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GENIUS LINKS. ANALYTICS:
Performaﬂce Jan 1,2017 - Mar 31, 2017 All Links

112.4'( Total Clicks Overlay Previous
Total traffic: 112 357 clicks
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10k
M Total 112,357
* Battle of Gamers — 60 400 clicks
7.5k
* Default — 29 600 clicks
5k
* HyperX CIS SMM — 8 300 clicks
2.5k
* HyperX CIS Products — 7 000 clicks
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Clicks L Clicks Oten
vk.com
Battle of Gamers 60.4K dns-shop.ru 34.9K
getadle 296K youtube.com 22.1K
HyperX CIS SMM 8.3K
rozetka.com.ua 11.1K
HyperX CIS Products 7K
Other[? 11K
UA Mail 2.5K None ‘
Product launch 1.8K hypetgarpinecom 28 None
2017 1.6K 3ona51.com 7.7K
h battl...
HyperX CIS campaigns 1.2K e 4frag.ru 5.6K fyperdatii.
UA 5Frags 69 vk.com 5.4K
Other (7 36 hellcase.com 31K
ulmart.ru 2.4K
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OVERVIEW VKONTAKTE: Account Summary Most Engaging Brand Post

~colint nllowers 1062K - : SiAE 31 1
* Account followers 106 200 (+0,6%) SREERESEOREIESE vous reoc: 10aae (1 M| Hyperx RU
HyperX aaput Bam BO3MOXHOCTb
* New account followers 646 (_95'1%) =T N 646 +95.1% nocetuTb The Kiev Major! Mognuwmce Ha Y
New:Acrour Followers Pre s Period: 13.2k HyperX, lNogenucb 3TM NOCTOM BbIMrPAR
* Total inbound messages 12 700 (-23,6%) 3akpenu ero y ceba Ha cTpaHuLe 1
* Brand posts 255 (-14,4%) Total Inbound Messages : 127K :':237 i . e -
* Engagement 47 500 (-13,1%)
* Engagement per post 186,42 (+1,6%)
Outbound Summary Engagement Summary
. Brand Posts i 255 1A% Likes Sres 347K '-8?0:'3
* Likes 34 700 (-8,3%) AEVRNES EETg:: Ol s
* Comments 10 700 (-26,19 —
Co ents 10 OO( 6, A)) Engagements : 475K 5% 1;{ 1,.._‘3 Comments : 107K '%?_f_"
* Reposts 2 100 (-10,2%)
Engagements per Post 18642 ‘,7'7 5 Reposts e 21K '71Q727°'°
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OVERVIEW TWITTER:

« Account followers 12 000 (-2,3%) Account Summary Most Engaging Brand Post
* New account followers -276 (-104,6%) Account Followers . 12_K s ' @HyperXru (CIS) Feb 14, 2017
* Total inbound messages 2900 (-67,6%) Mobegutenem Butsbl Melimepos
- 2706 < 1046% cTaHoBuTCca Makc @playerstrike
° Brand posts 172 (_3 4%) New Account Followers Previous Period: 6K LenecT! rlo,apo6Heei vk_com/wall-
’ 84734062 61876 #HyperXBatle
* Engagement 1 100 (-32,2%
gag ( ) Total Inbound Messages ~29K'67 e i " " _—
* Engagement per post 6,29 (-29,9%)
 Likes 878 (-31,4%) Outbound Summary Engagement Summary
-31,4%
* Replies 116 (+190%) Brand Posts . 172'34f° Likes e H878"3H°°
* Retweets 88 (-68,2%)
Engagements Pre 11 |i<~ v322°° Replies Pr ~116 ~A 1a
Note: Stats felt down when Bloggers 2 5
Battle ends 58 Engagements per Post ~629v29J° Retweets F 'w88»7682°
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OVERVIEW INSTAGRAM:

Account Summary Most Engaging Brand Post
* Account followers 1 100 (+204%)
Account Followers Pre 1 1K‘*“ “ hyperxforgamers Feb 07, 2017
* New account followers 767 (+104%) S
Hosaa HyperX Pulsefire Gaming Mouse
* Total inbound messages 171 (+402,9%) o Account Eollowers 167 . 104 #HyperXProduct

* Brand posts 40 (+29%)

* Engagement 5 100 (+208,1%) Total InboundiMessages . 71 14 0
* Engagement per post 126,88 (+138,8%)
Outbound Summary Engagement Summary
* Likes 4 900 (+206,7%)
| 40 . 20% ) 4.9K . 2067%
* Comments 190 (+251,8%) Brand Posts Previous Period: 31 Likes Previous Period: 1.6K
Engagements 51K g Comments 190 Per -

Engagements per Post Shares
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OVERVIEW FACEBOOK:

Outbound Summary | Engagement Summary Account Summary Most Engaging Brand Post

179 x 27 2 s Likes 2 GK

Brand Posts Srod 20‘70 Account Followers :‘_46151" 17,? ‘ HyperX - CIS Feb 03, 2017

Previous Perio

Monb3osBanuck Takumn? ) #HyperXFun
Engagements >r3 p 1 Kk:‘zf 2:) Comments :rkt49:1"‘748°° New Account Followers r?gg“f 1K_° #HyperXVote
Engagements per Post Bisvions P Shares Pre ‘12\1,," > 7° Total Inbound Messages »,7\0:5A 336 309 23 4 6.6K
Post Reach Total Engagements Inbound Count
Percentage Change w -43.3 | Previous Period 356.5K Percentage Change w -22.23 | Previous Period 4K Percentage Change a 8.13 | Previous Period 652

* Account followers 46 100 (-1,7%) * Likes 2 600 (-20,7%)

* New account followers -799 * Comments 401 (-7,8%)

* Total inbound messages 705 (+8,1%) * Shares 121 (-59,7%)

* Brand posts 179 (-27,2%) Note: We switched the AD budget from group

promotion to products promo on VK.
* Engagement 3 100 (-22,2%)

HYPER /)
D4  Engagement per post 17,26 (+6,9%)



OVERVIEW YOUTUBE:

Total Subscribers

Outbound Summary Engagement Summary
« Total subscribers 226 900 (+11,3%) Published Videos 43 v232% ||y _111.3K . 26.4%
* New subscribers 23 000 (-56,4%)

. : 132.8K . 266% > ) 15.9K . 18.9%

« Total Inbound Messages 11 900 (+64%) Engagements Previous Period: 104.9K Comments Previous Period: 13 4K
* Published videos 43 (-23,2%) _ =5

Engagement Trend/Video 5 31K ‘ Shares Pre SGK ‘
* Engagements 132 800 (+26,6%)
* Engagement Trend/Video 3 100 (+64,9%)

Account Summary Most Engaging Published Video
* Likes 111 300 (+26,4%) 296.9KK. . 4%

'E HyperX Russia an 31 2017

[JEBOYKWU COBMPAIOT UIPOBOW MK

= 56 A9 NA Nnoarc4YmKA 3A 30003 WIRATo
* Shares 5 600 (+62,8%) New Subscribers 23K' gl A A ey ¢

* Comments 15 900 (+18,9%)

(707 e e

Total Inbound Messages

119K oo
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