N —

OyHKUMM UHTEpHeT

NHopMaLMOHHbIM NOUCK
KomMmMyHuKaLuum

Pabouvasa cpena
Pa3BrneyeHus
 TpaHcakuuu

IHTepaKkTuUBHbIe KaHarnbl IHTepHeT

HTepHeT-canTbl KoMnaHum

OHnanHoBble coobLiecTBa (CeEpBMCOB coLceTen (B T.4., briorn),
doopyMbl, HOBOCTHbIE IPYMMNbl, PACCbINTIOYHbIE N ANCKYCCUOHHbIE
NINCTbI, 9NEKTPOHHbIE AOCKN OOBbABIEHUN )

O-MapKETUHI HA OPYrUX MHTEPHET-canTax (KOHTEHTHbIE,
nopTarnbl AN WUPOKOoW Nyonukn, camonaeHTUYHOCTW)



WORLD INTERNET USAGE AND POPULATION STATISTICS
DEC 31, 2014 - Mid-Year Update

http://lwww.internetworldstats.com/stats.htm

Population Internet Users IO FOTGUFLIO ||l Users %
World Regions Users (% 2000-20 °
(2015 Est.) Dec. 31, 2000 Latest Data | Population) |15 of Table
1,158,353,014 | 4,514,400 318,633,889 | 27.5 % ?/;958'2 10.3 %
1,129.3 o
4,032,654,624 | 114,304,000 1,405,121,036| 34.8 % o, 45.6 %
(0]
827,566,464 105,096,093 582,441,059 |70.4 % 454.2 % | 18.9 %
236,137,235 3,284,800 113,609,510 |48.1 % 3’358'6 3.7 %
(0]
357,172,209 108,096,800 310,322,257 | 86.9 % 187.1 % | 10.1 %
1,684.4
615,583,127 18,068,919 322,422,164 | 52.4 % o 10.5 %
(0]
37,157,120 7,620,480 26,789,942 721 % 251.6 % | 0.9 %
7,264,623,793 | 360,985,492 3,079,339,857| 42.4 % 753.0 % | 100.0 %




Internet usage worldwide,

WORLD INTERNET USAGE AND POPULATION STATISTICS

March 31, 2011

World Redions Population Internet Users | Internet Users | Penetration Growth Users %
9 (2011 Est)  |Dec. 31,2000 |LatestData |(% Popul-n) |2000-2011 | of Table
N 1,037,524,058 | 4,514,400 118,609,620 | 11.4 % 2527.4% |57 %
Asia 3879740877 |114.304000 |922,329.554 |23.8% 706.9 % | 44.0 %
Europe 816,426,346 | 105,096,093  |476,213,935 |58.3 % 3531 % |22.7 %
Middle East 216,258,843 | 3,284.800 68,553,666  |31.7 % 1,987.0% | 3.3 %
North America |347,394870 |108,096.800 |272,066,000 |78.3% 1517% | 13.0 %
('Ezt;i';Amer'ca I 1597283165 | 18,068,919 215,939,400 | 36.2 % 1.037.4 % | 10.3 %
gﬁzfr';'l?a/ 35,426,995 7 620,480 21,293,830 60.1 % 1794% |1.0%
WORLD TOTAL  |6,930,055,154 |360,985,492  |2,095,006,005 |30.2 % 480.4% |100.0 %




Internet Users in the World
Distribution by World Regions - 2014 Q4

0
10.3% W Asia 45.6%

| RN 0.9% I Europe 18.9%
| [ amiias I Lat Am / Carib. 10.5%
B North America 10.1%
45.6% B Africa 10.3%
& Middle East 3.7%
ol Oceania / Australia 0.9%

10.60/0 1 0.1 0/0

Source: Internet World Stats - www.internetworldstats.com/stats.htm
Basis: 3,079,339,857 Internet users on Dec 31, 2014
Copyright® 2015, Miniwatts Marketing Group




Internet Users in the World
by Geographic Regions - 2014 Q4

) | | | | I | l l | |
Asia

Europe

atin America /
Caribbean

North America
Africa

Middle East

Oceania /
Australia ' 26.3

100 200 300 400 500 600 700 800 900 1000 1100 1200 1300 1400 1500 1600
Millions of Users

Source: Internet World Stats - www.internetworldstats.com/stats.htm
3,079,339 857 Internet users estimated for Dec 31, 2014
Copyright © 2015, Miniwatts Marketing Group




Top Ten Languages in the Internet
2013 - in millions of users

English
Chinese
Spanish
Arabic
Portuguese
Japanese
Russia
German

French

M‘T.‘l

0 50 100 150 200 250 300 350 400 450 500 550 600 650 700 750 800 850 900

Millions of Users

Source: Internet World Stats - www.internetworldstats.com/stats7.htm
Estimated Internet users are 2,802,478,934 on December 31, 2013
Copyright©® 2014, Miniwatts Marketing Group




Facebook Users in the World
Daily Active Users (DAU) - 2015Q1

B USA & Canada 17.2%
| Europe 24.1%

ol Asia / Pacific 28.8%
B Rest of World 29.9%

Source: Internet World Stats - www.internetworldstats.com/facebook.htm
Basis: Facebook Published Data, retrieved on April 26, 2015
Copyright© 2015, Miniwatts Marketing Group




List of Countries by Internet Usage (2014)

http://www.internetlivestats.com/internet-users/

Penetra Countr Countr
R 1 Year 1Yr tion y's y's
A Internet 1Year |, Total Populati (% of share share
N Country U Growt Country on Pop. of of
sers ho  Growth  pooulation Change with  World World
k (%) Internet Popula Interne
) tion t Users
1 641,601,070 | 4% 24,021,070 | 1,393,783,836 | 0.59% 46.03% | 19.24%] 21.97%
2 279,834,232 | 7% 17,754,869 | 322,583,006 |0.79% 86.75% | 4.45% | 9.58%
3 243,198,922 | 14% 29,859,598 | 1,267,401,849 | 1.22% 19.19% | 17.50%| 8.33%
4 109,252,912 | 8% 7,668,535 126,999,808 |-0.11% |86.03% | 1.75% | 3.74%
5 107,822,831 | 7% 6,884,333 202,033,670 | 0.83% 53.37% | 2.79% | 3.69%
E 84,437,793 | 10% 7,494,536 142,467,651 |-0.26% |59.27% | 1.97% | 2.89%
7 71,727,551 | 2% 1,525,829 82,652,256 -0.09% |86.78% | 1.14% | 2.46%
8 67,101,452 | 16% 9,365,590 178,516,904 | 2.82% 37.59% | 2.46% | 2.30%
9 57,075,826 | 3% 1,574,653 63,489,234 0.56% 89.90% | 0.88% | 1.95%
10 55,429,382 | 3% 1,521,369 64,641,279 0.54% 85.75% | 0.89% | 1.90%




TOP 20 COUNTRIES WITH HIGHEST NUMBER OF INTERNET USERS

. Internet Internet .
. Population, Penetration World
# [Country or Region 2011 Est Users Users (% Population) | % Users
Year 2000 Latest Data

1 |China 1,336,718,015 22,500,0000 485,000,000 36.3 % 23.0 %
2 |United States 313,232,044 95,354,000 245,000,000 78.2 % 11.6 %
3 |India 1,189,172,906 5,000,000 100,000,000 8.4 % 4.7 %
4 |Japan 126,475,664 47,080,000 99,182,000 78.4 % 4.7 %
5 |Brazil 203,429,773 5,000,000 75,982,000 37.4 % 3.6 %
6 |Germany 81,471,834 24,000,000 65,125,000 79.9 % 3.1 %
7 |Russia 138,739,892 3,100,000 59,700,000 43.0 % 2.8 %
8 [United Kingdom 62,698,362 15,400,000 51,442,100 82.0 % 2.4 %
9 |France 65,102,719 8,500,000 45,262,000 69.5 % 2.1 %
10 [Nigeria 155,215,573 200,000 43,982,200 28.3 % 2.1 %
11 [Indonesia 245,613,043 2,000,000 39,600,000 16.1 % 1.9 %
12 |Korea 48,754,657 19,040,000 39,440,000 80.9 % 1.9 %
13 |lran 77,891,220 250,000 36,500,000 46.9 % 1.7 %
14 [Turkey 78,785,548 2,000,000 35,000,000 44.4 % 1.7 %
15 |Mexico 113,724,226 2,712,400 34,900,000 30.7 % 1.7 %
16 |ltaly 61,016,804 13,200,000 30,026,400 49.2 % 1.4 %
17 |Philippines 101,833,938 2,000,000 29,700,000 29.2 % 1.4 %
18 |Spain 46,754,784 5,387,800 29,093,984 62.2 % 1.4 %
19 |Vietnam 90,549,390 200,000 29,268,606 32.3 % 1.4 %
20 |Argentina 41,769,726 2,500,000 27,568,000 66.0 % 1.3 %
TOP 20 Countries 4,578,950,118 275,424,200 1,601,772,290 35.0 % 75.9 %
Rest of the World 2,351,105,036 85,561,292 508,993,520 21.6 % 241 %
Total World - Users 6,930,055,154 360,985,492 2,110,765,810 30.5 % 100.0 %)

P® — 68 mnH (desp 2013 r - http://www.kommersant.ru/doc/2130486

9



Internet and New Economy

Internet-based applications and technologies underlie major
advances in science, mass communications, business
organization, transport management, education and
e-government, environmental monitoring

Internet is a growing research and educational environment
- Ebsco, ProQuest, Emerald

distinct information networks (data, video, telephony) are now
converging towards the Internet — PDM, IP telephony, PCTV

Contemporary world can be identified as Internet-centric

Internet technologies’ changes constantly challenge cultural,
political, legal and regulatory frameworks . They disrupt and
put in question many existing business models in areas such
as media and content production, education and science,
marketing and promotion, human resource management,
engineering and design, tourism, transportation. But also
create enormous opportunities for innovation and growth.

10



KonnabopaTtuBHble MHCTPYMEHTHI
NHTepHeT n IHTpaHeT

1. CepBHCHI COLI-CETEH,
B T4. Osioru (Blog, Web-log) — nnaen, B3ris bl

2. PaznensemMslii neckron / pabodee nmpocTpaHcTBo (shared
desctop, shared workspace — npoekTsl, gu3aiiH, ucc-s1, CRM,

3. ®opyM/ 10CKa OObSBICHUM (aCHHXPOHHOCTh, MOZEPALIKS)
4. MruoBeHHsble cooOmeHus (Instant messaging, cuuxpoH-Tb)

5. IlopkacTsl (podcasting, menua 3arpy3ka; HOBOCTH, OOpalLEHMS],
00yueHue)

6. Web-kondepenuuu (web-conferencing; webinars)
7. Wiki

© AnewnHa N.B.,
1996-2015 11



9-0mn3Hec, 3-kommepumsi, IHT-MapKeTUHr

-
KOMMEpPLUS

NHTepHeT-
MapKETUHT

12



ONEKTPOHHbLIN BU3HEC N 3-KOMMEPLIUA

ANEeKTPOHHbIN BU3HEC (electronic business) — BegeHne GusHeca Yepes
NHTEpHET nnu gpyrue aneKTPoHHbIE CETU; BCE (POPMbI NIEKTPOHHOW BU3Hec-
neatenbHOCTU. [pnMepsl - 3NEKTPOHHAs KoMMepLuus (e-commerce) nnm
9NEeKTPOHHas Toproens (e-trade), anekTPoHHbIN KOHCaANTUHT (e-consulting),
9NEKTPOHHOE n3aaTenbCcTBO (e-publishing house)

ANEeKTPOHHaA KOMMEPLUMUSA (e-commerce, electronic commerce) -
KOMIJIEKCHas OeATeNbHOCTb, BeAyLlasics NocpeacTBOM TeNeKOMMYHMKALNOHHbIX
CETEN M BKIOYalOLWas: BblsiBIieHWe notpedutenen nytem cbopa n aHanmsa
bunsHec-nHpopmaunun, nposegeHne bUsHec-TpaHcakuum n nogaepxaHue
OHJTAaNHOBbLIX OTHOLLEHUI C NOTpedbunTenamn.

13



PbIHOK 3-KOMMepLUun

2011 2015

ObbeM pblHKaA 3-KOMMEPLIUW,
MIpa Oonn

CLIA 220 340

PO 12 30
[lonsa a-kommepuun B
ToBapoobopoTe, %

CLUA 5,9 7,9

Po 1,9 3,0

ApanTtunpoBaHo, http://digit.ru/telecom/20120330/390561856.html

14




NHTepHeT-Toproens, obbem, PO

2008 r — 3,5 mnpag.gonn.
2010 r — 181 mnpa pyd = 6 mnpa oonsn

2011 r. — 320 mnipg pyo =10,6 mnpa. gonn

2012r- 13 MIp4d A0J. (1 0,4 "KommepcaHTa", Ne30 (5061), 19.02.2013 )
2015 r- 35 mnpa. donn (36 mnpa.g., 4,5% ot posH
MPOLOAX "KommepcanTs", Ne30 (5061), 19.02.2013 )

2020 r — 100 mnpa.oonn

(Data Isight, Data Isight,

www.kommersant.ru/doc/1891668 Data Isight, www.kommersant.ru/doc/1891668

Llona nHTepHeT-Npoaax B 060poTe PO3HNYHOW
TOITOBRP B PO CEMFEENTTRPE D OM $2roRty@ Bcero
1,6%, B 2012 - 2,2% ("KommepcaHTs", Ne30 (5061), 19.02.2013 )

4yTO B 3,5 pa3a MeHblle, Yem B EBpone, n B 4 pasa

MeHble, Yyem B CLLUA
15



E-commerce

E-commerce includes and influence such spheres as
» electronic funds transfer,
* supply chain management,
* Internet marketing,
* online transaction processing,
» electronic data interchange (EDI),
* iInventory management systems, and

» automated data collection systems

16



O-MapPKETUHT N MHTEPHET-MapPKETUHT

ANEKTPOHHbIN MAPKETUHT (electronic marketing) - MapKeTuHr,

MCMNONb3YOLLNIA SMNEKTPOHHbIE CpeacTBa Ans pas3paboTku, peanusauum u
OLEHKN MapKETUHIOBbIX PELLEHUIA — KOMMbIOTEPHbIE CETU, SNEKTPOHHbIE
6a3bl AaHHbIX, TENEKOMMYHUKaLMN.

e-Bay, Google, Amazon.com, Ozon.ru

MHTepHET- MaAPKEeTUHT (internet marketing) - mMapkeTuHr,

NCNONb3YLINIA VIHTEPHET ANsA pa3paboTku, peanusaumm N OLEHKM
MapPKETUHIOBbIX PELLUEHU — KOMIMbIOTEPHbIE CETU, SNEKTPOHHbIE 6a3bl
AaHHbIX, TENEKOMMYHUKaLMW.

www.renacoder.com , www.freelance.ru,
www.hh.ru, www..superjob.ru , Uber, Airbnb

17



Internet and New Economy

New internet-business appeared

: e-Bay, Google, Amazon.com, sugcessful
fledging Ozon, Facebook, VK ISR,
ventures ’ ’ companies

10 years and less

New internet-services such as Skype, ICQ, iTunes and
YouTube, have become part of the dally life for millions
of people around the world

Between 2004 and 2007, the number of registered Skype
users worldwide increased by over 50 times, up to 276
million

18



Internet Economy

The Internet Economy refers to conducting business through
markets whose infrastructure is based on the Internet and
World-Wide Web

An Internet economy differs from a traditional economy in
a number of ways, including: communication, market
segmentation, distribution costs, and price.

Internet economy is global, it grows rapidly and challenges
traditional economy institutions, national cultures, policies
and law

19



Market capitalization of the largest internet
companies worldwide as of May 2015 (in billion
U.S. dollars)

Google 373
Alibaba 233
Facebook 226
Amazon.com 199
Tencent 190
eBay 73
Baidu 72
Priceline.com 63
Salesforce.com 49
JD.com 48

http://www.statista.com/statistics/277483/market-va|ue-of—the-largest-internet-companies-worldwide/ 20



New challenges for marketers

Internet Economy encompass previously off-line industries (mass media,
publishing, transport, trade and commerce, tourism), and markets and has
created a new ones (internet-access, internet advertising, internet publishing,
IP-telephony, distant learning, e-taxi, e-accomodation . . .)

Speed and global scale in conjunction with personalisation and interactivity
are obvious advantages of internet-technologies.

Traditional marketing-mix (4 “P”) is more often developed and realized through
Internet — in part or even completely .

Products: software, graphics, papers;

Services: hosting, coding, design and web-design, SEO, translation,
copywriting, headhunting, mediaplanning, advertising, sales promotion,
research, survey (CAWI), teleconferencing, social media services,
internet-marketing, taxi ...

21



New challenges for marketers

www.rentacoder.com, www.freelance.ru, www.hh.ru,

www.superjob.ru, Airbnb.com, Uber.com
www.idk.ru (commodities exchange; agricultural products)

www.b2b-energo.ru

Growing part of marketing mix decision in internet-centric
world can not be developed and implemented without

internet-based technologies

tranforms Int

)

marketing

Internet-mark
eting

22




Most Popular Internet Activities

The average time spent by Americans 13—64 with different online activities.

Internet Activities Time spent engaging in activity
(minutes per day)

Social networks
Email

Online video
Search

Online games

Blogs

Online radio

Online newspapers
Pap Source: Statista.com, 2012.

Online magazines

Other
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BnuaHne nHTepHeT-noucka Ha nokynku off-line
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Uto penatot B HTEepHeT nocetutenn (CLUA), 2004

601" = 60% - UyT
A WHopMaLuio (B
50+ T.4. HOBOCTU 46%)
a0y’ 0 36%
b - NPOXOAAT
30-/ obyyeHue
20-/
10_/ B 29% - BbINONTHAIOT
3agaum,
0 cocTaBnsaoWme UxX
Odonu aygutopuu, % paboty

© AnewwnHa N.B., 25
1996-2007



B2C Ecommerce Sales Worldwide, by Region,
2012-2017

hillions
2012 2013 2014 2015 2016 2017
Asia-Pacific §3201. $383. . 1. $855.7 $1,052.9
North America 33798 82 ¢ 2383 35979 36604
western Europe 3476, 7

central & 3415
castern Europe

Latin Amernca

orIdWIde S1 057 6 S1 248 4 S1 499 2 S1 762 / 52 042 S S2 345.0

Note: Includes products and services ordered and leisure and unmanaged
business travel sales booked using the internet wa any device, regardless
of the method of payment or fulfillment. numbers may not add up to total
due to rounding

Source! aMamarr—.’ Jlan 2014

167707 Wi eMarketer.com



PasMep Kpvra COOTBETCTRYET
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http://www.akit.ru/wp-content/uploads/2014/03/E-commerce.-UTorn-2013-roga.-Linppbl-TpeHabl-dakTsl. pdf



Z20M2-20%7

B2C Ecommerce Sales Growth Worldwide, by Country.

ore - Jnciwdges pvoducts and services ovdered and lseisure and wunmmanasaed
iness trave) sales booked usins the jnrerner wWwa a dewvice, regardiess
of the method of payviment ov fuifillrmerne, *includes sales from businesses
that occusr over C208 platformis, excludes Hons Kons, **aigital travel saies
Sporesenit roushily 70% of B2O econmmwmerce safes, ~* *excudes syveaent tickers
W efMariketer Ccoen

owirce” efdarkaeter, Jan o774

1467 705



OH-J1aViH Toprosis PO, pureitn

1.4 TpaH py6., PO (2015T.), 7% pocTt
736 muipn (2012)
noys B BBII B PO - 1,8%
B EBporne B cpegHem — 2,5%

https://www.gazeta.ru/business/2016/07/27
/9715211.shtml

AL



PocT npoaaX nHtepHeTt-marasmHoB B PO, 2015

poccickme MM B kpoccbopoep M EBcero

8% 9%

- E3

3aKa3bl cpeaHui yek (pyb.) Eblpydka (pyb.)

http://www.slideshare.net/Data_Insight/2015-57273778



TOMN-10 HTepHeT — MmaradmHoB PO, 2015

ULMART.RU

WILDBERRIES.RU

CITILINK_.RU

MVIDEO.RU

EXIST.RU

ELDORADO.RU

SVYAZNOY.RU

KUPIVIP.RU

OZON.RU

KOMUS.RU

O6o0poT, MIH pyb, 3aka3bl —TbIC LT, Yek — pyO. http://www.ruward.ru/ecommerce-index-2016/




MHTepHeT-MarasmHbl MoOCKBbI

« 0Oonee 20 TbICAY MHTEPHET-MarasmHoOB

3aperncrtpupoBaHbl B MockBe — 45% ot o6Liero uncna
OHNanH-puTENNEPOB B Poccun.

« 174 MJ1PA. py6, - O6opor 1.monyr 2016 ., poct
13%

e 87 TbICAY YENOBEK 3ansThi B OHNanH-TOprosne

MockBbl

e 5 ThiCAY pYBEN. — cpeaHnin Yek B OHAliH-
MarasuviHe

http://www.akit.ru/dit_plus13/

32



[Mpogaxku nHTepHeT-marasnHos B PO, 2015

Mocbkinku 290 MmAH. Bbipyuka 806 mnppa. py6.

3aKkasel 242 mnH.

Kpoccbopaoep M poccrickme UM

JdaHHble 3a 2015 T.

TonbKo maTepumanbHble Togapbl, TonbKo B2C npoagaxu

http://www.slideshare.net/Data_Insight/2015-57273778



ay

Ebay.com-
*KpYMHEULLNX B MUPE UHTEPHET-ayKUnoH, 1995 .
2 : 8.59 billion USD (2015)

. 1.72 billion USD (2015
*11600 people employed (2016)
*800 million items listed for sale on our platforms
as of December 31, 2015
eoperations localized in over 30 countries

*59% revenue is international

Pay Pal - worldwide online payments system
: 9.24 billion USD (2015) B mupe

4 mmnnuapga onepauunn, 202 ctpaHsl MUpa,

179 MNH.Nonb3.-"n

Kz



[TnaTexHble cnctemMmbl IHTEpPHET
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O-OEHbIN PyHeTa
H.U.e KC &)
OE€HbIN
ZWCETE AEHbrIM@mail.ru

KoMmnaHum — arperaTtopsbl 3-
nnaTexeu

& ASSIST

NPOBANHACH INCKTPONHBIX NAATEXEH
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i...... YHACTHUKU PbIHKA
= 3/IEKTPOHHbIX NAaTeXXeun

1 b2c, c2c
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. BLITOS3R TEXHMKS M INSKTDOHMKS

@ Motuncrse yorposicTea, 3nexTpoHKa

@ Tosapw ans cnopra w oTALIxa

P3HMMHN MarasmMHOE NO HOHBeDTAaLYMM (OTHOWEeHMMIO KoONMYecTsa MOCETHUTENESM K YMcCTy
3aKa308) M BLIDYUYKE MONET CYLIMeCTEEHMO OTAMYaTLECH OT DIHKMMIra No



Cross Border

Ton-5 smjiepos cross border B Poccun

IHpouenT noceruresien n3 Poccuu™

v' Ebay.ru 3.5%
v Aliexpress.com
~ Alibaba.com
" Amazon.com
Tabao.com 0.5%
* taunbie Alexa ' A

http://www.akit.ru/wp-content/uploads/2014/03/E-commerce.-Utorn-2013-roga.-Undpbl-tpeHabl-dakTol. pdf HMHTEPHET
TOProBnm




OZON.RU

*1998 r — co3gaH kak aHanor
Amazon.com,
«2003 . — BbIXO4 Ha OKYyNnaemMocCTb
* 000poT - 2 mnipg py6 (2014)
* > 1,6 MNH Haum-u ToBapos (2011)
e >4 MIH. Nofnb3oBaTeneun
*PocTt obopoTa >30% B rog
*15-20 ThbIC 3aKa30B exXeaHEeBHO
« CTp-pa obopota (2011):
37% - KHUW,
30% - aneKkTpoHuUKa,
33% - gpyrue kateropuu
> 50% npogax B perMoHax (3a
npenenamu Mockebl n Cnb)
*1100 TOYEK peann3auunn 3akasos, >
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Kak (rae) coBepLuaroT NoKymnky

V 8 % om uHmepHem-nokynamened

” jﬁm [ 88% }




how an E-commerce shopping cart website works

User
Sereens

Internet SHOPPING CART

Lsers

PAYMENT CATEWAY

MERCHANT ACCOUNT

COMMERCE WEDBSITE WITH

SHOPFPING CAR'T




E-commerce scheme

Clic + «ucar» Product

r‘r
,_——-—_ ..4
‘) ‘\

Google Shipping
& tracking |
Audience Waiting
time
Advice —— Stock
& choice Ifslﬁ, & sourcin
Bank )

Qualified Welcome to
Audience real world !
Services Billing
\ Identification | ___®

Cart & validation Order

http://www.mushroomsoftech.com/mushroom/ecommerce.htm




AnTopr Nnowaakn B2G n B2B

http://zakupki.gov.ru - obLiepoccmnmncknn noptan, wuHgopmauus o
pasMeLleHnn 3aKka3oB And rocya-x n myHuumn-x Hyxg EWC, torgi.gov.ru( 3a
2006-2010 — zakupkiold.gov.ru / www.rospil.info — Anekcen HaBanbHbIn

http://aetp.ru/ - accouuaunst aNeKTPOHHbIX TOProBbIX MOWAO0K,
B ee COCTaBe:
 ®depepanbHbie ITI OAO EOJTI http://etp.roseltorg.ru
ATl «MMBB — UT» - rocsakynku n MyH.3ak-ku - http://www.etp-micex.ru/
CbepbaHk-ACT (O-nnowagka Coep-baHka PO ) http://www.sberbank-ast.ru
PTC-TeHgep - roc, MyH, Kopr. 3akynku - http://rts-tender.ru/
Cuctema OnekTpoHHbIX ToproB www.zakazrf.ru

e [pynnbl NnnowanokK (Topru KoMmmep4yeckmux opr-u) 1 Kommepueckue
TOProBo-3aKyrno4yHble CUCTEMbI

- ®abpukaHT.py , Npynna nnowagok B2B, HTK Antumeta , Hopbwur,
[pynna nnowanok iTender

OTI ONLINECONTRACT, 3TI1 «Tender Pro» wn gp

«ITIl1 permoHos PP n myHuumnanbHbIX 0Opa3soBaHUN
e CUCTEMBbI 3MIEKTPOHHbIX ayKLUMOHOB U Ap.
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B2B OTIl

Tl — yHMBepcanbHbIE , OTpacneBblie, MeXoTpacrieBble,
kKopnopaTtmeHble JTI1 B2B — okono 50 (man 2014), n3 Hux
YHMBepcarbHbIX KpYrnHbIX okono 10;

B T.u.
B2B Center, ®abpukaHT.py , CoepbanHk ACT, Tender.Pro,
T3C OnekTtpa, AK[Q

etp.gazprombankru. < mexorpacnesa’stn 2014-05-28

www.tendersng.ru

Hegpmb-2a3

www.b2b-energo.ru/
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ToBapHO-CbIpbEBbLIE DUPXKN - OrlanH

MMTDB - (Hedtb, ras)
http://www.fexer.ru/On_line.php

-‘pl,ér‘*'ﬁ { ~‘de
MOCKOBCKAR®

MEXAYHAPOZHAA, &
TOBAPHO-DHEPTETUYECKAA™ |

CnoMTCB - Cankr-lNeTepbyprckas MexayHapoaHas ToBapHO-CbipbeBast
Bupxa» http://www.s-pimex.ru/services/access/general_info/

7T\ XXT\4

[ L\ YA |

O .ww BN
ANV &/

CNemMTChb

Cankr-lNetepbyprckas MexayHapoaHas
ToBapHO-CbipbeBas bupxa
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VIHTEPHET N MAPKETUHT +

Peanusauymsa komnnekca mapkeTuHra B IHTepHeT
3y4yeHne noTpedbutenbLCcKoro NnoBeaeHns oH-namH
[lepcoHanusauna MmapkeTuHra
Pa3paboTka npogykra oH-rauiH,

ynpasrneHne gaHHbiMu o npoaykte (CALS,PDM)
CTtaHgapTtusaumst LeH
SNMNMNHNPOBAHME NOCPEOHNKOB
/. [NnobanbHOCTb, UHTEPAKTUBHOCTbL, MYIbTULEHTPU3M,

pearnbHbIM PEXUM BPEMEHN KOMMYHMUKaALUA
MapKeTUHI TpaHCOPMUNPYETCA B UHTEPHET-MaPKETUHT

=

22 T
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2009 - Happy 40" Birthday Internet!

1969 — DoD’s ARPANET connects computers at 4 sites
1971 — ARPANET expands to 23 server sites

Early 70’s — advent of email messaging

1981 — ARPANET now has 213 sites

1982 — term “internet” first used

1987 — more than 10,000 internet hosts

1989 — more than 100,000 internet hosts — AOL ISP launched
1992 — more than 1,000,000 internet hosts

1995 — Yahoo! founded

1998 — Google founded

2003 — LinkedIn founded

2004 — Facebook founded

2006 — Twitter launched
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The Web 2.0 Revolution

» Initially, most web sites had a one-way flow of
information

— Content was generated by the owner of the domain
— Users visit site to access information, then leave

* |In Web 2.0 sites, information flows in more than one
direction

— Much or all of the content is user-generated
— Users form communities based on common interests

— The internet provides a conduit for information flow
between network/community members

— The power of Web 2.0 sites is dependent on the
quality of user contributions



MHTEpPHET-MapPKETUHT

online research, survey

http://www.google.com/google-d-s/intl/ru/spreadsheets/,
http://www.surveymonkey.com/s/\VZC75BK,

http://www.surveypirate.com, www.esurveyspro.com
I-Product (Soft, Web-design, articles,...)
I-Price
I-Place
I-Promotiom (i-PR,i-advertising (context,display), i-sales
promo -Groupon, Biglion, i-personal selling,..)
I-Rrocesses
I-People
I-Physical appearance (web portal)
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CepBucChl opraHusaLmnm BedbnHapoB
(Citrix UK)

(free)
(free)
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Everyone is connected.

How can you get a

marketing message to
be cost effectively

carried across the social




© AnewwvHa U.B.,
1996-2010

Social media strategy

Corporate blog as a Hub + social media services
as a spokes ( b2c, b2b marketing® ) peadRee

Twitter - 232 mIn  (Oct.2013), since March, 2006

f

|
Facebook -> 1bln  (March. 2013), since Feb 2004 Tube
Youtube - 100 min daily visitors, Oct 2009, since Feb 2005
Linkedin - > 200 mln professionals, Apr 2013, since 2003 in

* http://www.slideshare.net/mbertuzzi/b2b-marketing-lessons-learned-in-2009

lee}slideshare

Vkontakte.ru - 400 min -Jan.2017, since 2008
Odnoklassniki.ru - 25 min - oct 2011, since 2006




Ayoutopua couceten, 2013

EXxeOoHeBHaa ayoutopusa poccusH 12-64
net, MnH. yen, 2013, aBrycr:

Twitter - 1,6 MnH,
Facebook — 3,8 mnH
"B kOHTaKkTe" — 22,5 MnH.

TNS Russia, Ha aBrycT 2013 roga
http://www.kommersant.ru/doc/2337937
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PenTuHr nonynapHOCTU couuarnbHbIX CETEMN,
oona Tpadouka, reHepupyemaga gaHHOU

coumnanbHou ceTblo B PyHeTte, AHB 2017

BKoHTakTe

Facebook 28.27%
OAaHoOKINacCHUKMU 13.20%

Twitter 4.08%
YouTube

npoune — meHee 1% kKaxpas

http://www.gs.seo-auditor.com.ru/socials/pie 55



Facebook.com Overview
World Largest Social Networking Site

* 1.13 billion daily active users on average (June 2016)

* 85% of daily active users are outside the US and
Canada

* 14,5 th employees as of June 30, 2016

« 17,93 bIn $, revenue (2015)

* More than 45 million active user groups

* More than 70 translations available on the site

 About 85% of Facebook users are outside the
United States (2016), about 5 min Russians  £4mewne

N.B.,

(201 1 ) 1996-2016

https://s21.g4cdn.com/399680738/files/doc_financials/annual_reports/2015-Annual-Report.pdf 56
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: Atweet is a text-based message up to 140 characters
: automatically delivered to the author's followers

: Following someone means you get their tweets
: as soon as they post them.

Your followers get your tweets in real-time :

.
.
.
.
-
-
.

: you become a media.

232 min of users = 53 US + 179 oth countries
Oct., 2013

|your friend

o7



Michael E Porter

http://twitter.com/MichaelEPorter

2016-02-14
@MichaelEPorter
TBUTHI 1 080
UNTAEMBbIE 70
UNTATEJIU 125 TbIC.

© AnewwuHa N.B.,
1996-2016
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YnpaBrneHne KOHTEHTOM caunTa

VIHTepecCHbIN 1 npuBneKkaTtenbHbI KOHTEHT

Beb-koppecnoHaeHTbl (Bce noap-s, He Tornbko MNP 1 MapKeTuHr)
KoMMyHMKaumn — yactb paboTbl MEHEOKEPOB M CleunanmncToB
BosHarpaxxgeHne KOHTpUOYTOPOB KOHTEHTA

YnobCcTBO cUCTEMBI ynpaBneHns KOHTEHTOM (content
management system) Ons KOHTpnbyTOpOB

[ padbuK NnpeanocTasrieHna matepuanos anga canta

OpUeHTUpbI ANst KOHTPUBYTOPOB — hopmar, WPUdT, 0O6bLEM
PasgeneHue ycnexa canta (matepuanoB) C KOHTPUOyTopamum
[TOCTOSIHHBLIN KOHTaKT U 0DpaTHasi CBs3b C KOHTpMbyTOpamu

E

N

© AnewnHa N.B.,

1996-2007 o9



SEO-Copywriting = MoMCKOBas ONTUMU3ALIMS TEKCTOB MHTEPHET-CTPaHUL

1.  AHanuna xapaktepa 6usHeca (npoduns) - cdepa a-Tv, NPoAYyKTbl, MacluTad

2. OnpepgeneHve ueneBou ayauTopun noceTutenen (notpebutenen, KNMEHTOB) - KTO
9TO (3aHATMe, BO3pacCT, 4OX0A) - NEeKCUKa, YTo OHM DyayT UcKaTb - Kakme crosa
NCNoJib30BaTb Mpu NONCKe

3. OnpeneneHne ceMaHTUYeCKOro sapa canTta - nogdop Knr4veBbIX CIOB U

KITHOYEBbIX CNoBocoYeTaHun (obecrneymBaeT POKYC). BbicokoyacToTHbIE crioBa -
BbICOKaA BEPOATHOCTbL MonagaHunsa B pesyrnbtaTtbl, HO HU3KU OOKYC U PENTUHT.
YHUKarbHOCTb KNKOYEBLIX CIIOB = BbICOKast OOKYCMPOBAHHHOCTb Ha LIENEBON ayanTopuun.
CtaTtucTtuka (4acTtota) NomcK. 3anpocoB

phttp://wordstat.yandex.ru/,
phttp://wordstat.yandex.ru/, http://www.google.ru/insights/search/#

[lons KNto4YeBbIX CIOB B TEKCTE - He bonbLlue 5-8 % - nHavye mM.6. 6aH nonckoBrukamm 3a
cepyro onTUMmn3aumio

4. HanncaHne TeKcTa C UCrnonb30BaHMEM KIKOYEeBbIX CMOB M CITOBOCOYETAHUN (ona
po60Ta) n KaHeCTBeHHOVI CprKTypr, coaepxKaHnd, CTUITMCTUKA - ONnA I'IOCGTI/ITeJ'IeIZ.

UepHas n cepas onTuMmsaums - KpaTkoCpOoYHbIN 9PdeKT n 6aH cTpaHuULbl MOUCKOBUKaAMN.
UCHOBbI MNOMCKOBOW ONTUMMN3aLINK

http://http:// http://www_http://www.

O Aaerpuz W 2

OnTURYB20MA cTaTeun
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MapKeTUHI OTHOLLEHUN U TPAHCAKLMOHHBLIN MapKETUHT

XapakTepucTukm

TpaHCaKLMOHHbIN
MapPKETUHT

MapKeTUHI OTHOLLEHWUN

BpemeHHada opueHTauma

KpaTkocpo4yHag

[lonrocpo4yHas

OpraHunsaymoHHasa Lernb

Coenatb npogaxy

AKUEHT Ha CoOXpaHeHUn
notpedutenen

[Mpunoputet obcnyxmnBaHmns
noTpedutenen

OTHOCUTENBHO HU3KNUN

KnoyeBon KOMMOHEHT

OT MUHMMarnbHbLIX OO0

KoHTakTbl ¢ noTpebutenem y YacTtble
cpedHen 4YacToThl
CTeneHb NOTPEOUTENBLCKON
Hwnskaga Bbicokas
NpPUBEPKEHHOCTH
OcHoBa ans
e y KoHdonunkTHOE
B3aMMOLENCTBNN NpoaaBeLl- Koonepauus, nosepue
MaHUNynMpoBaHue
noKynaresib
[MpenmyLecTBeHHO [TpuBEPKEHHOCTL BCEW

cTouyHUK KayecTBa

NPOV3BOACTBO

KOMMNaHNn
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3. CTPYKTYpHbIE CBA3M

2. [NepcoHanbHble K
couunarnbHble CBSA3U

1. ®PuHaHCcoOBbLIN

YpoBHU dhopMUpOBaAHUA LLEHHOCTU OTHOLLEHUW NMOCTaBLLUMKa
n notpeoutens .
OT MapKeTUHra TpaHcakumMn K MapKeTUHIY OTHOLLUEHNN
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B3anmoceasb yHKUnn ynpasneHmna 8 CRM

[Mpogaxu

\\ /\/
Z

D

ba3a gaHHbIX

O KITMEeHTax un s

B3anMMOOEenNCT-
BUAX C HUMU onepauumn

{ Cepauc } ~—

[Mpoun3BoacTBO,
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CRM Short List, 2010

Momentum

Company offering Size ooy
Oracle CRM (Siebel) 4440 XXX
SAP CRM 44444 L & 2 4
Microsoft Dynamics CRM 222 X2
Infor (Epiphany) X2 *"
Salesforce.com 400 2222
NetSuite CRM+ *00 XXX

SugarCRM
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Objectives of Database Marketing

Improve Selection of
Market Segments

Objectives

Stimulate Repeat
Purchases

Cross-selling Other
Products

Customer Relationship
Management

14-6



Developing a Database

List Brokers

Experion
Simmons Market
Research Bureau \

T Standard Rate &
Data Service

Sources

U.S. Census U.S. Postal
Bureau Service

Direct Marketing
Association

14-6



Effective Databases

RFM Scoring

Y

Monetary
Recency I transactions |
Frequency |

14-6
-



Ot CRM k CMR

KOHKYPEHTHbIN, AMHAMWUYHbIN PbIHOK

Ot CRM

» K CMR

- KopnopaTtueHble 6a3bl 4aHHbIX

 icTopumn paboTbl ¢ KNUEHTaMK

- Kopriopauwumn ynpaensawT
OTHOLLEHUSIMUN C KNUEHTaMU

- MapkeTep - 3TO NocTaBLKK

* [lepcoHanbHble Ba3bl AaHHbIX

- byayLime nokynoyHble
noTpedbHoCTH
- MNoTpebutenn ynpaeBnsoT
OTHOLUEHUSAMN C KOpnopaLusmm
- MapkeTtep — 310 notpebutens

Customer generated media - gazeta.ru, allguu.ru, livejournal,
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The Most Important Benefit
that an Al-Powered Solution Should Provide

38% Predictions on
activity related to —
machines, customers

or business health
14% Monitoring and alerts

to provide assessments on
the state of your business

27% Automation -10% Increase quality
of manual and of communications
l‘epe[itive tasks with customers

Presented by Narrative Science in partnership with National Business Research Institute




e What does the blockchain do?
 The blockchain is software that stores and

transfers value or data across the internet.

. Blockchain will be used for At will
enable smart contracts, crowdfunding and auctions. It
will verify the provenance of artworks and diamonds;
transfer title to real estate and other assets; and store
information about people, products and property. Apps

for music distribution, sports betting and a
new type of financial auditing are
also

https://theconversation.com/demystifying-the-blockchain-a-basic-user-guide
-60226
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How a blockchain works

12

» fransaction i1s
represented on
as a 'block

©

he block then can be added
to the chain, which provides
an indelible and transparent

record of fransactions

https://www.weforum.org/agenda/2017/06/blockchain-is-stalling-but-whats-holding-it-up/




