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UCTOPUA YCIEXA

1997 OcHoBaHue komnaHuu npsamMbIX Nnpoaax «Pycckasa nuHus» (Poccus)

200 «Pycckasa nuHus» nepemmeHoBaHa B Faberlic. Noa 6peHaom Faberlic
Ha4yMHaeTcAa npoaaxa npoaykKumMm KomnaHmm Ha tepputopum Poccum,
1 YKkpauHbl, Benopyccuun, KazaxcraHa, AsepbanaxaHa, CtpaH bantum.

2002- Bbixoa Ha eBponeuCcKUu pbiHOK. Peructpaumnsa dpaHuy3sckoro ocpuca. 2 013
-2003 Crapt npogax B [Nonblwe. PazBuTue nponssoacTBa AeKOpPaTUBHOMN

KOCMEeTUKM N napdgromepum.

BbIKynsieHbl B COOCTBEHHOCTb NMPOU3BOACTBEHHbIN LieX U

agMUHUCTPaATUBHOE 34aHue obweun nnowaablo 3,5ra Ha rore MockBbl.

CtapT npoaax B PymbiHUU, BeHrpuu, N'epmaHnn

200 Komnanuu Faberlic npuceoeHo 3saHue CYNEPBPEHM-2004.
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UCTOPUA YCIEXA

Faberlic cran kpynHenweun Poccunckon kKomnaHueun npaMbIX Npoaax Ha

2005 pbiHke CHI n BanTtun. luctpmnobrotepckasa cetb KomnaHun
HacuuTbiBaeT 6onee 600 000 koHcynbTaHTOB. OO0BLEM npoaax Faberlic
ornepexaeT TeMIMbl POCTa POCCUNCKOIo pbiIHKa KOCMETUKMN.

2010 PocT konunyectBa AreHTckux lNyHkToB ¢ 200 go 2000. 3aka3bl Yyepes

MHTEpHeT. 2 0 13

201 O6beguHeHune ¢ komnaHusasmu EDELSTAR u INFINUM
101 O6beanHeHune c komnaHuen SENGARA

501 YBenuyeHue konuvectsa All no 4500
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v/ Camas kpynHas o6beanHeHHast
poccuUCKasa KOMMaHusA, ycrnewHo
paboTarowan Ha MexayHapoaHoM
pbIHKe

""""

\/ YHuKanoHoe cobcTBeHHOE
NpPoOn3BOACTBO, aTTeCTOBaAHHOE NO
GMP u ISO (MexxayHapoAHbIM ¥
CcTaHpapTaM KayecTBa) p—

Bonee 30 mexxayHapoAHbIX
NaTeHToOB

WATEHT

2352322
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Anexkceun HeyaeB

v TMpe3ugeHT Faberlic

v/ YcnewHsi npeanpuHUMaTens.
ObnagaeTt yHUKarbHOMN UHTYNLMEN

v/ Cwmeno ugeT Ha BBeOeHME HOBbIX
NPOAYKTOB, HEOObIYHbIX ANS
CETEBOW MHOYCTPUN U BbIUIPbIBAET.

v [Henaert 10, 4TO He OenatoT apyrue,
MO3TOMY Y HaC eCTb TO, Yero HeT y

Apyrux
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www.faberlic.com

KOHCynbTaHTbl — 3TO
napTHEpPbl U COMHBECTOPGI
BMECTE C KOTOPbIMU Mbl
nenaem FABERLIC
BENTMKON MeXayHapoaHOU
KOMMNaHneun

B

Anekceun HevyaeB

U3 40 000
MUPOBbIX

KOCMeTn4eCKux

OpeHpooB
86 mecTto
B MUPOBOM

eUTUHIe

PR

Man, Redness Theropy, Resu'wlw
Vitokc Ant

T |nAnguleO]Z
g

[
more expensive skm -care line M\Ded

Care. (bodymm) Hvbnds (mnlwap)

€ 1n2012, Murad's
retail-channel revenues grew 22%
year-on-year. They gained 269% i direct
sales and 5% online. Murad'sbiggest
markets were North America,the UK. and

+ MAIN BRAN
MORRIS PROFUME Ferar, La Perlo
Grigioperla, Segio Tocchi, Ducat,
Fiorucci, Bois 1920, Morrs, Genny,
Occhiverdi (fragrance). Akinsons,

1 Colonali (skin and body care).
PERFUME HOLDING: Beﬂetfnn,lnhn
Gallano, ceberg (fragrance

the berli’s * Scandinava. It began re-branding with T The negative
USS,, Japan, Hong Kong and Mexico. ki product portfol . new mdm pacaging,beingandad | impactoftheongong econonic
cangeented T0% of e compny’ The company’s b ine wit isis in al, where 309 of Perfume
total busines gory s fagr Hovard Murads " g 's 2012 sal 4

Royal 0w 35% ear-on-yet. The frm had bl ey i

treatment and ih tiride F\" more(hau . Faberlic, oncentrate d the
SPF30, pl ke's nt. in2012, was fm D&p Wrinkles. Rapid Age Spot & development of fragrance brands
The White Almond e coninued tobe presentin 23 countres. fets  Pigment Light vasamong s Farar—tstop seller—and La e,
atop sllrfor Perler. were Russia, Ulane. bestselles. %
boutiques by yearend. e med lcenses, such as Kizia,Brel

85

NUXE GROUPE
PARIS

$189.3 MILLION (EST.)
€147.2 MILLION (EST.) t
+19.6% V. 'T1 (EST.)

Nuve, Bio- Beaut by Nure, Mm

87

STYLINGLIFE HOLDINGS
TOKYO

$186.3 MILLION (EST.)
¥14.9 BILLION (EST.)
FLAT V. N1 (EST.)

BCL O Cansing Resrc, Ve
Vecso Honey Clarlst, T Amu.,

Renaud,

chief financial officer.
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HELEN OF TROY

EL PASO, TEX.
SBEAUTVISA

$176.6 MILLION (EST.)

=1.2% V. ‘Nl (EST.)

IDELLELMS MPtus, Infusiom23,
ondition 3- ivie, Vitapointe, Final
Nu (hmrwm7 anhs (men& pumm)

cae, fragrance). (mokeup). CP cosumrs Smgne,
/- Noxe Groupe's 2012 JiSotic Delic
r e MMOpES {makeup). Sure(deodomm). xmsmm (skm :ar!).
workdwide and successfl launches. /- Helping buoy S ook by oid bt
International busi y Hong Kong, stgLne - Helen of Troy's 2012
Italy and Belgium—made 34% of company  Cleansing Reszal(h and Clearlast brands. ‘sales were negatively impacted in part by
sales. u in fecua Honey its U.S. business. There, revenues declined
and the UK.  India, in Soigne in for a number of its brands, induding
o My and G e | profesiond doorel Qg Reseach  Infusiuma3, whose sles weredown 156%
Wash C yer-on-yearto $364 mllon,and ure,
w forthe eghth 2%t S50
million, a It oup.
vere €77 millon; Do(lem Rerauds, Lif’ revenues abroad Idelle Labs, ot Danhury, Com - bosed

and Laura Tonatto, Wel-receved scent
launches included Ferrari Red Power,
La Perlain Rosa, Iceberg Burning lce,
Sergio Taz(hml Club and | Colonil
Seductive El
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PAGLIERI

ALESSANDRIA, ITALY

$162.4 MILLION
€126.3 MILLION ‘
+9.29% V. Tl

Pagiir Feke Azzurr, Co, Labrosan,
Felce Azzurra Ritualia (body, bath

and skin care; makeup). Schiappareli
(skincare). SapoNell (chiden'sbath
and body care). SELECTIVA: Pink
Sugar (body and both care, f'dgmmer
deodorant). Aquolina (makeup, body
and bath care).

roduc e, mdudmg for
ikb Labrosan U

€45 millon, and Coll
€44 millon, according to estmates. Key
Taunches included Nucllence Jeunesse and
Prodigieus Le Parfum.

86

FABERLIC
MOSCOW

$186.4 MILLION
5.79 BILLION RUBLES
+103% V. "1

China, Taiwan, Thailand, Malaysia,
Singapore, the US. and South Kores,
which was ts fstest-growing, with
180% year-on-year gain.

88

MURAD
EL SEGUNDO, CALIF.

[$184.5 MILLION (EST.) ‘
+17% V. Tl (EST.)

MAIN
Kislorod (skin, body and hair care).
(skin care). Infinum, Sengard (skin ar

sus £5 + MAIN BRANDS

eneCompls, Age Refor,Age P
Suncare, Environmental Shield, Murod

bsidary of : omo
duct  Tro,registered 's i the SapoNello
129% to $490.6 milion, due tofactors 012 sals. There
ol e
tinA h
collection.

90

PERFUME HOLDING
MILAN

$165.9 MILLION

€129 MILLION '
=3% V.

three-step anticellulite treatment. Last
year, Pagler entred Russia and Kuwait
and developed s existing partnerships
in Goatia and Slovenia. Paglei
expanded Selectivas business in the
US. and introduced it in Germany. taly
generated 90% of Paglei's overall
business.
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Y Faberlic ectb 1O, UTO M
HY>XHO KaXXgoun cemMbe

Omnu4yHoe ka4ecmeo, docmyrnHasi UeHa

V' KOCMETUKA v/ BE3OMACHbIE
MOIOLLME
v NAPOIOMEPUS CPEOCTBA
v OfIEXOA v 3[10POBOE
Y/ CPECTBA MUTAHUE, YAU
MMIrMEHDI

A
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TP BO3MOXHOCTM:

1 CtaTb KNMeHTOM, NOKYNnaTb TOBAPbLI NO

Tanory
3aperucTpmpoBaTbCH Kak

npuBUNEerMpoBaHHbLIN NOKynaTenb, Nofy4YyaThb
CKUAKy 20-26%

3 CTaTb KOHCYNLTAHTOM, 3apabaTbiBaTh C
Pabepnuk
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[loyeMy BbIrOAHO CTaTb KITMEHTOM:

NMpodeccnoHanbHbIN

KoHcynbTaHT y
obcnyxuBaeTt Bac goma \/

UNn Ha paborte

XopoLllee Ka4yecTBO

OrpOMHbLIN BbIOOP Nno AOCTyNnHOWM LieHe

NPOAYKTOB ANA XXU3HU ' CKMUOKM,
5 akuum,
noaapku

KOHCYJbTaHT JOCTaBUT
TyAa, Kyaa MHe yao6Ho

3aKa3 He BbiIXoaA
n3 oomMa
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i
[MToyemy BbIrogHO cTaTb NPUBUNENMPOBAHHbLIM
noKynarenem:

Se

v/ Ckuaka 20%-26% v/ CamocrostensHoe nonyueHue
B ogHoMm 13 4 500 nyHKTOB

\/ becnnaTtHaga perucrtpauus
\/ NocTtaBkKa OoT 2 X A0 5-Tn AHeMu.
\/ CamocToATenbHbIN 3aKas3
yepe3 CauT Unu no \/ AKUUKN, CKUOKN, HAKONUTesNbHasA
TenedoHy nporpaMmma ¢ nogapkamu
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:
I'quemy BbIrOOHO CTATb KOHCYJNIbTAHTOM.

[Mony4yeHue Hoxon ot CtabunbHbIN BoO3MOXHOCTb

PO3HUYHOrO TOBapoobopoT 3apaboToK n OTKpPbITUA

aoxoaa a TBoOem KPpynHble COOCTBEHHOro
KOMaHAbl pa3oBble O0HyCcbl All
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:
I'quemy BbIrOOHO CTATb KOHCYJNIbTAHTOM.

N3BECTHOCTbL MapKu — JOBEPUE KITMEHTOB

AP PEKTUBHOCTL NMPOAYKTA — MOBTOPHbLIE MOKYMKU
YnobHasa cncrtema 3akasoB

JInyHbIN KAOWMHET Ha canTe

JleranbHOCTb, NPO3pavyHOCTb ODU3HECaA

NSNS <X

Bbinnatbl Bo3Harpaxaenus 17 pas B roq
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i
[eATenbHOCTb KOHCYJbTaHTA:

[poaaxka ToBapoB Mo Katanory, oocnyxnBaHne KnmeHToB
— Mony4YeHne po3HNYHOro JoXo4a

PeI'I/ICTpaLI,I/IFI NPUBUNTETUPOBAHHbLIX n0|<ynaTenel7| U
KOHCYI1bTAQHTOB

[Tony4yeHne npoueHTa OT Ux ToBapoobopoTa

<SS < <

B0O3MOXXHOCTb OTKPbITb AFeHTCKUN MYHKT
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NMonyyaTtb
TOBapbl TaM rage
BaM yao06HO,

Toraa, Korga Bbl
XOoTuUuTe...

Pernctpupyure
Cb KakK
norpeouTtenb,
nokKynauTte c
AOMNOJSIHUTESIbH
OUu cKkunpkomu!

www.faberlic.com

CtaHbTe
KOHCYJbTaHT
oM
Pabepnuk,
HaYHuTe
3HAKOMCTBO
c

OCHOBaMM
Ou3sHeca

OOpaTuTechb K BalleMy KOHCYIbTaHTY!

[Mlpsamo cenyvac!




