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Tema 5.2:
KomMmnnekc

MapPKeTUHIOBbIX
KOMMYHUKaUUWN»

«YMeHue obLwartbco ¢ niogbMu — 3TO

TOBaAp».
Tk O ep




Cxema BO3eNCTBUA Ha LUeNneBble CerMeHTbl
noTpedounTenbcKkoro pbiHka Yepe3 KMK

CerMeHTHl pHIHKA
U noTpeOurenci




Cxema mexaHuama gencrtesua KMK

Otnpasurens

. Yuacreuks KMK

IIoMmexu

Hncrpyment KMK

Ob6pamenue
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(xoaEpoBaHHE)
OOpaTHas cBA3b
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Llenn npeanpusaTusa, npoaBUraloLwmx CBOH
DEeATeNbHOCTb:

e — npouHcpopMUupoBaTb NEePCNEKTUBHLIX NOTpeduTerneun o
CcBOeM npoaykre, ycriyrax, ycrioBusix npogax;

- yGGAVITb nokKynartesnsa otaatb npeanovyrteHne MMeHHO
9TUM TOBapaM U MapKam,

* —cAaenatb NOKYINKuU B onpeaAeneHHbIX MaradamHax, noCeTuTb
MMEeHHO 3TN yBecCelrinTelribHbie MeponpuaTma U 1.4.,

— 3aCTaBUTb NOKynaTens 4eMCTBOBaTb, T. €. KYNMUTb TO, 4YTO
PbLIHOK NpeAasiaraeT B AaHHbIM MOMEHT, a He OTKNnaAblBaTb
NOKYNKYy Ha 6yayuiee.




Uepapxusi KOMMYyHUKaUUOHHbLIX 3¢bghekmos, ‘
usiu J1lecmHuuya rnpoosuUXXeHus

NMokynka

Yoexaenue —f
IIpeanourenue J

PacnonoxeHue —f

*

3HaHue p—

OcBeIOMJIEHHOCTH *

- UrHopupoBaHue I
MapKu




NMpoaBuXXeHne - nio6as hopma coobLieHnn ans ‘
uHdopmaumm, yoexaeHusi, HanoMMHaHUA O ToOBapax, ycryrax,
oOulecTBeHHON AeATerIbHOCTU, nAeAX U T.A4.

- (DyHKLIMVI NMPOABUXEHUA.
- co3paHue obpa3sa NPecTUXKHOCTU, HU3KUX LleH, UHHOBaL UM,
- ”HchopMaLma O ToBape U ero napameTpax,
- COXpaHeHue nonynsipHOCTU ToBapoB (ycnyr),
- U3AMeHeHune obpa3a NcnonbL30BaHNUA ToBapa,
- co3aHue 3HTy3Mna3ma cpean y4acTHUKOB CObITa,
- ybexxaeHue nokynarerien nepexoauTb K 6oree 4oporum
ToBapawm,
- OTBEeThbI Ha BONpPOCHLI NoTpedurtenen,
- bnaronpuAaTHaa HdopmMmaLuusa 0 KOMNaHUMN.

Llenn npoaBuMXXeHUA: ctumynupoBaHue cnpoca u
ynyJweHne obpasa KOMNaHUMN.




JrieMeHTbl KoOMMnJieKkca npoaABUXEeHUSA. ‘
(promotion mix)

PEKJIAMA (advertising): nro6aa nnatHasa doopma
HeNMMYHOro npeacTtaBneHUs U NPoABUMXKEHUSA
TOBapOB U YCIyr, KOTOPYIO 3aKa3blBaeT U
domHaHCpyeT N3BECTHbLIN CIMTOHCOP.

PYHKUUU peKnaMbl:
° NH(OpMaAUMNOHHaA,
* 3JKOHOMMYecKad,
e 3CTeTUYeckKas,
* npocBeTUTENbLCKas,

couunarnibHasl.

Llenu peknambl:

npuBnevyb BHUMaHuUe
NOTeHUUMNANIbHOIo noKynaTterns,

chopmupoBatb NoTpedbHOCTU B
AaHHOM ToBape,

¢popmMupoBaTb NONOXKUTENBbHOE
OTHOLUeHue K cpupme,
HanoMuHaTb notpedbuTtento o chupme
n ee ToBapax. .




3ap,aHv|e 1 (pabota B rpynnax): S,
YKaxure AOOCTOMHCTBA U HEAQOCTATKH ,D,aHHbIX { o
PeKIMaMHbIX JINCTOBOK. : '

HY 4YTO,
ROXAAJIMUCD ?

BeCh VMIOJIb Ha
o111
rutacTKoBbie okHa KBE

CKMAKA 10%. ' A U 3i0aunalEI
3amep, Jlocraska - becruarHol — ( - | AIBeHM

rapanrus 5 jer!

¢+ OCTekAeHre BAAKOHOB QAOMUHKERBIM MPoaiiemM «Provepat
¢ BBINOAHEHME OTAEACHHBIX PABOT

Okna Jloopada ...
HOAG. Yenusl, H.T., 2/07 greenline
38-26-18, 39-99-55 = ks 3 »
5CH “NOAPAA” DéeputOkna + U3roToBAeH1E 1 MOHTOX CBETONPOIPAYHE leoucvau

@ 31-19-19, 74-01-71 e . §eclmomo AEMOHTCX, BbIE3A KOHCYABTAHTA-3aMEPLLMKY

Huwsnexamcx, lIkonsxsn 6-p, 3

@ <2-45-13.43-77-00 —— Mockosckoe wocce, 43 1. 8-916-968-57-72




HY 4YTO,
AOXAANMUCD ?

BeCh VMIOJIb Ha
5]
rtacTkosbie okHa KBE

CKMAKA 10%!

3amep, jlocTaska - beciiaro!
rapanrus 5 jer!

Oxna Jlodpada ...
Hab. Yenum, u.r., 2/07 greenline
@ 38-26-18, 39-99-55
5CH "MOAPAR"
@ 31-19-19, 74-01-71 >

Hwxxexamcx, lIxonexsn 6-p, 3
@ 42-45-13, 43-77-00 nonesn

Déepu+Oxua

COLLMAIVIAY DRAHHREA CAND

«+»

«=»

-YKasaH pa3mep

CKUAKM;

-CpoK rapaHTuu;
- CTauMoHapHble
TenegoHs.l;

-Hanwnuyne oducos B
pasnunyHbIX ropogax.

-Heyaa4YHbIN pasmep

LpnddTa (appeca
TenedgoHbl);




mm afel D{}
A!Beﬂu

¢ OCTeKNeH1Ee FAAKOHOB QAIOMUHUEBBIM MPOX

¢ BBiNOAHEHWE OTAEACHHbBIX PABOT
¢+ M3rotopAeH1e U MOHTCHK CBETONPO3PaY

X‘KOHCTPVKUMI’
\ Beanomo ASMOHTCK, BblE3A KOHCYABTAHTA-3AMERILUKS

Mockosckoe locce, 43

1. 8-916-968-57-72

«+»

«=»

-YKasaH nepeveHb
BbIMOMHAEMbIX
dompmon ycnyr;
-n3obpaxeHmne
ToBapa (OKHO).

-yKa3aH COTOBbIN
TenedoH;

-pasmMbIToe
n3obpaxkeHue




JrieMeHTbl KoOMMnJieKkca npoaABUXEeHUSA.
(promotion mix)

NMPOINATAHLOA (publiciti): pacnpocTpaHeHue
cBeaeHuUMn o ToBape (ycnyre) coupme.

Mabnucutun (Mnu 3aBoeBaHue NONynsAPHOCTU) I3TO
nuwb YyacTtb PR-pgeaTenbHocTu. None PR-
AEATEeSNIbHOCTU Ype3BbIiYaNHO LLMPOKOEe U BKNOYaeT
co3faHue n nogaepKaHue NosioXKNTeNbLHOU
penyTauuu n ooo6poun BOSIM KOMMaHUU, a Takxe
BNMSIHNE Ha oOLWecTBEeHHOe MHEeHMe B paMKax
npoonem, KOTopble BO34EeNCTBYIOT Ha Ou3Hec.




Mpumep nponaraHAabl (NAadnucnTn):

HeGonbliasa anekTpoHHasas KOMMNaHUA cTana LWMPOKO
YyNOMMUHATbLCA B cCreuynarimsmpoBaHHbIX TOProBbIX XypHanax v
HaunoHanbHbIX CMU B cBA3M € nocelleHuemM ee npeanpuaTusA
AMNOHCKUMU crneynanucTtamMmu.

Kak TonbKo mecTHasa obLecTBEeHHOCTb y3Harna o ToM, 4YTo
AMNOHCKUE Y4YeHble npuesxanu nepeHuMaTb OfnbIT Yy 3TON KOMMaHUWN,
MeCTHbIe NpoAaXu KOMMNaHUU U CMIPOC Ha ee NPOoAYKLMUIO TOTYaC
BO3POCIIN.

O61bemM ocBeleHUsA KOMMNaHUU U ee AeATeNbHOCTU B Npecce
ObINT HAMHOrO WUpe TOro, KOTOpPbIU KOMMNAaHUA Morna Obl
obecneuynTb, pa3mMellas Nno HopmasnbHbIM cTaBkam B CMU cBoro
peknamy.

Coob6LeHnsi 0 KOMNaHUM Bbi3biBanu y ooLwecTBEHHOCTH
AoBepue, NOCKONbKY UX aBTOpaMu ObINM He3aBUCUMbIE
XYPHaNuUCcTbl, U CaMN COOOLLEeHUA BOCNPUHMUMANUCHL NYOSIMKON Kak
HOBOCTM, a He Kak pekrnama. Ho ato He PR.



JrieMeHTbl KoOMMnJieKkca npoaABUXEeHUSA. ‘
(promotion mix)

CBA3b C OBLULECTBEHHOCTDBHIO (public relations )-

HanaXXvBaHue OTHOLIEHUU MeXAYy KOMMaHNeu U pasfiMiHbIMU
KOHTaKTHbIMUN ayAUTOPUAMU NOCPEeACTBOM CO3AaHUA BbIrOAHON Ans
KOMNaHUU penyTaunn, NONIOXUTENbHOIo «KkKOPNopaTUBHOIO
uMumaxa», C O4HOU CTOPOHbI, U YCTPaHEeHMUEeM UnNu npegynpexaeHuem
HeXenaTtesibHbIX CITyXOB, CMJIeTeEH U 4eNCTBUN — C APYrOn.

?




JrieMeHTbl KoOMMnJieKkca npoaABUXEeHUSA. ‘
(promotion mix)

PEKJTAMA B MECTAX NMPOOAXW(pos-peknama): -
CIYXXWUT ANA TOro, YToObl CKITIOHUTb NOoTpeduTens K
NOKYyrKe Ha MecTe.

NMpumepbl POS-maTtepuanos:

Bob66nepbl, HacTeHHble dnaru, Modbaunbl, CTUKEPLI, NNaKaThbl,
wendToKkKkepbl, TMPASAHAbl, MYNSXXU, LEHHUKU, MOHETHULUbI,
opMeHHbIe 3Ha4YKKU, 30HTbI, NaKeTbl ,KareHaapu,
conpmeHHbIe OpernoKku u T.n.




ANeMeHTbl KOMMNJieKca NpoaABUXEeHUSA:
(promotion mix)

Mobaunbi —
noaBeLUNBAKOTCA K NOTOJKY.

LLendTokkepbl (MUHU-NOSIKA) —
Bblaensitowas KOHKpeTHbIN ToBap
Wnu rpynny.

Bo66nepbl —
HaxoauTCs B HeMocpeacTBEHHOW
6nusocTu oT TOBapa. X




JrieMeHTbl KoOMMnJieKkca npoaABUXEeHUSA.
(promotion mix)

CTUMYITMPOBAHUWE CBbITA(sales promotion): —
eaAnHoBpeMeHHbIe n06yﬂMTeanb|e MepPhbl,

noowypsoLwmne npuobpeTeHne Tex unmu UHbIX
TOBapOB U YCHyT.

Pacneqa'rau KYNOH
¥ nonysm CKWJ,KV 5 /0

CETh AN EAATERIS NATEAMLL: 1o SO TPAR DT 0 .“--.m LRS00 5 X2 (0970 Oy
TPRMALIRET HANOCTOSHHAO 2AROTY e [ oot SIRNeSaes AL 2AD X8




JrieMeHTbl KoOMMnJieKkca npoaABUXEeHUSA.
(promotion mix)

NIMYHAA NMPOLOAXA (personal selling) - npeactaBnexue

ToBapa O4HOMY UINM HECKOJIbKUM NOTeHUUanbHbIM KITMEeHTaMm,
ocyLLecTBIIsieMoe B npoLecce HenocpeACTBEHHOro ooLeHus u
umMmeloLlee Lesnbio Npoaaxy U yCTaHOBIIeHMe ANUTerbHbIX
B3aMMOOTHOLLEHWUN C AaHHbIMU KNUEHTaMMW.




3ap,aH|/|e 2 (paboTta B rpynnax):

Cdopmynupyute 4OCTOMHCTBA U HeOOCTAaTKU

(SNARGOr MRS TR FRONEMY R cTra

HemocrarTku

OTBeThbI 3gHEGHTE B TaonnLy.

MabnucuTun

NMa6bnuk punenwmHs (PR)

CtumynupoBaHue
cObITa

Peknama B mecTtax
npoaaxwu

JIlnyHasn npopaxa




ks

0/3: MoarotoBUTHLCSA K TECTUPOBAHUIO NO NMPOUAEHHOMY
MaTepuany.

3a eHumaHue!



