Favorite Ad Campaign Created By:
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W oca-Cola was founded in May 1886 by Dr. John Pemberto¥s

il oca-Cola was first sold to the public in Atlanta at Jacob’s [
armacy

)nly 9 servings of the soft drink were sold each day

yales for the first year were only $50

n 1888 Asa Griggs Candler bought the company and sales
mincreased over 4000%




%, [ Until 1905, the drink was marketed as a
tonic containing cocaine

[l This stopped the advertisement of
Coca-Cola as being a cure for headaches
and other 1llnesses




1894 was the first time Coca-Cola was bottlei '
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e Art of Harmony

*Boys and Girls Club of America
e Children’s Miracle Network

* FIFA

e NASCAR

e Olympics

e Special Olympics
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2 * Tiger Woods Foundation
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« Diet Coke Movie Mania Giveaway

-win a trip to the Sundance Film
Festival

« American Music Awards







s Coca-Cola contains material making it
A unsuitable for vegetarians and
Muslims.

*Some products of the Coca-Cola
Company contain alcohol.




e first TV ad was produced on Thanksgiving Day, 1950.

the 60’s, Coca-Cola’s advertising agency started experimenting
Ml th color advertising.

gi\ decade ended with gne of the most popular ads ever created
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ill convinced the ad had value, the Y-
ympany approved more than $250,000 ) 6

r filming. ” Q
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was one of the most challenging K
Bbrojects in the agency’s history, but stayed

; 59 alive because of the belief of the ad’s basic
Message...Coca-Colads a bond




Playing with polar bEars

\\‘ “‘ “‘\ *In 1993, Coke made a dramatic shift in

advertising by introducing the “Always
Coca-Cola” campaign which involved
computer animation.

% The “Northern Lights” commercial introduc
one of Coke’s most popular symbols, the
animated polar bear.
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¢ new slogan in 2000 “Coca-Cola. Enjoy,” made a global
peal by persuading people world wide that Coke adds magic t

@é‘\ ecial moments.

2
irst Experlence” 1s a commercial relating a boy s anticipation )4
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Slogans

*1963 “Things Go Better With Coke.”
*1970 “It’s the Real Thing”

*1975 “Look Up America”

*1979 “Have a Coke and a Smile”
*1982 “Coke Is It!”

*1987 “You Can’t Beat the Real Thing”
*1993 “Always Coca-Cola”
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Please enjoy a delicious
and refreshing Coca-Cola
Classic!
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