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NONPOBYWATE BCI0 KONNEKLMIO OE/IHbIX BKYCOB!
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PeknamMHoe obpalleHue K LA

Peknama TwiXx O4YeHb Pa3HOCTOPOHHAA U MO3MUTMBHAA, POJIMKM MNOAHUMALIOT
HacTpoeHne. CMOTpPA Ha anneTUTHbIM 6GaTOHYMK XO4eTca CXOAMTb B
6MKaULWMKM Mara3uH M NpMobpecTm ero.

KayecmseHHbIlU MO/104HbIU WOKO01a0 udeasibHO covYemaemcsa C KapamesibHou
Ha4yuHkoU. Cnadocmb umeem u3ymumesibHbIU KapamesibHbIl BKYC U MA2KUU
WOKO/1a0HbIU 3anax.

KoMnaKTHaA ynakoBKa JIEFrKO OTKpPbIBAae€TCA YTO Obl NOKyNnaTe/lb CMOT
NepeKkycuTb B JII060M MOMEHT, HE My4Yasa cebsa ronoaomM. KpacoyHbiM NPUHT
YyNakoBKM NOAHUMAET HaCTPOEHUE, U300parKeHMe camoro Twix BbIr1aamT
6€e3yMHO anneTmUTHO.



CANNES LIONS 2008 « BEST MIXED MEDIA

THE PROBLEM

Over the last few years Twix had lost its identity
and with it went its place in consumers’ hearts
and a significant amount of sales.

THE STRATEGY.
To give Twix back its reason for being and
reconnect it to UK snacking culture.

And what better place to start than with the most
prolific of all British pastimes... tea.

By using communications to underline the
perfect partnership of Twix and Tea:
partnerships with Typhoo, Tea with Suggs, even
messaging on the accompanying milk.

THE RESULT
Enough people eating a Twix with their tea to
increase sales by 17% YOY.
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PEANUT BUTTER RIGHT TWIX.

“DON'T TRUST ANYONE WHO SAYS THEY
PREFER PEANUT BUTTER LEFT TWIX".
PEANUT BUTTER RIGHT TWIX® IS THE
ONLY PEANUT BUTTER TWIX® FOR YOU.”
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