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MONTHLY SUMMARY



SEO TECHNICS USED FOR OPTIMIZATION

PRODUCTION

WHAT WAS DONE IN JULY 2015:

– ROBOTS.TXT WAS UPDATED
– WORK ON DUPLICATE PAGES IN SE INDEX
– ADDED TO YANDEX.CATALOGUE
– TAGGING DONE
– CONTENT IMPROVEMENTS
– PLAN FOR CREATING NEW PAGES
– USER EXPERIENCE ANALYSIS
– DECREASING OF BOUNCE RATE
– THE LIST OF PAGES WITH NO KEYWORDS DONE



COVERAGE



VISIBILITY / COVERAGE RATE IN YANDEX

Rate 2015 JULY

Positions in Yandex decreased in July. Disp means that keyword felt lower than 50th position. Red flag means 

the position decrease, green – means the position increase.

The most traffic was gained from the following keywords.



VISIBILITY / COVERAGE RATE IN YANDEX

Rate 2015 JULY

Coverage rate means the percentage of 

keywords in TOP-30 from the all 

keywords we researched. TOP-30 are 

positions, where users can find the 

website. If position is lower – users do 

not come to the website by the following 

keyword.

Coverage rate decreased because of 

high bounce rate by Yandex.



VISIBILITY / COVERAGE RATE IN GOOGLE

Rate 2015 JULY

Most positions in Google increased in July. Disp means that keyword felt lower than 50th position. Red flag 

means the position decrease, green – means the position increase.

The most traffic was gained from the following keywords.



VISIBILITY / COVERAGE RATE IN GOOGLE

Rate 2015 JULY

Coverage rate means the percentage 

of keywords in TOP-30 from the all 

keywords we researched. TOP-30 are 

positions, where users can find the 

website. If position is lower – users do 

not come to the website by the 

following keyword.

Coverage rate increased because of 

works on internal optimization and 

good user experience.



COUVERTURE COMMON

EXPLICATIONS
- COVERAGE RATE IN YANDEX = 4% IN TOP 30

o  18 kEYWORDS APPEARS AT YANDEX SEARCH RESULTS

o NO NEW KEYWORDS APPEARED IN SEARCH RESULTS AT JULY

o COVERAGE RATE IN GOOGLE = 10% IN TOP 30

o 20 KEYWORDS APPEARS AT GOOGLE SEARCH RESULTS

o  2 NEW KEYWORDS APPEARED IN SEARCH RESULTS AT JULY

BOUNCE RATE IN JUNE – 25,4%.

BOUNCE RATE IN JULY DECREASED BECAUSE OF IMPROVING THE CONTENT 

BY MAZARS TEAM – TEXTS, PAGES AND BUTTONS DONE  – 23.2% (BUT STILL 

TOO HIGH). 

LOW BOUNCE RATE IS A GUARANTEE OF LARGE AMOUNT OF LONG-TAIL 

KEYWORD TRAFFIC.



KEYWORDS



VISIBILITY / POPULAR QUERIES SEO Google: TOP 15 CLICKS (JULY)



VISIBILITY / POPULAR QUERIES SEO Yandex: TOP 15 CLICKS (JULY)



TECHNICAL ANALYSIS













Request – the expression, by which 

Mazars website was shown to user

View – shows of the website to user

Clicks – realised clicks on the website



TECHNICAL DATA 

EXPLANATION :

GOOGLE WEBMASTER TOOLS

- SERIOUS PROBLEM WITH TITLES DUPLICATES

- LOTS OF META-DESCRIPTIONS DUPLICATES

- SOME 404 ERRORS – POSSIBLE REASON IS DELETING OLD PAGES OR 

ARTICLES (WE RECOMMEND TO SAVE THEM TO ARCHIVE, NOT TO 
DELETE)

- DUPLICATES ARE CREATED BY CMS

- WE NEED DEVELOPERS TO UPLOAD A NEW ROBOTS.TXT FILE, THAT 

WE SENT BEFORE TO AVOID DUPLICATES



PERFORMANCE



TRAFFIC COMPOSITION FOR MAZARS.RU            JULY 2015



TRAFFIC COMPOSITION FOR RUS.MAZARS.RU            JULY 2015



TOTAL TRAFFIC OF THE WEB SITE MAZARS.RU



TOTAL TRAFFIC OF THE WEB SITE RUS.MAZARS.RU



AUDIENCE SEO MAZARS.RU



AUDIENCE SEO RUS.MAZARS.RU



PERFORMANCE

EXPLANATION :

- DATA FROM YA.METRIKA

- SEO IS THE 3RD ACQUISITION CHANNEL (BY YANDEX) FOR 

RUS.MAZARS.RU 

- SEO IS 2ND ACQUISITION CHANNEL FOR MAZARS.RU

- BOUNCE RATE IS VERY HIGH, AND SITE HAS LOW TRUST. THAT’S 

WHY AMOUNT OF TRAFFIC IS RELATIVELY LOW

- THERE IS MORE TRAFFIC FROM GOOGLE, THAN FROM YANDEX



ROADMAP / ACTIONS



PRODUCTION

NEXT MONTH ROADMAP:

EXPLANATION :

-TITLE AND META-TAGS CORRECTIONS

-SOLVING INDEXATION PROBLEMS AND IMPROVING INDEXATION (KEYWORDS 

USAGE, H1-H2 TAGS AND OTHER)

-REQUEST TO DMOZ CATALOGUE

-CONTENT IMPROVEMENT AND BOUNCE RATE DECREASING (RELATED)

-SOLVING TECHNICAL ISSUES WITH MAZARS DEVELOPERS (THAT WE 

MENTIONED IN INITIAL AUDIT)



PRODUCTION

ROADMAP (FOR 3 MONTHS):



PRODUCTION

NEXT MONTH ROADMAP:

EXPLANATION :

-TITLE AND META-TAGS CORRECTIONS

-SOLVING INDEXATION PROBLEMS AND IMPROVING INDEXATION (KEYWORDS 

USAGE, H1-H2 TAGS AND OTHER)

-REQUEST TO DMOZ CATALOGUE

-CONTENT IMPROVEMENT AND BOUNCE RATE DECREASING (RELATED)

-SOLVING TECHNICAL ISSUES WITH MAZARS DEVELOPERS (THAT WE 

MENTIONED IN INITIAL AUDIT)
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