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Facebook users (% of total
internet users per country)
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Social networks have changed the way information is
consumed. If before the reader got to the publication’s
website through the main page or a search engine, now
this happens through the news feed on Facebook after
someone shared a link to the article. Researchers
concluded that the Facebook algorithm shows a
distorted picture, but the Facebook team is not to
blame - the users themselves are the ones who prefer
news that coincides with their opinion. Each time a
person opens a link, he promotes the dissemination of
this information. Facebook's algorithms also take this
into account and in the future seek to show you more
such news.

The pursuit of clicks forces the media to publish
articles with increasingly vivid and loud, sometimes
very tense, headlines, the so-called clickbates.
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Thank you for your attention!



https://www.forbes.ru/tehnologii/381543-facebook-predlozhila-pl
atit-smi-milliony-dollarov-za-novosti
https://ru.wikipedia.org/wiki/Facebook
https://cyberleninka.ru/article/n/rossiyskie-smi-v-sotsialnyh-setya
h-facebook-i-v-vkontakte-analiz-aktivnosti-i-informatsionnyh-pred
pochteniy-auditorii
http://www.lookatme.ru/mag/live/interweb/214289-facebook-bu
bble




