YeMnunoHaT Mupa no pytbébony 2006
N ero a@PeKT Ha UMUIX U
SKOHOMUKY ['epMaHnu

FIFA WORLD CUP

[lpeseHTauua NnogroTtoBeHa
ctyaeHTom rpynnbl 190-32
[Mpnxoaobko OAMuUtprnem
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PacnpeneneHne oMneTos

Distribution of tickets by country

Percentage of Number
available tickets of tickets
Germany 58.6 1,263,154
Participating countries with the most spectators
Great Britain and Northern Ireland 3.9 83,288
USA 3.2 70,005
Japan 2.9 62,046
Switzerland 2.8 59,469
Sweden 2.6 55,788
Other participating countries 215 463,280
Non-participating countries with the most spectators
Austria 0.7 14,153
Canada 0.5 9,908
Finland 0.3 6,182
Denmark 0.2 5,387
Russian Federation 0.2 4,482
Other non-participating nations 2.7 57,913
Total 100 2,155,055

Source: 2006 Organising Committee and Holger PreuB: The impact of major sporting events on the tourism economy



[locellueHne paHaTCKUx doecTmBanen
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YKpenneHne nmuaxa

IMAGE BOOST

Interest in the 2006 FIFA World Cup™ Awareness of the FIFA World Cup Host Cities
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O epmaHunm rmasamum MHOCTPAHLIEB

Germany's image Cosmopolitan and welcoming country
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Source: GNTB/TNS Infratest - Image Boost, Nov. 2005, Sep./Oct. 2006 Source: GNTB/TNS Infratest - Image Boost, Nov. 2005, Sep./Oct. 2006




OKOHOMUYECKUNE YyCMNEXU

300 MnH eBpoO Ha 3apaboTaHo Ha TypuUsMe
2 MNpA eBpO PO3HUYHbLIX Npoaax

50 000 BakaHTHbIX MeCT

40 MnH eBpoO C nNpoaaxu bunertos

2 MIp4 €BPO «BKYCHOW» BbIPYYKU



YPOKN YeMnmoHarta

* HaunoHanbHaa ropaocTb
 OcobOble uenu
* YcnoBusa Ang npocMmoTpa MaT4yeu

* HapgexxHasa n apdekTnBHas paboTa
OPrkoMmUTETA



Cnacnbo 3a BHMMaHue!




