR (peuTUHr %) nporpamm

('Oo' f
' J k Audience (Tbic. yen.) |
‘ nporpammbl X o
S8 o 2w’ oo
HaceneHue
ropoga

B cpegHeMm, Kaxkayro MUHYTY 3TOM nepegavm cmoTpenu % HaceneHus
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AFFINITY — npeanoyteHua ayautopum

HaceneHue ropoaa TVR sxeH
(100 000 yen.) Affinity (xen) = TVR Bce *100%

AyauTtopusa ngorpammh
(10 00? yen.)
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XKEHLLMHBI,
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MY>X4YUHbI,
40%

KEeHLUMUHbI,
60%
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Share (Qons)
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NMpoueHT Tenesputenen onpeaesieHHoOro KaHasa ot 3purenem
Bcero TB (3a nckawouyeHmeMm npocMmoTpa Buaeo*)

3putenu kaHana X —

%o

3putenm
Bcero 1B

[donsi — xapakTepucTuKa NnosrioXXeHus KaHana Ha pbiHKe

B cpegHeMm, Haw KaHan cmoTtpeno ...% Tene3puTtenien 4aHHOro
WHTepBana BpeMeHu

. * ¢ 1 okmsbps 2007 200a
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Reach (oxBarT)

Konu4yectBO 4yenoBekK, CMOTpEeBLUMX 3(PUpHOe
coObiTe He MeHee 1 MUHYTDI

Ona pa3HbIX TUNOB COOLITUN CYUTaETCA
no-pa3sHoMy
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Reach (oxBaT) %

KonuyecTBO yenoBek, cMoTpeBLUUX Nepenavy (KkaHan) He meHee 1

MUHYTbI
J - k 3puTenu, eugeswmne |
- ‘ XOTA Obl MUHYTY

%

HaceneHue
ropoaa _}

Kaxabin yenoBek yunTbiBaeTcsl oguH pa3s!

Bcero Hawy nepepavy yBuaeno ... % HaceneHusi ropoga
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