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1-BUSINESS & FINANCE

Month of April / Anp

npuobbIn

Year -1 Budget Year
Occupancy Rate/ % 3arpy3ku 56.6 60.7 49.5
Gross Rooms sales/ Bripyuka ot
npoaau HoOMepoB -8.27% -10.46%
Gross F&B Sales / Buipy4dka ot ycnyr
pecTopaHa -4.1% -13,49%
Total Gross Sales/ O6was Bbipy4ka -7,63% -11,58%
GOI/ Nona Banosoi onepaunoHHON 65.1% 59.8% 59.9%

Year to date Month of April / Anpenb

NpnbLIIU

Year -1 Budget Year
Occupancy Rate/ % 3arpy3ku 52.3 54.6 46.0
Gross Rooms sales/ Buipy4ka ot
npoaau HoOMepoB -5,69% -9,90%
Gross F&B Sales / Boipy4dka ot ycnyr
pecTtopaHa 1,53% -4,96%
Total Gross Sales/ O6was Bbipy4ka -4,39% -9,02%
GOl/Oons Banoson onepauoOHHON 58.6% 57.5% 54.1%




2- ROOMS SALES
rnPOAAXA HOMEPOB

. Room Statistic 12\?013 BUD April | Y-1 April 2015/BUD % Y2014 |
Public rates 632 759 749 -127 -16,73% -117 -15,62%
Business individual 551 429 394 122 28,44% 157 39,85%
|_eisure individuals 875 1145 1029 -270 -23,58% -154 -14,97%
Business group 293 328 320 -35 -10,67% -27 -8,44%
Business group (MICE) 27 - 9 27 0,00% 18 200,00%
Airline Crews 17 224 222 -207 -92,41% -205 -92,34%
Lisure Ad-hoc groups 98 174 121 -76 -43,68% -23 -19,01%
Total Rooms rented 2493 3 059 2769 -566 -18,50% -362 -12,68%
Total ARR 4703 4279 4 477 424 9,91% 226 5,05%




ibis kitchen

ibis

HOTELS

3-F&B APRIL

F & B Statistic (covers) 2015 2014 Vs 2014

Breakfast 2188 2 654 -466
Sud & Sie Lunch 240 130 110
Sud & Sie Dinner 307 522 -215
Banquet 498 586 -88
Conference 1439 1365 74
Total covers 5311 5257 54
F & B Statistic (revenue) 2015 2014 Vs 2014

Breakfast 1 211 540 1241285 -29 745
Sud & Sie Lunch 84 553 54159 30 394
Sud & Sie Dinner 334 722 327 145 7578
Banquet 116 105 273 012 -156 907
Conference 1143 599 1205 333 - 61734
Bar 479 084 411 559 67525
Total revenue 3369 724 3514 048 -144 324




4- HOUSEKEEPING

KonunyectBo yb6paHbix HOMeEpPOB 2493 2855

Ycnyru npadyedHomn 32955 pyo6. 74040 pyo6.




AIPEIb

T



OVERALL SATISFACTION
OBLUEE BITEYATJIIEHUE

Save as a favorite

Display the report Export to Excel
2015
207
Jan Feb Mar Apr Total
Figures in italics show the number of respondents 38 71 48 50
Recommandation / hétel 207 81 44 50 32 45
Recommandation/marque 207 55 a4 a2 28 a4




OVERALL SATISFACTION
OBLUEE BITEYATJ/IEHUE

Dizplay the r=port  Export to Exc=l  Save 2= = faverits

Figures in italics show the number of respondents A lutd 8- 6-5 m
Average % % % % %

Overall experience 50 8.4 [| 48.0 |24|44.0|22]| 6.0 | 3| 2.0 |1]| 0.0 |0
Overall services 50 8.5 ]_ 56.0 |28]36.0/18| 40| 2] 4.0 (2] 0.0 |0
Overall staff Availability/friendliness 43 8.9 63.3 |51|34.7|17| 20| 1] 0.0 (0|00 |0
Overall accommodations 50 7.9 ] 42.0 |21|34.0|17|18.0| 5| 6.0 |3]| 0.0 |0
security 50 8.7 54.0 |27|38.0|/15| 80| 4| 0.0 0] 0.0 |0
Value for price paid 50 7.6 /] 22.0 |11|54.0|27|22.0|12]| 2.0 |z] 0.0 |0
Recommandation / hétel 50| 8.1 | 48.0 |2¢|36.0|18]|10.0| 5| 6.0 |3]| 0.0 |0
Recommandation/marque 50 8.2 | 48.0 |24|42.0/21|80 | 4] 20 1]00 |0
Overall satisfaction - Reservation 50 8.4 46.0 |237|46.0/23| 8.0 | ¢ | 0.0 |0]| 0.0 |O
Arrival - Available information 43 8.1 44.2 |15|44.2|15|11.6| 5| 0.0 [0 0.0 |O
Arrival - Cleanliness hotel surroundings 50 7.6 7] 32.0 | 16|48.0|24|12.0| 6 | 8.0 |¢]| 0.0 |0
Arrival - Ease of parking 40 6.5 E 25.0 |10]30.0|12|22.5| 9 |12.5|5]|10.0|4
Arrival - Speed of check-in 50 8.7 56.0 |28|44.0/22| 0.0 | 0| 0.0 |0] 0.0 |O
Arrival - Staff kindness and helpfulness 50 8.9 64.0 |32|32.0/16|/ 40| 2] 0.0 (0|00 |0
Arrival - Design/Atmosphere 50 8.2 | 44.0 |22|46.0|23| 8.0 | 4| 2.0 1| 0.0 |0
Satisfaction card LCAH member 2 9.0 1000/ 2|00 0|00 | 0|00 |0C]|00 |0
Room - cleanliness 50 8.4 [| 52.0 |26|40.0|/20]| 6.0 | 3| 2.0 |2z]| 0.0 |0
Room - good condition 439 8.0 | 40.8 |20|40.8|20|14.3| 7 | 4.1 |2| 0.0 |0
Room - working condition of the equipment 50 7.6 "W 24.0 |22|30.0|15|14.0| 7| 8.0 || 4.0 |2
Room - design 50 7.6 | 34.0 |17|48.0|2<]|14.0| 7| 2.0 |1]| 2.0 |:
Room - comfort of bed 50 7.9 r 44.0 |22|40.0|/20| 8.0 | 4] 6.0 |3) 2.0 |1
Bathroom - amenities 48 7.4 29.2 |14|43.8|21|16.7| 8| 8.3 |<4] 2.1 |1
Bathroom - equipment 49 7.3 . 34.7 |17]36.7|18|12.2| 6 |10.2|5] 6.1 |3
Room - Value for price paid 50 7.4 [| 26.0 | 13|44.0|22|28.0|14| 2.0 |1]| 0.0 |0
Breakfast restaurant - overall experience 40| 7.5 'MW 35.0 |14|42.5|17|10.0| ¢ | 7.5 |3]| 5.0 |2
Breakfast restaurant - Quality of service 39 7.7 M 33.3 |13|46.2|18|12.8| 5| 5.1 |2]| 2.6 |2
Breakfast restaurant - Quality/Variety of F&B 39 7.5 38.5 |15]35.9/14|12.8| 5]110.3|4)]| 2.6 |1
Breakfast restaurant - Atmosphere/design 39 7.9 ‘M 41.0 |16|38.5|15|154| 6| 2.6 |1]| 2.6 |1
Breakfast restaurant - Value for price paid 40 7.1 :7 25.0 |10)42.5|17|22.5| 9 |10.0/<4] 0.0 |0
Lunch/Dinner restaurant - overall b 7.3 28,6 | 2|57.1|<|0.0| 0| 0.0 |0|14.3]|1
Lunch/Dinner restaurant - Quality of service 6 8.5 50.0 | 3|s0.0/ 3|00 | 0] 0.0|0]|0.0|0
Lunch/Dinner restaurant - Quality/VVariety of FRB & 8.2 333 |2|66.7,<|0.0| 0| 0.0 |0]00 |0
Lunch/Dinner restaurant - Attractive atmosphere & 8.2 33.3| 2667/ 4|00|0]0.0|0]00 |0
Lunch/Dinner restaurant - Value for price paid 7 7.3 28.6 | 2 |42.9| 3 |28.6|/ 2| 0.0 |0] 0.0 |O
Bar - overall 15 8.1 33.3 | 5|53.3] 8§|13.3| 2] 0.0 |0]0.0 |0
Bar - Quality of service 15 8.2 33.3 | 5|53.3| 8§ |13.3| 2| 0.0 |0] 0.0 |0O
Bar - Quality/Variety of beverage 15 8.0 | 400 | 6|46.7| 7| 6.7 | 21| 6.7 |1] 0.0 |0
Bar - Atmosphere/design 15 7.9 26.7 | 4 |60.0| 5 |13.3| 2| 0.0 |0] 0.0 |O
Internet - Ease of access 40 8.0 'l 40.0 |16|47.5|19| 75| 3| 2.5 |1] 2.5 |2
Internet - Speed of internet browsing 40 7.3 M 275 |11|40.0|16|225|/ 9| 7.5|3]| 25 |2
Speed of check-out 50 8.9 70.0 |35|24.0|/12]| 6.0 | 3| 0.0 |0] 0.0 |0




4TO HOBOIro B AKKOP

sBHyTpeHHnn aygut no 1ISO 9001 (1-3 utoHs 2015)

sTPEHUHr No 15-MMHYTHOW rapaHTuM / TPEHUHT NMo AyXy npoaa)

=OT14yeT no NnaHeTa 21




6-WHAT S UP
4TO HOBOro B ub~c?-

PA®OUK TPEHUHIOB
OATA HASBAHWE TPEHWHIA OTAOEN TPEHEP
09.04.2015 MpeaynpexaeHve 1 NUKBUAALUS NOCNeaCTBUM O BeseECHESsTT, HauanbHuk otaena
npun YC BesonacHocTu
23.04.2015 KopnopaTuBHas aTuka OTnen 6e30MacHOCTY B DT ST
HesonacHocTu
KomMnnekTawuusi cepB1CHOM TENEXKM, yxopa 3a OT4en rocTUHUYHOTO HavanbHuk otoena

13 -17.04.2015

Hewn

X03dancTBa

FOCTMHMYHOrO X035CTBa

27 -30.04.2015

MpaBnna ncnonb3oBaHKs XMMUYECKUX CPEeACTB
npu y6opke Homepa

OTaen rocTUHUYHOro
Xo3amncTea

HavyanbHuk otgena
FOCTMHMYHOIO X03sCTBa

OOy4yeHuWe c aerycralmen accopTMMeHTa KapThl

OTaen pectopaHHOro

17.04.2015 BHeLuHWN TpeHep
BUH obcnyxnBaHms
OcyuiecTtBneHne y6opku, CaHUTapPHOW O4YNCTKM
N 03eNeHEHME TEPPUTOPUM BOKPYT TOCTUHULIBI B
OTpen TexHu4eckoro -
29.04.2015 cooTBeTcTBUU C «[1paBunamm n Hopmamm [MaBHbIN NHXeHep

TEXHUYECKON aKcnnyataumnm XXnnmuHoro
doHaa»

obcnyxumBaHusi




ibis Sommaire

KoMmmeHTapun
[eHepanbHOro AupexKkropa

* — Chapitre — 11



ibis Sommaire

Employee of the month







CNACUBO




