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Hello , ’m the most creative content
creator on social media'platforms
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Resume

Age: 21 but not a savage

Education: Secondary school Education,theatre
audiovisualisztion technics (2017-2019);
All-Russian state institute of cinematography
Work experience: 1,5 years

Level of English language: B1

Me on social media platforms:
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Original content:

followers — our
friends,

with friends we
communicate
using memes.

We share
information

which we are

most interested

in

Musical ushering,
music unites and
influences people,
in creating
content | use
music which
reflects the
message being
passed
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Fast Replies: |
am available 24/7
to answer people,

because in my

life, my work is
my top priority,
and for this |
interact with
followers
positively and
create an
atmospheric
conversation
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KAKOMY COPTY MYKH
OTAATD NPEANOYTEHUE?
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TON-3 PELENTA
BKYCHbIX 3ABTPAKOB

B YUEM PA3ZHMLIA
MEXAY BUOUAO0-
W JIAKTOBAKTEPMAMM?

BOB SNAIL

ECTb /i B OBCSAHKE
rMIOTEH?

YEM NOJNIE3HO
MAC/IO YEPHOI'O TMMHA?
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- Developed contests;
- Monitored comments and messages;

- | wrote creative captions for all the posts;

- 1 did weekly photo shoots;

- | prepared monthly reports on the work done.

Results: -
- The number of subscribers increased from 11,009 to 16,706 in IG;
- Increased customers attention;
-The average number of participants in the comp
our joint work was 108 people, after which increa
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: captions for all the post
itored the group’s comments ant
sbprepared monthly reports on the

'
desults: |
I8 The visual of the feed has ive;
; -r".:)"" rease% the number of reviews,and ntions of the account;
' =ie number of negatives degreased B 00 percent due to timely
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baHK «LleHTp-uHBeCT»

<> YepHas NaTHULA — 3TO OT/IMYHbIN MOBOS,
3akazaTtb KapTty «Visa Virtual» ot 6aHka «Lle...
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Black Friday ;

baHK «LleHTp-uHBECT»
»

baHK «LleHTp-uHBECT»

10 NPUYKMH OTKPbLITb 3apMnIaTHbIN MPOEKT C
KaLH3aKoM




“Center-Invest” Bank

Goal: maintaining the bank account in the well-known Russian social
network "Odnoklassniki”

What | did:

- | wrote informational and interactive posts;

-1 made the bank's services and policies known to individuals who had
little or no Ildea.

Results:
Bank "Center-Invest” took the 5th place in the TOP 10 banks in the
social network "Odnoklassniki"
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