MApPKETUHIOBAS
cTparermg 0peHAa
«Snickers »




Snickers — BbICOKOKAAOPUMHBIM OATOHYMK, COCTOALLIMM M3 MOAOYHOTO
LLIOKOAQAQ, HYTU, OPEXOB U KOPAMEAU
[1OOU3BOAUTCH KOMMNAHUEN (B Poccmm — OOO «Mapcy),
KPYMHEMLLEN KOHAUTEPCKOM KOMMAHUMEN B MMpPe HA 2017 TOA.
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Snickers gaBHO yXxe nepecrtarn
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CHMKepc nosnumnmoHnpoBan cebsi ckopee Kak
NOSIHOLEHHYIO efly, YeM Kak CH3K. 1 ero cBoMCTBO
HacblWaTb caenano ero XMTom nocrie
npuaymaHHoro B 1979 rogy Teoom beutcom
cnoraHa “Snickers really satisfies”

A Ha 9TOM NPOYHOMN MapPKETMHIOBOW CTpaTeruu

“When practice kicle: of% his zpos tr-.u,
SNICKERS satisfies him. And me

! want to glve my

mmfmk a good snack.

when he comes home
from practice, he has one
goal. Fifling up. So he grabs
a SNICKERS® Bar.

The peanuts and peanut
butter nougat make it & whole-
some, filling snack. And,
covered with caramel and
milk chocolace, SNICKERS® has
a taste he xcaﬂ) loves. Then
i’ dsted for freshness, so |
know SNICKERS® has no
PTEJCMM

That helps me know that
SNICKERS* noe only tackles
my hero hunger bue alse
satisfies my need to give him
something pood.

Oblnia ocHoBaHa pekrnama CHukepc 1986 roga Ha

Even as Snickers used our
strapping quarterback friend

here to represent its core demao,

it was making a separate
marketing appeal—to mom. "A
big thing with working mothers
is guilt that they couldn't have a
warm meal on the table at 5
o'clock," Stallman said, “so this
ad is giving permission." Or
trying to. Substituting a candy
bar for a meal seems a little
dubious, but in the 1980s—the
era of the energy bar—it was
common.

Hpyraa peknama
CHUKepca Toro
nepuoaa,
npocriaBmBLLAs
[1xoHa CumaHa n3
ONTUMMUNCKOM
komaHabl CLLUA no
BO4HOMY MOJI0.

«[locne TpeHnpoBKU
Bbl AEUCTBUTENBHO
roriogHbl» - ckasarn
oonbLion [IXoH ¢
oonbLwnMmm
MblILLLIAMW.



OCHOBHbIe NPABUAQ
MAPKETOAOIOB
KomnaHnn CHukKepc:

BocnomuHaHuna * Jliogm nocTtosaHHO 3abbiBaloT O
Xpynkue Gpenpe.

* BHYTpuM BCcex KaTeropuit Tosapos
bpeHAabl €CTb HECKO/IbKO MapoK, U3

3aMeHseMbl KOTOpPbIX NOKyNnaTenb MOXeT
BblOuparsb.

I'Ieue'rpaqm * Poct HaunHaeTca, Koraa 6peHp
6peup,a. — 3TO npusnekaet 6onblie BCero

rnasHoe noKynartenem.

[Mokynatento HagoeaaeT OgHOTUMHOCTb NPOAYKTA,
ero NOCTOSAHHO HY>KHO YeM-TO YAUBNATH U
npuBnekatb. Hy>kHO MeHsATb:

* 8KYC rpodykuuu unu xe dobaerisime HO8bIE;
* Ou3alH yriaKkoeKu;
*HauesleHHOCMb Ha 803PacmHyr Kameaopurio.

OpureHTUpPOBAaTLCA HEe TOMNbKO Ha Monoaoe
MOKONEeHMe, HO 1 Ha Ntoaen nocTapLue.



OHM MNOCTABUAM MEPEA COOOM HOBbIE LLEAU PEKAAMHOM
KAOMNAHUU, KOTOPbIE HA MPOTIHKEHUM HECKOABKMX AET
BbIMOAHSAAN:

Coctosnnue pno 2010 ropa Xenaembin pesynbrart
Huwesbin NPOAYKT HapoaHbin 6peHa

PaboTta ¢ UHCanTaMm Monoabix PaboTa ¢ yHuBepCcanbHbIMU MHCANTaMU
MY>XX4YUH

NcTopuU, MHTEpeCHbIe TONbKO Co006LecTBO, YaCTb KOTOPOro 3aXoTAT
MONOAbIM NapPHAM cTaTb BCe

No60Bb MEHbLIKUHCTBA Bceobuiee BHMMaHue K OpeHay




CHukepc co3gaeT HoBbIW cnoraH: "Tel HE Tbl, Koraa Tbl rofiogeH" F

— cnpasegnuebin ans Bcex. Ntak, B komnaHum 2014 roga 3 '
CHukepc coxpaHun ceoto hamunesapHocTb. OH nobexaan
rogaMmm co CBOMM CTapbiM CioraHOM, COXpPaHAa CBOK cCaMyto

Stallman observes that reversal
of a familiar metaphor (rarely
do we see a lion as prey) is a

visual manifestation of the new [
tagline. A zebra doing the
hunting “is not normal,” he said.
“Great ads can be done with
few words—and this one does
it.”

Stallman wonders why more
brands don't “take advantage of :
showing the food" as Snickers
does very well here. Mars no
longer has to say that Snickers
R it MR VO Tl el AR . is "packed with peanuts"— we
7 e gL SRS o f VERICRCT b e = cantell

The sole surviving word from CneumanbHO ang urpbl Super Bowl 6bin OTCHAT

the oid tagtine sits ddrherc MH N YLLUNX PEeKIMaMHbIX POJTUMKOB MO BEepPCunu
by itself. But “satisfies” is still ug 3 Iy P P P

\rmrumo'cwgE B doing a critical job, reminding nsgaHna USA Today. B atom ponuke cHanacb

consumers of a familiar slogan amMmepukaHckaga aktpuca bettn Yaut
H“NGR'Y' and reinforcing the message P .

S’Iﬂl[ﬂs that “Snickers is still about

SATISFIES filling you up," Stallman said.




Tenepb nepeaA BCEMU PEKAAMHBIMM Are€HTCTBAMM
KOMMAHMM Snickers ObIAM MOCTABAEHbLI 3AAQYM:

Bbi6paTb 3HAMEHUTOCTb, 06pa3 KOTOPOU
accouumpoBancsa 6bl C roN10A0M;

NpUAYyMaTb CUTYaLMIO, B KOTOPOM
npoABAAETCA NPUHAONEKHOCTD MYXK4YUH K
«KNyby».

PEKAAMA SNICKERS-2018( REP-BATTLE) -
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Pekaama Snickers HO pOCCUUCKOM pPbiHKE

Poccusa 30HMMAET BTOPOE MECTO HO MEXAYHAPOAHOM PbIHKE MO CObITY BATOHYMKOB.
3AECDH TAKXKE HOXOAATCA ABA 30BOAbI KOPropaLumm Mars.

B HOBOM pEKAOME AAT POCCUMCKOTO PbIHKA CHAAQCH M3BECTHAS BAAEPUHA PoCcmm
AHACTACKHI BOAOYKOBA. B pEKACGMHOM POAMKE BAAEPUMHA UTPAAQ B OACKETOOA C
OPYTAABHBIMU MY>XKYMHAMM.

Qb dheKTMBHOCTb peknambl gana ceou nnoabl. Morpedbutenbcknn cnpoc Ha baTtoHYNKK
cpeaun poCCUMNCKOro HacerneHnsa Belpoc Ha 5-6%. Takke, crioraH «[louenyn meHa B nayky!»
POCCUAHE MOMHAT MO CEU AEHb.
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Urpa ¢ HEUMUHIOM

B 2016 roay B Poccum komnaHmg BBDO, peLumAa CAEAATb PEAM3ANH
YNAKOBKM Snickers. Bcem NpmBbIYHOE HA3BAHME BATOHYMKA 3AMEHMAM
Ha: «CTapTyem, «Aepxuty, «KavyaeTy, «3asoaut, «TycuT, «llenaseTy.

@ www.snickers.ru nagHas

ISVICKERS) AHUMHA C030AR CBOA SNICKERS NPOAYHUMA 0 GPEHJIE TIE KYIHTL? 3AJIATB BONPOC w
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4 JIIO6bIX BOJbILMX BATOHA* N
B MEPHOJ] PETUCTPALMU YEKOB
3APETMCTPUPYH i ,z
YEKM B KBECT-BOTE B WhatsApp +7 (916) 514-42-60 HYMH lI.IOHOIIAAHbIE

NMOAYYM BATOHYHKH B

TAPAHT 60 PYBJIEA HA NbHbIE UrPbI Neps
W WAHC BbIMIPATb NOXOJ] HA KBECT! Lllep=KpecToK
BatoH! lax 81
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Ha rpadomke NpeACTaBAEH POCT MNPOACXK SniCkers B COOTBETCTBMM C TRPEMSA NMEPUOAAMM. [1EePBbIM — AO 3AMNYyCKA
KAOMMOHUU, BTOPOM — MNOCAE €€ CTAPTA B 34 CTPAHAX, KOTOPbIE COCTABAAAM 49% OObIMHOTO CObITA. [TPOACXKM
BTOPOrO NEPMOAQ BbIPOCAM B 3,1 PA3A MO CPABHEHMUIO C MEPBbLIM U MPEBLICUAM CPEAHUM MOKA3ATEAbL MO PbIHKY.

Phase three enjoyed 9.4 times the
value in sales growth of phase one
and 3.0 times the value of phase two

Phase two enjoyed 3.1 times the
value in sales growth of phase one
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Snickers Kit Kat Category Snickers Kit Kat Category Snickers Kit Kat

Phase one Phase two Phase three




