
Media of the United Kingdom



Media of the United 
Kingdom consist of several 

different types of 
communications media:

 television, radio, newspapers, 
magazines, and Web sites.



The country also has a strong music industry. The United 
Kingdom has a diverse range of providers, the most 

prominent being the state-owned public service 
broadcaster, the BBC (British Broadcasting Corporation). 

The BBC's largest competitors are ITV plc, which 
operates 11 of the 15 regional television broadcasters that 
make up the ITV Network, and News Corporation, which 

holds a large stake in satellite broadcaster British Sky 
Broadcasting and also operate a number of leading 

national newspapers. Regional media is covered by local 
radio, television and print newspapers. Trinity 

Mirror operate 240 local and regional newspapers in the 
United Kingdom, as well as national newspapers such as 

the Daily Mirror and the Sunday Mirror.



Audiences
Mediacity in Greater Manchester, privately 
funded and publicly backed by the BBC is 
the largest media-production facility in the 

United Kingdom.
In 2009 it was estimated that individuals 

viewed a mean of 3.75 hours of television 
per day and listened to 2.81 hours of radio. 



The main BBC public service 
broadcasting channels accounted for and 

estimated 28.4% of all television viewing; the 
three main independent channels accounted for 

29.5% and the increasingly important other 
satellite and digital channels for the remaining 

42.1%. Sales of newspapers have fallen since the 
1970s and in 2009 42% of people reported 

reading a daily national newspaper. In 2010, 
82.5% of the United Kingdom population were 
Internet users, the highest proportion amongst 

the 20 countries with the largest total number of 
users in that year.



London
 London dominates the media sector 

in the United Kingdom: national 
newspapers,television and radio are 
largely based there, notable centres 

include Fleet Street and BBC 
Broadcasting House



Greater Manchester is also a significant national 
media hub. Notable centres 

include MediaCityUK a 200-acre (80ha) media 
production facility in Salford and Trafford.

The Guardian national newspaper was founded in 
Manchester in 1821, and was known as 

the Manchester Guardian until 1959. In the 
1950s, coinciding with the growth in television, 

the Granada Television franchise was set up 
by Sidney Bernstein



Other Key centres

Edinburgh and Glasgow, and Cardiff, 
are important centres of newspaper and 

broadcasting production in Scotland 
and Wales respectively.



Print
The United Kingdom print publishing sector, 

including books, server, directories and 
databases, journals, magazines and business 
media, newspapers and news agencies, has a 
combined turnover of around £20 billion and 

employs around 167,000 people. The print media 
sector is entirely regulating itself and there are no 
specific statutory rules regulating the print media



Newspaper
In 2008 The Sun had the highest circulation of any daily 

newspaper in the United Kingdom at 3.1 million, 
approximately a quarter of the market. Its sister paper, 

the News of the World, had the highest circulation in the 
Sunday newspaper market, and traditionally focused on 
celebrity-led stories until its closure in 2011. The Daily 

Telegraph, a centre-right broadsheet paper, is the 
highest-selling of the "quality" newspapers. The 

Guardian is a more liberal "quality" broadsheet and 
the Financial Times is the main business newspaper, 

printed on distinctive salmon-pink broadsheet 
paper.Trinity Mirror operates 240 local and regional 

newspapers in the United Kingdom, as well as national 
newspapers such as the Daily Mirror and the Sunday 

Mirror.



Magazines
A large range of magazines are sold in the 
United Kingdom covering most interests 
and potential topics. British magazines 

and journals that have achieved 
worldwide circulation include The 

Economist, Nature, and New 
Scientist, Private Eye, Hello!, The 

Spectator, the Radio Times and NME.



The most popular British radio stations
Clare FM

Anna Livia
Live 95

Welsh Radio International
Imperial College radio

Capital FM
BBC Radio 2



Television viewing in Britain

• The most popular leisure pasttime
• Average viewing time is over 25 hours a week
• TV productions continue to win international 

awards
• Half of the programmes are bought abroad
• Children’s TV has been very active( Blue Peter 

on BBC 1)
• “Youth TV” has been started recently



The main channels

• BBC 1 - since 1936, general interest 
programmes.

• BBC 2 - minority and specialist interests.
• ITV - broadcasting is approximately 33% 

informative and 66% light entertainment.
• Channel 4 - since 1982, 15% educational 

programmes, encourages innovation and 
experiment.


