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Countries (N=256) Gender (N=256) Profession (N=256)

Journalism (52.73 %)

Russia (28.5%) Female (68 %)

Kazakhstan (25 %)

Belarus (22.6 %) 4
Kyrgyz Repubic (23.9 %) PR (47.27 %)
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Under30 (45.7 %) 30-40 (37.1%)  40-50 (129%)  Over50 (4.3 %)



Media (N=135) PR (N=121)
Internet (44.44 %)

Business (66.94 %)

News Agency (11.11 %)

Print (26.67 %) NGO (14.88 %)

V and Radio (17.78 %) “Politics and Government (18.18 %)
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Messengers in use

FB Messenger WhatsApp  Telegram

Skype

Viber
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Every Hour (51.5 %)

Frequency

Every Day (43 %)

Every Week (5.5 %)



Messenger Average Belarus Kazakhstan Kyrgyzstan Russia
application (%) (%) (%) (%) (%)
Facebook 04.5 =3.5 -2.9 +2.9 +3.9
messenger
WhatsApp 46.75 -30.75 +14.25 +8.25 +8.25
Telegram 40.25 -9.25 -4.25 -12.25 #2575
Skype 30 +3 +1 0 -4
Viber 23 +32 -16 -14 =2



Purpose of use Number of mentions

To communicate with journalists/PR specialists 223
To communicate with the source of information 202
To subscribe to the news and information 136
To invite people to the special events 96
To run a news channel or to spread the information |86
To demonstrate personal ability to handle the gadgets|11
To communicate with colleagues at work 11

Stickers (N=256) Bots (N=256) Audio & Video (N=256)
e o Yes (35.94 %)
Yes (78.1 %)

No (21.9 %)
No (55.08 %) No (64.06 %)
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Messengers have practically replaced telephones and
SMS-messages as a tool of professional communication
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Strongly agree (14.06 %) Agree (53.12 %) Neither agree nor disagree (5.86 %) Disagree (20.7 %) Strongly disagree (6.25 %)
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Messengers will be more important than social media
in PR and journalism in a short future

Strongly agree (5.08 %) Agree (42.97 %) Neither agree nor disagree (23.44 %) Disagree (24.21 %) Strongly disagree (4.3 %)



Cepreun KupueHko Anekceun lpomos

«Hawwu» ¢ KoBanbuyku
Kpucmuna ITomynuux Muxaiinos u Ilapmuepui
AKUTUNOMN — 22,5 ThIC* W BornepHas — 161 Tbic. KaHanbi u3s op6utbl Hesbirapsa
Ortega — 14 TbiC. % Melictep — 68 Thic. Bo3moicno, ceéazan ¢ Anexceem I'pomoevim
MonHbIn [ —16 ThiC. . NA «CTeKNoMon» — 18 ThiC. ; uepes Braducnasa Kmowuna
; Hesbirapb — 188 Thic.
Boamoxcro, 6vi6wue akmueucmot «Hawux» s Cmenan Kosanwuyk, coti npesudenma
Jimumputii Kupesn u Anexcandp Yepnoydos . HMT Kupunna Kosansuyka
MeguaTtexHonor — 40 Tbic. = Mash — 450 TblIC. Map Bo BpeMa YymMbl — 13,5 ThiC.

Mactep nepa — 5 ThiC.
£ KpeMnesckuin 6esballeHHNK — 17,5 Tbicad
,,,,,,,, PUAN — 16 TbiC.

doHA pa3BUTUSA rpaXKaaHCKoro obuiecTsa = A - - - .
MeToanyka — 54 Thic. ;
MXU3Hb HacekoMbIX — 21 ThiC.
MuHnpasabl — 16 TbIC.

HasblnoB.MHAaeKke — 198 ThiC.

HesaBucumblie f Uropb CeuuH

PocHedTb

B KOTOPbIX MOXXHO 3a AeHbIrn 5
KapaynbHbit — 84 TbiC.

,,,,,,,,,,,, e L pa3MecTUTb NNaTHbINA NOCT

. [Na6n At — 143 ThIC. BypoBas — 6 Thic.
Bnu3ko cBa3aHHbIe C NIMI;IOBHMKaMM / | TOK-TIK — 5 Thic.
ynpasnieHUA BHYTPEHHEN NOJIUTUKHN
KpemMneBckum mamkoBe — 84 ThiC.
Iucamens u Gbi6uIUll armueucm / o E S S o
Anmumaiidana Unuac Mepkypu
GogoKremlin — 9 Thbic.

Hukonam YepHoB, npeacraBnaercsa
CcOTpyAHUKOM annapata Cos6e3a
OlMEP Cnun — 47 TbiC.

Cosdanwtit Hukumoti Mcaessim,
Kynienotii 6auskumu k Kpemiio nodpsduukamu
TeMHWK — 23 TbiC.

338 — 34 ThIC.
Beiewuii compyonux Pocmonodescu Cepzeii Conko | OnnosuunoHHble, MbilWb B OBOLLHOM — 31 ThbIC
Noctnpasaa — 11 TsiC. Nno BepCcuMU B1aCcTH, KaHanbl: ’
CranuHrynar — 287 TbiC.
Ionumonoz Eezenuii Mun1eHKo: MonutoTta — 17 ThIC.

Politburo 2.0 — 15,5 Tbic.
16 HerpuTaT — 8 ThbiC.

*noanucymkos



