ate
Drivin g Machine

strategy is called 'art.
Creative with strategy
IS| ‘advertising’.
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Listening task

You will hear an interview with the director of an
advertising agency. He talks about the future of
different advertising media. Listen and answer the
following questions to show you have understood
the general gist of the interview.

Which four advertising media does he talk about?

Which three media are becoming more important?
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Ad discussion

1. What is the ad for?
2. Who is the target audience?

3. What is the price range?

4. |s the ad effective? How?

5. Does it make you want to buy this product or

service?




Commercial discussion

e What does is advertise?

* What’s the company’s name and
slogan (if any)?

* Who is the target audience?
 What makes it effective?

* What's the impact of the jingle
used?

o m—
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Key Vocabulary Check
* Fill in the gaps with the words below in the correct form:

advertisement commercial agency jingle slogan billboard
target

1. He has worked for the same advertising
.................... for 5 years now.

2. Therearewaytoomany TV.............ue...e. on nowadays.
3.Who'sthe ...t group for this product?

4. That’s a pretty clever campaign .................. ; it’s funny
and easy to remember.

S5.1sawthe oo, for this car in the paper
yesterday, it looked amazing!

6.This .....covevne.... has been stuck in my head all day, | can’t
stop singing it over and over!

7. 1 think these large .......c.coviiiiiiiiitl. on the side of the

road are really dangerous.



% M Homework: Case study
\|/
Choose one company and make a presentation on
its advertising strategies.

These questions can help you:

e What does the company produce? What is its
name, price, description, logo, slogan, brand
image?

* Who is its target audience? What is its age range?
 What ways of advertising does it prefer?
* Analyze its best advert or commercial.




Evaluation criteria

| Criteria | Points
5 10 15 20
Audience couldn’t Audience had  |Students presented Sn.ld;m 2 p‘r'esel.ned
junderstand presentation |difficulty following | information in lol[ilcg{mi;l:ggn
Organization |because there wasn’ta presentation logical sequence, sg ue;nl:e whichg
sequence of because students |which the audience :}1 d,'
information. jumped around. followed. S R
followed.
Students exhibited a X Students
. . |basic understanding Stodeats exhibited L vetrated a full
Students did not exhibit an adequate g
Product : : of the product but R understanding of
an understanding of the . : understanding of
Knowledge did not provide the product and
product. the product and g
adequate A \ used explanations
d A provided details. : i
information. and elaboration.
Students
Students used visuals | occasionally used Vil velidad 16 Student used
Visuals that did not support | visuals that rarely f " visuals to reinforce
presentation. supported PRRREET presentation.
presentation.
Students didn't o U SR Students maintain | Students maintain
maintain eye contact |limited eye contact g(}fgfof, & l(::; &tact czl:all):;(;;uiﬁ
Eye Contact |with the audience, and | with the audience, resenlatgion st | seenentasin m‘% d
remain tied to a written |and frequently refer PEa e P
o g S - occasionally refer | rarely referto a
scrip 0 a written script. to a script. script.
; Stuf:lents sgme\yhat Student voices are | Students used a
Students mumble, and |project their voices, i s ol i I R R,
speak too quietly for but audience i i 2
Delivery . annunciate and effectively
students in the back of | members have S SR
class to hear. difficulty hearing s ig .
presentation. e 5
Total-—>




