





Competitive
advantages

We use only healthy and fresh products,
qguick cooking and maximum satisfying of
our consumers.
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Mistakes in
usability of

main
competitors

INTERFACE OF BOTH
WEB-SITES IS NOT VERY
SIMPLE

POOR COLORS AND THEIR
COMBINATIONS

TOO MANY PICTURES

LONG SCROLLING



Concept of
promotion in social
networks

* We have a group in
Vkontakte

e Further we can develop our
Instagram page

Delicity

Best healthy cakes -
WHdopmaums
We cook absolutely healthy extra-ordinary delishes, that will help you

celebrate all your important events.

&, +7(977) 778-47-66

®doTtorpadum 5

ObcyxaeHus 2

Q&A
1 coobuieHne - MocnepHee ot Delicity 5 ek 8 13:20

Terms of order and delivery

1 coobuweHue - MocnepHee ot Delicity 5 pek 8 13:19
»

’ Yro y Bac HoBOro?

3anucu coobuiecTea

Delicity

R
Fec %

Bbl nognucatbl

Q Hanucarts coobuieHne

Coobuenus
Cratuctuka
KoMmeHTapum
Y4acTHUKHK

CobbiTus

BxnouuTs yBegoMneHms
Pacckasatb gpy3bam

Ewe



Concept of
promotion
through
search
advertising

Keywords

anetTnvyeckme TopTbl 3aKa3aTb

* JOunetndeckume TopThbl

* putHecc TopT

cpuTHECC TOPT KyNUTb
TOPT KyNnUTb
TOPT 3aKa3aTb

KpacuBbliA TOPT KyNnUTb

* ArogHbIN TOPT 3aKasaTb

*  HW3KOKaIOPUMHbIN TOPT

HNU3KOKarnopumrHbIA TOPT KYNnTb
TOPT Mame Ha npasgHuK
TOpPT pebeHKy Ha Npa3fgHMK 3aKa3aTb

TOPT HA AEHb pOXOEeHNA

» TOpT Ha aeHb poxaeHns SAKA3ATb



Budget for promotion

K TOpT pebeHky Ha npa3gHuK
3aKkasate [3

X [ dwurHece TopT -kynute [

X [ dwurHece TopT kynuTe [E

] ArOAHbLIN TOPT 3aKasaTb

BN e K i s e i et

M3MEHUTL
YTOMHUTL 0
nopobpars
M3MEHWUTL
YTOMHUTD 0
nopobparb
M3MEHHTL
YTOMHUTL 0
nopobparb
U3MEHUTL

42
Wroro Ha 30 gHen: 174 979

e e e e

4.80
19.1C 12.5 ; 57.30
270 © 1429 14 2 5.40

84 412 831 (6ea HAC): 10 309.10

The total budget forecast 3*10 309.1 = 30927
Profit forecast = 33073
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Your gender

20 oTBeTOB

@® man
@® woman

Your age

20 oTBeTOB

® <17
@® 18-24
® 25-35
@ 36-45
® >46



Do you care about your healthy lifestyle and nutrition?

20 oTBEeTOB

® Yes
® No
@ Sometimes

How did you know about us?

20 oTBeTOB

@ Vkontakte
@ Yandex
@ Instagram




Do you like cakes?

20 oTBeTOB

@ yes
®no

How often do you buy handmade cakes?

20 oTBeTOB

once a week —1 (5 %)

once a month

—3 (15 %)

only for special occasions

10

15

—16 (80 %)

20



How often these proposals correspond to your behavior

10,0

7,5

50

2,5

0,0

Bl always

B often

W00 sometimes M rarely M never

| eat healthy food.

| prefer berries cakes to
traditional ones

The material of package is
an important factor for
purchase

| will choose chocolate
cake

| will choose a fithess cake
to traditional one



Conclusion

Heathy cakes is the only
opportunity for
sweetooths who are
allergic for some products

It also can stimulate
people to start heathy
lifestyle

Our idea is great solution
for people who care about
their health




