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Germany
Norbert Reithofer
€ 76.848 billion (2012)
€ 5.122 billion (2012)
105,876 (2012) —

From 1917 each of the product of the company proudly
displayed the BMW emblem, which incorporates Bavarian
state colours.
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* High cost structure

* Weak brand portfollo
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US Large Luxury Car Sales

Tesla Model S sales are an estimate from EV Obsession.

2014 Sales T!

Mercedes-Benz S-Class 25,276
Tesla Model S
BMW 7-Series
BMW 6-Series

Lexus LS

18,480

9,744
8,647
8,559

Audi A7
Mercedes-Benz CLS-Class
Audi A8

8,133
6,981
5,904
5,740

Porsche Panamera

Jaguar XJ 4,329



Model 2015 Sales 2014 Sales % Change
Audi A7 7721 8133 -5.07%
Audi A8 4990 5904 -15.48%
BMW 6-Series 8146 8647 -5.79%
BMW 7-Series 9292 9744 -4.64%
Jaguar XJ 3611 4329 -16.59%
Lexus LS 7165 8559 -16.29%
Mercedes-Benz CLS-Class 6152 6981 -11.88%
Mercedes-Benz S-Class 21934 25276 -13.22%
Porsche Panamera 4985 5740 -13.15%
Tesla Model S 26566 18480 43.76%
Total 100562 101793 -1.21%
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