


Social nets are rolling back to connect people along with developing new marketing
tools for brands

:Q: MAIN POINTS OF INTEREST

NEWSFEED NATORAL PRIORITIZATION

PRIORITIZATION OF NON-BRANDED POSTS IN OSERS NEWSFEED TO WIN BACK

w . n DARK SOCIAL IN MESSENCERS

73% 50% 43% LIVE STREAMING AND CELERS

INFLOGNCER MARKETING

©D O = @ 8 NEW MARKETPLACE

UK, OK CASHBACK, MONEY TRANSACTION BETWEEN OSERS
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HIGH INCOME AUDIENCE IS AVAILABLE IN ALL THREE

@a0

NETWORKS

Can buy

. Wealthy
expensive goods
83.1% 88.8%
50.0% 44 5%
92.2% 55.8%
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PAID SOCIAL NEWS




FB & IG: NEW PAID FORMATS 2018/19

SHOPPING TAGS INSTAGRAM STORIES SHOPPING IN EXPLORE
TAB INSTAGRAM

FB STORIES COLLECTION AD CAROUSEL IN STORIES

* TO INCREASE * RECOMMENDED TO USE TO INCREASE INTERACTION TIME * TO SHOW PRODUCT

CAPACITY ADVANTAGES



VK2018/19: NEW OPPORTUNITIES
NEW PAID FORMATS NEW ABILITIES

VK STORIES VIDEO POST WITH

BUTTON* GRANULAR

TARGETINGS OPPORTUNITIES

Interests & Habits: | [Se
HERENS MORSIB NAPHKE

Beauty & Health
Communities:
' 1 ¥ Pharmacies & Drugs
\ fud
: g Bxeluding: | ptegical Facilities
AKTWBHOCTD B coobLecTBax Diets & Healthy Eating

Beauty & Personal Care

Perfume & Cosmetics

i e Mobile Services & Internet
A raohoe TemmEHM MAKHSXA

Education:  Real Estate

HIGI SOOI grauuates

ACTIVE AUDIENCE Higher education
v Interests
* TO INCREASE CAPACITY * RECOMMENDED TO USETO S
INCREASE CTR nterests & Habits
Communities Enter the community name
Excluding: = Enter the community name
AKTMBHOCTb B COODLLECTBAX Enter the community name

ALREADY USED IN
CODE COCO
CAMPAIGN



VK: PODCASTS - INNOVATIVE WAY TO COMMUNICATE WITH
LOYAL AUDIENCE

«f1 )KepTBa WM HeT?» Mouemy He ¢

BCerzja CTOMT pa3buparbes ¢
obngunkom

B SEPTEMBER 2018:VK STARTED TESTING PODCAST
n A NEWSFEED

EXCLUSIVES FOR CHANEL

BENEFIT GAP
LOYAL AUDIENCE: NARROW AUDIENCE:
70-80% LISTENERS LISTEN THE ~I00K LISTENINGS IN AV.

PODCAST UPTO THE END



CHANEL IN SOCIAL




CHANEL IN SOCIAL MEDIA

< chanelofficial

= C H A N E L /) ase w2 1 CHANEL

CHANEL® Hanucatb v v
@cl EL CHANEL @ @CHANE! u, v

e #CHANELS ringSummer 2013 pre-<ollction s now avalablein boutiaues on
chanelom)-T.RTW.Precol.— fo s new collectin,Kar Lagereld layers

textures in matching tones for a casual twist on the signature codes of the House.

B nogcarn

@ CHANEL WAHENb &

‘CHANEL s above all a style. Fashion
passes,style remains Gabiielle Chanel

& chanel.com @ Mepesecr o b i
b Hpaswrca |\ Noanucarucn | A Nogeruruca Cramicica
CHANEL CHANEL « o
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L ntense biack the quited motifand the iconic casp of the 2.5 b The new 1 5 Kownanm IGTV J12 g s
CODE COCO BLACK jewelry watch reinvents the iconic codies of CHANEL Discover w‘1 | o
the timepiece on chanel.com/-Code.coco #CODECOCO #CHANELWatches i Nosess @
- (©) Aotasums ucropuo
e [—— 3n. nucbmo I woysee (4
" J T ez @
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RUSSIA TOOK 15T POSITION IN FB PAID & 2"° POSITION IN
|G PAID (AS ALL OTHER MARKETS)

W 6

SOV 100% 40% 28%

The only brand that
represents all divisions

Source: Chanel Global report Mar’17 — Mar’'18



I SOCIAL TOP MEDIA GENERATING HIGHEST ROI IN COMPARISON WITH OTHER

MEDIA

3.22
2.41

Eyes posts

W social other media

6.80

5.43

Face posts Lips posts

2.20

Skin care
products



DIOR AND GIVENCHY INCREASED ACTIVITY, BUT DIDN’'T CATCH
UP WITH CHANEL

#DIORBEAUTYLOVERS

FIRST PUBLICATION

©
Dior

FOLLOWERS: 127K
FIRST PUBLICATION: 02.07

X

FOLLOWERS: 1MLN
FIRST PUBLICATION: 07.01

GIVENCHY

FOLLOWERS: 2K
FIRST PUBLICATION: 25.04

X

FOLLOWERS: 35K
FIRST PUBLICATION: 01.06

#GIVENCHY
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Canvas

NEW ADVERTISING FORMATS ARE USED

SUBLIMAGE
L'EXTRAIT DE CREME

x BCH 30OEKTUMBHOCTb

BAHUAWN
NMAAHUNDOOANIN
X

Ha kaxaom 31ane XM3HEHHOTO UMKNQ BaK
NNaHUGONMM, OT UBETEHHA A0 COIPEBAHMS Ni
BLIABNSETCA HOBAS OKTHBHOR MONEKYNa
uckniouuTensHoM cnocobrocTsio. Kpem-ake
AN BOCCTAHOBNEHUS M PErEHEPaLMM KOXM
wew u 30Hb pexonste SUBLIMAGE L'Extra
Créme coepunmn & cebe sce Gppakumm pacre
BCE 10 NPEMMYLLeCTEa.

HEOBbIYANHASA

HYBCTBEHHOCTD

[ns xpema-akcrpokra SUBUMAGE L'Extrai
Créme axcnepret CHANEL paspaboran

TEKCTYPY RBOMHOM 3MYNLCHM, MHOrOOBpa3!

8 OULyWeHUAX. YHUKONBHBIA YyBCTBEHHBIN O
KOTOPbIH XOYETCH NEPEXMBATL CHOBA M CHC

[ensb 30 aHem

KPYFAbI
AUCTb!

Creonossie knetku cT

MEXAHU3MbI BOCCTAHOR

MAGE
REME

CHANEE

xSUBLIMAGE

KYABTOBbIN YXOA 3A KOXEW CHANEL



NEW ADVERTISING FORMATS ARE USED

Canvas Preview

Canvas
CHANEL

Canvas Preview

CVI/\A Canvas Preview

yKpennier u BOCCTAHABNUBAET
APArOLlEHH' KOXY, ycunueas ee cuaHue.
u B ET KA yM 3 E m CTB M E Canvas Preview

A )KhJN'eNHYIO Cﬂﬂy vK[1e7°)( KOXMH,
HexHebiit ysetok yM3 YKPEMAEHVE - yNyuwas ee conpoTMBNSEMOCTb

pacnyckaercs nepsbiv  YKN3IHEHHASA SHEPTUSA BHyIpSHIiH, HEHS BRI CTpeECoTaHiH

b $akropam.
3UMbl MU PAHHEN BEC
E
Hosas dopmyna cpepn @00
yxopy 3a koxei LE Bl
CKOHUEHTpUPOBANA B NEW
YAUBUTENbHbIE CBOMACTI
'* APATOUEHHOTO UBEeTKA
CMMBONIG BO3POXAEHU l
. yKpennser 4 BOCCTAHC =
KOXY, ycunusas ee ci L e
AENCTBUE B
DKCTPAKT YBETKA yM3 NoBblWAET ‘
)yKKVIPBE'_TE/\E':quEaHEPr XKU3IHEHHYIO CHUNTy KNeTOK KOXH,
ynyywas ee cConpoTusniemocTs LE BLANC HUILE
- BHYTP@HHWM M BHEWHWUM CTpeccore o
¢QKTOPGM OTKPOWTE AAR CEBR
@®o



GABRIELLE

CHANEL LWAHENb (RU)
Pexnama - §

GABRIELLE - Apkuit UBETOuHbI APOMAT C GYHTapCKOi HaTypoil. ByKkea 3a

BYK8OIi 9 KEHLLH FOBODAT 0 CeBe, PACKDLIBARCH CKBO3H NPU3MY XapakTepa

(e

CHANEL.COM
GABRIELLE CHANEL Moapobhee

CREATIVE IDEAS

EYEWEAR COLLECTION

@ CHANEL WAHENb (RU)

HanucaHo: AMS 1 [?] - 29 okTABpA 2018 1. - @

Konnekuus o4koB OceHb-3uma 2018/19: npo3payHbie UK yKpalleHHble
KEMUYrom Onpasbi C TOHUPOBAHHBIMKM U 3EPKANbHbIMK COMHLUE3aLUTHLIMUA
TMH3aMW B peknamMHoil kamnaHun Kapna Narepdensaa.

PeknamHan kamnauua OceHb-
3uma 2018/19

Moapobxee

CONHUE3aWHTHBIE 04KM, (hop!
Kowauui rmas

EYEWEAR COLLECTION




QT CHANEL WakEs RY)
Paava- 6

¥ OyHTAPCTER ECTS WA, BOCNONL3YITECh YHAKANEHON BOSUOKHOCTBIO

OTPHITS 717 CEGR BCEMeHHYI0 HOBOTO apowaTa CHANEL ¢ 1 CeTAGpR o

10 okTAGpS.

uT, 5 0T 2017

Pop-up GyTuk Gabrielle CHANEL
tanan 5pOHHa yrLa, Ao 24
repecyircs: 127 - MokayT: 19

* Wrepecyer

POP-UP CAMPAIGNS

CHANEL WAHE/b &
PeknamHan 3anuct

14 pexabps nepebiit nap@romepHo-kocMeTuyeckuit 6yTuk CHANEL oTKpbiBaeT cBou
Asepy no agpecy: yn. Cakko u BaHueTTyn 74, «Fanepes Luxury».
Mpurnalwaem Bac nepebiMM yBUAETb HOBOE beauty-npocTpaHCTEO.

T CHANEL WAHET (RU)
Peinama - @

CHANEL npurnaluaet Bac Ha TOPKECTBEHHOE OTKDLITHE OboTH-
npocTpaHcTsa Koko Kate, KoTopoe cocTouTcst YIKE B 3TY MATHULLY, 21
Wiona no aapecy Manas BpokHan, 24

17 wion 21, 2017 - 1 pas - Manas BpoHHas ynuua
oM 24

NT, 21 MON. 2017 T
Coco Café

* Wnrepecyer

HTepecytotca: 1 146 - MoiayT: 420

Instagram

ar chaneloffcial
Pecnava

GABRIELLE
CHANEL

PARIS

Qv

chanelofficial ¥ 5YHTAPCTBA ECTb MMS

H

BocnonkayiiTecs yHHKANbHO BOSMOKHOCTSIO OTKDHITS

703 cafa BCENERHYI0 HOBOTO . — YMTaTh A



COCO GAME CENTER

Coco Game Center community page on
VK

i | i CHANEL LIAHESTb
AR i L b i | S @
TR YY O S T O T VT

‘ NPOCTPAHCTBO PA3B/IEYEHWI COCO GAME CENTER

Wrpair ™M em 8 COCO GAME CEN
MocReRHuit WaKHE NOCETHTE NPOCTPAHCTS passnedeHuil COCO GAME CENTER # g Y
PRARR ARRRRRRRRRK MONYHMTS CRELMANBHBI KOMNMMERT

AL R RR AR ARARR
ARRRRARARRARARARARRAR RARARR ARARA ARRKRARAARARARARRARAR ARARAA

OTKpOiTe AN CeBA PasHOOBPa3ME TEKCTYP ¥ NAAUTP NOMaA M BMECKOB nocne

saxsaTbiBarowWel beauty-rpsi Ha apkagHbix asTomaTax. BusaxucTs! Chanel

. 1103HaKOMST BAC C aKTYaNIbHBIMM TPEHAAM MaKVAAE 1 NPOAEMOHCTPHPYIOT Alyuiuve
3apervcTpupyiitecs Ha vk.com TeXHUKY HaHECEHIR CPEACTS AN rY6

. NPOCTPAHCTBO PA3B/IEHEHUI COCO GAME CENTER = ) i

Maem Bac & Coco Game Center.

Weopauns

Tlocre rp
CHANE
UYyMa.

oTpuiTi 8 Ceyne, Torwo, lllarxae, Curranype  Mapiwe
xaeT npoext COCO GAME

ER 5 Mocxse na nsmom sTane

CoBurrie cocTornocs 16 centsbps 2018

3axpoercn 8 22:00

Metposka yn

Mospotiee HOWTS Yoo

YuacTHuKm

oo , E“( @

2 Hagewas

GAME CENTER

Beesanwen  Hosocrst oprarusaropos

BosmoxHsle yuacTHMKM

. MPOCTPAHCTBO PASBTIEHEHYI COCO GAME CENTER gl {'- Q

GAME CENTER °

Coco Game Center
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< chanel.beauty 4 chanel.beauty < chanel.beauty




BEAUTY PROGRAM

FORMAT - VISUAL
ENGAGER CLUSTER

FORMAT - VISUAL
ENGAGER CLUSTER

FORMAT - VISUAL FORMAT - VISUAL FORMAT - VISUAL
ENGAGER CLUSTER ENGAGER CLUSTER ENGAGER CLUSTER

ER - 49% ER - 48% ER - 46% ER - 45% ER - 43%

Instagram Jnstagram Instagram Instagram Instagram

chanel.beauty chanel.beauty chanel.beauty hanel b
T I ey a g i

CHANEL CHANEL

s - Mogpodiee > _ _ -
TonpoGee > TonpoGHee > MoapoGHee > MogpoGHee >

oQv n oav N oav n oQav n oQv n

chanel.beauty #FEELING #SEXY chianel beausy LE MAT'DE CHANEL —FALLWINTER chanel.beauty HexwocTs Gapxara chanel.beauty Play it natural like @fiuwenlw. You can't chanel beauty MycTs sTiM neTom koxa cuser. SOLEIL

Bring sexy back LE VERNIS in Rouge Puissant 528 is 2013 COLLEGTION. o n HorTH ¢ HoBEM g0 wrong with LES BEIGES sheer makeup TAN DE CHANEL — 570 conneuHsiii nouenyii Ha sawei
AGCONIOTHO MATOBLIH MAHHKIOD C ... — YMTaTb Aanbile wmaToBbim nakom LE VERNIS ... — unrars gansue Follow @chanel.beauty, the ... — uuTaTs aanswe KoXe. OCHOBA NOA MAKNRX C .. — SWTaTh Aanbiue

your most alluring accessory. A .. — 4uTaTs ganbie

* ER =sum of likes, shares, comments
* Russia is in the TOP-5 by number of recruited followers



THANK YOU!



