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and | trully believe that the future of our world is

in the.hands of young generations.
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And what
about you




Briefly about our course

‘Information goes out, communication goes through”,
Is the main principle of the course. Communication
becomes an increasingly important not only to PR
specialists but to all other professions as well. Once
you will understand the basic principles of effective
communications, you will know how to reach any
audiences and as a result to achieve your objectives.
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1. Toprovide students with a clear understanding of communication strategy - ' - 2088
development and selection of appropriate tools to achieve the organisatiorns. : SNt
objectives. Nt

2 Todevelop students understanding of using research results and analyticg
skills to guide the development of public relations tools and evaluate their
impact. ;
S Tocontribute into students' writing competencies development
(skills and abilities to write and edit clear, accurate, understandable
content appropriate for the chosen audiences and channels).

4. Toevolve students public speaking skills for effective profess om\ -4
public relations activities.

5. To concentrate on creation of compelling materials using skills in strate;gl
critical and out-of-the-box thinking =nd concept-makine. .
6. To apply knowledge gained in the educational process and use that knowledge

1 everyday living/professional activities.






important for both the stu d en

9. The mainideais to encourage students to L

communication and to be able to apply them in

to create n ‘\’i\,\ v SO Uf.\"w“‘

10. Using diff Hrm(t of learning materials. :

11. Usinge-g S during the class only for learning, practicing or
related information (sound turned off)
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LEARN PRACTICE EVALUATE
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Max total amount - 595 point

X

Attendance and participation: 12 classes X 10 points = 120
points

Assignments during the course: 5 assignments X 25 points = 125
points

Individual presentation (5-6 students will be randomly chosen
each time) - 50 points

Midterm Test -100 points

Final group presentation: 15t draft 25 points + 2" draft 25 poir
+ final presentation 50 points = 100 points

Final test - 100 points

Extra points (deadline for submission is the last class before the : ' <
final examination - Week 14) - Essay writing 15 extra points -



1. Fundamentals of effective communication
~.Research and goals setting

5. Audience analysis

/| Effective content and messaging
5. Development of specific tools

4. Evaluation of PR-activities
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Communication

strategy
clements

Let's start with the first step to understanding of
strategic communications




Strategic
Communication

Socail Behaviour Change

Mobilisation Communication -
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ROLE OF
COMMUNICATION

< ~Education
<~ Protection
<~Awareness
“~Prevention
“~Reaction
<~ Information
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THE COMPONENTS
OF A COMMUNICATION ST'R/?TEGY

Culture &
Creativity

EU-Eastern Partnership Programme
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Different types
of PR tools




USEFULNESS CAN BE ~g
DELIVERED IN MANY WAYS: @

Education

Advice

Belonging

Entertainment



UgamdaSomccﬁthcfcw¢dcvckm>mgcoumtr65|thé*}a
world that is considered as having effectively "o 54
responded to HIV and AIDS. What did Uganda do to |
manage its HIV and AIDS epidemic? President Yower
Museveni of Uganda, who led his country's national
response, noted the following while addressing his ' 1R Case Study
fellow African heads of state: “When the lion comes ta 8
yourv'agcyouctwﬁwmahjaswgShouthurmaMEéfy-
vcm/@rgcshout/&mjyouShoutamdghoutamdshoutjﬁ;
and shout. Further, the village chief [implying the top. -z
political, civic, and religious leaders] has the ‘
responsibility to shout the loudest. Sowhen | learned //
about the impact of HIV on my country, as the head of

Stahg\tbccaﬂwjﬂwyrcspomsmme/UJShoutthc!oudcst.



INFOTAINMENT

- Scandals

- Sensations
- Fear

- Death

- Love

- Laugh

- $ (Money)




Infographics

Factsheets «  Press-releases «  Life stories

Infographics

Multimedia
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Sest practice of
PR materials




Let’s
guess!










Neglected chlldren
are made -
to feel invisible.

'l‘ﬂl%
with special g

SHE SAID 'YOU (Adelaid:
}smA PAIGE
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ONE CHILD IS HOLDING SOMETHING
THAT’S BEEN BANNED IN AMERICA :
el J EEE

TO PROTECT THEM.
S il R Tl 5 L

GUESS WHICH ONE. {onrs |
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We won't sell Kinder chocolate eggs in the interest of child safety. Why not assault weapons? FOR GUN SENSE

MOMSDEMANDACTION.ORG IN AMERICA
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COMES AROUND. £ FSWHAT GOES AROUYD

i COMES AR
STOPTHER




Cest jaune, cest moche, ca ne va avec rien,
mais ¢a peut vous sauver la vie.

VAN ;
et triongle deviennent obligatoires dans choque véhicule. Eqiww&-aimm i
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What are your @8 ;
expectations . gt B o
fromthe 790
course”? '
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&l |Important!

Divide into 5 groups for
oreparing final
communication strategy

presentation
(till the next class)
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< Assignment 1

Present good and bad
examples of PR materials
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Any questions?

You can find me at:

Fb - Iryna Ttarenko
titarenko93%@gmail.com



