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Mogaynb 1.
[1n3anH megmnanccnenoBaHuS

Tema 1. MeTogonorua n ansavH meguancernegoBaHus (4 4.)
Tema 2. Teopusi, nonck n 063op nutepaTypsbl (4 4.)

Tema 3. MeToabl 1 cTpaTtermm meaunanccrieaosaHum (4 4.)
Tema 4. Bbibop nccnegoBatenbckoro noaxoaa (2 4.)

Tema 5. OdbopmrieHne Hay4yHOro TekcTa (2 4.)

[MpooomXknTenbHOCTL Kypca: 24 ayd. Yaca
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3aHAaTuUe 1.
MeTtogonorusa n au3samH meanavccrneanoBaHuUNA

Buabl megunanccnenoBaHuu / [Tpnmepsi: \

= television studies, film studies, mobile studies,

° MapKeTVIHrOBbIe: Megunan3mepeHund, social media studies

NpoBoAMMbIE UccneaoBaTeribCKMMU
KOMMaHUsaISMun nnm cammmvm CMWU = journalism studies, audience studies, media

, _ industry studies
e AKagemuuyeckme: media studies Kak

MexavcumnMHapHasi obnacTb Hay4HbIX = feminist media studies, media memory
nccnenoBaHumn studies

(dbyHAaMeHTanbHble, NpUKnagHble, pa3paboTku) \-digital health studies, celebrity studies /




MeTononorna nuccneaooBaHUsA: YTo 3TO?

CobupaTernbHbli TEPMUH, HO OTBEYAET Ha BOMPOC:
KaKk npoBOAUTb UccrnegoBsaHue?

* COBOKYMHOCTb METOA0B, TEXHUK U npoueayp?

* NMPUMEHAEMbIN TEOPETUYECKNN NOaXoa?

¢ 00OLWMe NPUHLUMNBI N KOHLUEMNUUA NccrnegoBaHus?

* MPOLIECC NMPOEKTNPOBAHUA (On3anH) uccrnegoBaHmns?



MeToponornyeckume anemMeHTbl B MaruCTepcKoun
BKP

JTanbl uccregoBaHUA:

Tema nuccnegosaHus
AKTyasrnbHOCTb

CTeneHb pa3paboTaHHOCTN TEMbI
[Mpobrnema nccnegoBaHus

|

OObekKT nuccnegoBaHuA
[MpeameT nccriegoBaHus
Llenb nccrnenoBaHus
3aga4vun nccnegoBaHus
MeToabl nccnegoBaHus
[MnoTes3a nccnegoBaHUA

| |
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=
=

TeopeTnyeckasa b6asa
{ } 12. OMnupuyeckas basa
13.  Hay4Had HoBu3Ha
14. TeopeTu4yeckas 3Ha4MMOCTb
15. [lpakTnyeckas 3Ha4YMMOCTb



[lpoekTpoBaHMe MmegnanccrieqoBaHUA:

Ha4y4dlo
BbiOnpaem TemaTtuky n cyxaem pokyc

Temaria:

XXeHcKkuun rnsHen

G 8 KakoBbl cTpatermum KakoB obpas KakoBbl MOTMBbI
CDOKyC . rmsaHueBble NPOLABMXKEHUS yCrieLHom N NPaKTUKN
XypHanbl XXEHCKUX XEHLUNHbI noTpebneHuns
1. Nhgyctpuga rMAHUEBbIX B XXypHane YKEHCKOro rnsaHua
(npow3soauTenmu) XKypHaros Ha «Cosmopolitan»? ayautopuen?
POCCUNCKOM

2. KoHTeHT (npoaykKT) MeamapbIHKe?

3. AyaunTtopwusa (notpebuTtenn) JB
CtaBuM nccnepnosaTtenbCcKkue
BOMNpOCHbI

Jane Stokes (2012) How to Do Media and Cultural Studies, SAGE Publications Ltd.



PoKycupyemcs Ha UHOYCTPUUN, TEKCTE UIN
ayautTopumn
B BbIOPaHHOU 00s1acTu

The Kindle

Newspaper
coverage of the
war in Afghanistan

When, where and why did
Amazon launch the Kindle?

What is the response of the book
publishing industry to the Kindle?

What genre was Glee intended to
be at its launch?

What precedents are there for a
television musical? Are there any
successful ones? Why/ not?

What is the attitude of news
producers to war coverage?

How much control do the military
have over access to nhews and
information?

Do books look different on the
Kindle?

What is the aesthetic appeal of the
Kindle and e-reader technology?

Do the characters reinforce or
challenge stereotypes?

To what extent is Glee a
post-modern text?

What are the main ways in which
the news from Afghanistan is
framed?

How do newspapers use images to
tell a story about war?

What do people like about the
Kindle?

When and where do people use the
Kindle?

Given that Glee was designed as an
inter- generational show, do people
watch together as a family?

How far do fans of Glee identify with
the characters?

What are people’s attitudes towards
news coverage of the war in
Afghanistan?

How do people understand the
issues of the war from the news they
read?



Tpnaga «xMHOYCTPUA-NPOAYKT-ayaUTOPUA»
He BbIXOOUT 32 paMKU N3y4eHna MmegmacuctTembl

Ho Mbl XXMBeM B 00LLIECTBE, rae Meana noscroay

‘MeanNatTn3aungd counaribHblX U KYJ1IbTYPHbIX MPaKTUK
‘MeaNaTn3aungd counaribHbIX rpyrin, COO6LLI,eCTB N NHCTNTYTOB

« - - -
c0»

-

TM3auusa cnopTa, obpasoBaHus, penurum
B ICTBA, NaMATN, APYXKObI, HACKUNUA



NNocTaHOBKa ncerneaoBatTernibCKux Bonpocos
1 dopMynMpoBKa oObekTa, NnpeamMeTa, Lenun, 3agad, rmnotes

UccnepoBaTenbCKnu BONpoc
«4T0...?», «KaK...?», «[loyemy...?»

. o
[Ons yero HyxeH UB: OTO O4HOBPEMEHHbIV
* LIEHTPUPYET UCcreaoBaHne npouecc
* 3ajaeT Norviky nccnegosaHus (cn. 7-8)

pa3nnymne 3anagHoun n pPOCCUUNCKOU
LLlarn no noctaHoBke UB: TpaaMLUN
» BblbpaTb TeMaTUKy / aBneHune / npouecc (00bEKT)

* CYy3UTb (POKYyC (Npeamer)

* cbopMynmMpoBaTb BOMPOCHI 1 NOABOMNPOCHI (3agayn)

* OLIEHNTb, HACKOMNbKO XOPOLLUM 3TN BOMPOCHI

* rogymatb 0 cnocobax rnonyyYeHusi oTBeTa U pesynsrarax (rmnoresax)




Ju3alH uccrniedoeaHusi: N0Oxo0bI U YPOBHU

On3anH
ncceclrieaoBaHuA
[1Ba noaxoaa K NTOHUMAaHUIO

nn3amHa nccriegoBaHus

Ctvnb
nccnegoBaHus

UccnepoBaTenbckKas

[1poLeccCHbI
cTpaTerus o

U

Ctnnesowu

UccnepoBaTenbCKu
"
noaxona
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1.Cmuneesol nooxoo
K TOHUMaHUIO An3anHa uccrieaoBaHus

CTunu nccnepoBaTtefnibCKUX
An3avHoB

TUNa ncecnenoBartesibCKux

ncnoJsJsibdyemMmbixX MeTonoB

BOMnpocoB

AaHHbIX

* NMOUCKOBbIN (exploratory research), * KOJNTMYECTBEHHbIN

* onucarternbHbIn (descriptive research), * Ka4eCTBEHHbIN

* 0ObsICHUTENBLHbIN (explanatory research) * CMELLUaHHbIW

3apaHue 1. Onpegennte TUN CBOENO KYPCOBOTrO
nccnenoBaHus (passedbiBaTenbHOE,
onucaTenbHoe, obbscHUTENbHOE). Kakne

onucartesibHble NN 06bACHUTESbHbIE MMNOTE3bI
Bbl npoBepsaeTe?
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YT0O 3HAYUT «OOBACHUTL» ABMTeHUe Unu
npouecc?

B ow e

TUnbl HAYYHOro 00 bACHEHUA:

Kay3aribHoe / NPUYNHHOE (13-3a X BO3HMKAET Y)

doyHKUMOHanNbHOE (X cnocobCTBYET CyLLECTBOBAHUIO 1 PABHOBECUIO CUCTEMBI S)
avanekTunyeckoe (X ecTb Crieqcteue npoTnBopeYma nnm KOHNUKTa mexay Y n Z)
uernesoe / KoHeYyHoe (Hekada nuyHocTb P caenana Y, 4Tobbl 4obuTtbca X)

3apaHue 2. OO bACHNTE HECKOSNTbKUMU cnocobamu:

1. Kak KOMNbIOTEPHbIE UrPbl BIUAKOT Ha NOAPOCTKOB?

2. [loyemy cTaHOBATCA NONYNAPHbI MOLENMU «INOC-Can3»?
3. [loyemy ynan penTuHr passnekaresibHon nepegaym N?

13



2. llpoueccHbIU N0Ox00

K NTOHUMaHUIO An3auHa uccnegosaHus

YpOBHM UccrienoBaTesibCKOro Au3anHa
B Modenu «JiykoBuubi» (M. Saunders, P.
Tosey)

UccnepoBaTtenbckasa cpunocodus (teopuu,

napagurmbl)

MeTtoauka / meTogonorusi (MOHO-MynbTU;
Konm4yecTBeHHas, KayecTBeHHas, mixed)

CtpaTterusa (kenc-ctagm, aTHorpadus v T.4.)
BpemeHHOMN cpe3 (pa3oBoe, NOBTOPHOE)

MeToAbl, TEXHMKU U NpoLeaAypbl (KOHTEHT-
aHanus, aHkeTMpoBaHue n T1.4.)

Research
Positivism e S philosophy
: Methodical
Mono method frerrmema S s Sss s choice
quantitative : i
: Realism
Survey Mono method
Experiment Archival qualitative
Research
(ross-sectional Multimethod
Data quantitative
_ collection Case Study
i anddata
analysis Ethnography Multimethod
Longitudinal qualitative
Action Research
Nanaltive' : Grounded i Interpretivism
QY £ Theory : Mixed method
simple
i Mixed method :
: I e eevtccccassus soss sossssssusereusssssissssnsones Strategy(ies)
......................................................................................... T|me horizon
Pragmatism
: Techniques and
e procedures

Fig. 1: The research onion
Source: ©Mark Saunders, Philip Lewis and Adrian Thornhill (2011), adapted with permission
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3. [Ju3auH Kkak asieMeHm

ncceriegoBaTtesibCKoro noaxoaa

UccnepoBaTenbckme noaxoabl — 3TO NPUHLMMbI
N npoueaypbl UCCneaoBaHusi, KOTOPbIE OXBaTbIBAKOT
BCE €ro atanbl, OT LUIMPOKNX NpeanonoxeHnn oo
KOHKPETHbIX METOA0B COopa, aHanms3a u
NHTEepnpeTauun AaHHbIX.

KoMnoHeHTbl nccnegoBaTenbCKOro
noaxoaa:

1.  Qunocogckue ocHo8aHUs — Napagurmol
(MOCTNO3UTUBU3M, KOHCTPYKTUBU3M,
NOCTMapKCU3M, NparmMaTuam)

2. [u3salH u cmpameeus uccsiedogaHusi —
KONMMYEeCTBEHHbIN, KA4YECTBEHHbIN, CMELLAHHbIN
(kenc-ctagm, aTHorpadpuda n 1.4.)

3. MemoObI uccriedogaHusi — KONMNMYECTBEHHbIE,
Ka4eCTBEHHble (CTaHAapTU30BaHHOE UHTEPBLIO,
KOHTEHT-aHanms, pokyc-rpynna)

Creswell, John W. (2014)
Research Desiagn: Qualitative, Quantitative, and Mixed Methods Apporoaches

Philosophical
Worldviews

- F Designs

Cuantitative (e.g.,
Posipasilivist RESEARCH APPROACHES ~ Crperiments)
Caonstructivist Qualitative Cualitative (e.g.,
Transformative Quantitative Ethnographies)

- : Mixed Meth 10
SRS SRR E;ETSna;trynSd:fignhal

Research Methods

Cluestions
Data Collection
Data Analkysis
Irbe rpretation
Validation

34echb NOHATUE «uccnepgoBaTeribCKMU noaxon»
Lunpe, 4YeM «an3anH nccregoBaHnA»
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TpeHUHr Ha NOCTaHOBKY UccrneaoBaTeNbCKUX
BOMNpPOCOB

HeyanauHble n yaayHble
nccnegoBaTeribCKue BONPOCHI

* [Mouemy Kypuubl nepedexanun aopory?

« Ckonbko Kypuu nepebexano MKAL B HaunoHarnbHOM
napke «JlocuHbI ocTpoB» 7 doeBpans 2017 r.?

« Kakue gpaktopbl BHELLHEN cpeabl cTanu NpuinHom
TOro, YTO B AHBape-despane 2017 KypuLbl
nepeberann MKAL B HauMoHarnsHOM nNapke
«J1OCUHBIN OCTPOB»?
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KakoBbl Kputepumn xopowlero uccrnenoBaTtesibCKoOro
Bonpoca?

peneBaHTHbIN (BaXXHbIN AN YYEHbIX UM NPaAKTUKOB B JaHHOW obnacTu)

ChOKYyCUPOBaHHbIU (HE CINLLKOM LLMPOKUIN NN Y3KUI)

ACHO N KpaTKo ChOopMYynmMpOBaHHbIN

CITOXHbIW M0 CYTU (He «aa-HeT» BOMPOChHI C NIErko HaxoaAnMbIMU OTBETAMM)

AVUCKYCCUOHHbIW (HE coepKallnim roToBbIX OTBETOB)
°* MHTEepPEeCHbIN 45151 CaMOro nccriegoBaTens

* NOCTYNHbIN 4SS UCCNeaoBaHuS
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3agaHue And paboTbl B MUKpPOrpymnnax

1)
2)
3)
4)
5)
6)
7)
8)

ObObeKkTbl aHann3a:

OHnanH-neTnumm (Change.org)
BbtoTn-6norun Ha Youtube
NHTEPHET-TPONINHS

Cendoun

Meawna-nmpaTcTBo
CmapT-4acsl

JleHTa HoBOCTEW Ha Facebook
NHTepHeT-XypHan [NocTHayka

« Cchopmynupymnte Tpu
nccrnenoBaTenbCKMX Bonpoca.

* Pa3zbenTe Kaxabl U3 HUX Ha
NoABOMNPOCHI.

* [lpeacrtaBbTe B BUAe
nepapxmyeckoro crnmcka:

? ? 0?0
? ? 0?0
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Ha cnepyrollee 3aHATHE:
a. npe3eHTauun
)Kyp HAJ10B ];urnal of

1) International Journal on Media Management

2)  Journal of Media Business Studies . | |
3) Journal of Media Economics —— N movie, . 4 M -
MEDIA . o=
4)  Journal of Brand Management EconoMics [N .Q i -
5) Journal of Broadcasting & Electronic Media = .
6) Mobile Media & Communication :
| 2yt ourr)clo&f
. . / ' Broad f
7) New Media & Society - B iccironic Media

7 CTYyOEHTOB
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Ha cnepgyrollee 3aHATHE:

b. cocTaBUTL pekoMeHaaLum No HanucaHuo o63opa
Hay4YHOU nuTepaTypbl

Ha OCHOBE 3TUX UCTOYHUKOB:

1. Taylor D. The Literature Review: A Few Tips On Conducting It
http://www.writing.utoronto.ca/advice/specific-types-of-writing/literature-review

2. Creswell J.W. (2014) Research Design: Qualitative, Quantitative, and Mixed Methods
Approaches. SAGE Publications, Inc., 4th edition. P. 74-90.

3. HApckaa-CmumpHoBa E.P. Co3zdaHue akademuyeckoco mekcma. M.: OO0 «BapuaHTty,
LICII'A, 2013. C. 62-76.

2 CTyOeHTa
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