
Creative without 

strategy is called 'art.' 

Creative with strategy 

is called 

‘___________’.

Jef I. Richards

‘advertising’.





Poster



Billboard



Radio ad



TV commercial



‘Classified’ ad



Junk mail/ mailshot



Leaflet



Banner ad



Pop-up ads



Word-of-mouth



• Poster

• Billboard

• Radio ad

• TV commercial

• ‘Classified’ ad

• Junk mail/ mailshot

• Leaflet

• Banner ad

• Pop-up ad

• Word-of-mouth



Listening task





Ad discussion

1. What is the ad for?
2. Who is the target audience?

3. What is the price range?
4. Is the ad effective? How?
5. Does it make you want to buy this product or 
service?



Commercial discussion

•What does is advertise?
•What’s the company’s name and 

slogan (if any)?
•Who is the target audience?
•What makes it effective?
•What’s the impact of the jingle 

used?



Key Vocabulary Check
• Fill in the gaps with the words below in the correct form: 
advertisement    commercial     agency     jingle     slogan    billboard     

target     
1. He has worked for the same advertising 

………………..for 5 years now. 
2. There are way too many TV……………….. on nowadays.
3. Who’s the …………………….group for this product? 
4. That’s a pretty clever campaign ………………; it’s funny 
and easy to remember. 
5. I saw the …………………………..for this car in the paper 
yesterday, it looked amazing! 
6. This ……………. has been stuck in my head all day, I can’t 
stop singing it over and over! 
7. I think these large …………………….on the side of the 
road are really dangerous. 



Homework: Case study

Choose one company and make a presentation on 
its advertising strategies.

These questions can help you:
• What does the company produce? What is its 

name, price, description, logo, slogan, brand 
image?

• Who is its target audience? What is its age range?
• What ways of advertising does it prefer?
• Analyze its best advert or commercial.



Evaluation criteria


