COCTABJIAEM
CUSTOMER JOURNEY MAP:

COBETbI W
WHCTPYMEHTDI




C ncnonb3oBaHmemM DONbLUMX JAaHHbIX B
MapKEeTUHIre N3MeHUNOCb NOHNMaHWe KIMeHTa —
NnosiBUNacb BO3MOXHOCTb ONnpeaendaTb ero
NPUBbLIYKK, NPeanoYTEHNS, MOTUBLI €LLE A0 TOro,
Kak OH caenaet 3aka3s. MIHgopmauma o ToMm, KTo,
Kak 1 3a4eM MOKynaeT, NoacKka3sblBaeT, Kak
yNyyLWnTb NPOOYKT N Ka4eCTBO 0B6CnyXnBaHus,
4TOObI NPUHECTN HaMBOIbLLUYIO NOMb3Y U

Customer Journey Map

[nsi opraHnsaummn gaHHbIX O
NoKynaTensx MapKeTosnoru
NCMONb3YIT PasfnyHbIe
NHCTPYMEHTbI BU3yannsaunu.
OOnH 13 camMbIX MONYNAPHbIX —
Customer Journey Map.

O6wue waru

CmeHa ccpepbl
[esATeNIbHOCTH

UMerLnuxca
HaBblKOB

dparmeHT ogHon 13 nepsbix Bepcun CJM Hetornorum, Busyanusaumsa B Miro



UYto Takoe Customer Journey
Map U 3a4eM OHa HYXXHa

JTO BM3YaIM3MPOBAHHbIN
KAMEHTCKUM ONbIT, NCTOPUS /l10CNOBHO
KOMMYHWKALLWUM C KOMNAHWEN C Customer
YYETOM MbICaen, smoumnm, uenen,  BLIGEAVETS

MOTMBOB. (CJM)

KapTa cocTtaBageTca oT Amua nepesoAnTCA C
nokynatens n BbIrNA4NT Kak aHM/IMNCKOro Kak
rpadumk C TOUKaMM 1 KaHanaMmn ero RAEISE

B3aMMOZAENCTBUS C MPOAYKTOM. nyTewecTBuUS
K/IMEeHTa.



[Tpnmep
Customer
Journey Map
nnga marasmHa.




CJM oTpaxaeT BecCb
NyTb KJIMEHTA K 3aKas3y,
BbiABASieT NpobsemHble

obnactu u K npumepy, 33% poccuUmckmx

NOACKAa3bIBAET, UTO nonb3osarenen B 2022 roay
Has3Bas<in NPOCTOTY OHJIAUH-

HY>XHO USMEHUTD, ErpeerRont YR ER far T

) o SINRVI-T2Y, [7[B17 S AiPaiiBEPOB MoKy MKy

npo4a>um " NOBbICUTDb

NOAJIbHOCTb

ayAUTOPUM.




C nomMoLlbo 3TOro
MHCTPYMEHTA MNPOABISOTCA
oXngaHuda, CcTpaxum W
Oapbepbl, KOTOPble MOryT

SUSHVIKE - OISR LUVIallbHOI (U




Customer Journey Map
nccrieayet Takme BaXHble

. Craauv B3anmogemncTBus ¢ KOMNaHMen: 0Co3HaHue
noTpebHOCTH, BbIOOpP peleHns, NoMcK MHPOpPMaLLMK,
peLleHme 0 NOKYmMKe, 40CTaBKa, UCMO/Ib30BaHME,
OT3bIB, MOBTOPHAA MNOKYMKa.

. Lenn v oxnaaHua. OHM NokasbIiBaOT, YEro XOTAT
A0CTUYb KIMEHTbI, MPOXOAA KAXAYHO CTa4UIO.

. TOYKM KOHTaKTa — MeCTQ, r4e KJAVNEHTHI
COMPMKACAIOTCA C MPOAYKTOM, NbITAACh 40CTUYb
CBOMX Liesien. DTV TOUYKM COMPUKOCHOBEHUS byayT
CrpyNNMPOBAHbI MO COOTBETCTBYHOWMUM CTAANAM
B3aMMOAENCTBUS.




Customer Journey Map uccnepyeTt
TakKue BaXHble 3NIeMeHTbl, KakK:

Monb3oBaTenbckue AeUCTBUS — BCE TO, UTO
npeAnpUHUMALOT NOTEHLMA/IbHbIE KAMEHTbI HA KaXX4,0M
CTagnu 40 CaMOW NOKyMNKK. Hanprumep: oTKpbIBatOT
CTPaHMLY CanTa C TOBAPOM, 3aMOAHAT GOPMY, XXMYT Ha
KHOMKY «nogpobHeex» 1 Tak ganee.

JTOT 3/1EMEHT NoMoraeT NCCNEAO0BATb Pa3/iIMYHbIE
CI'IOCO6bI, KOTOPbIMU NMNOKYMNaTeJ/in MOIryT 40CTUYb L EJIN.

MbIiCciM M BONPOCHI — TO, O YEM AyMaeT NoJb30BaTe/b
Ha KaXKAO0M Liare.




Customer Journey Map uccnepnyeTt
TakKue BaXHble 3fIeMeHTbl, Kak:

. DMOLMMN. He3aBMCMMO OT TOrO, ABASAETCH /N Lie/lb
rnobanbHOU UM MaNeHbKOW, BaXXHO MOMHUTb, YTO JItOAM
XOTAT PeWmnTb NpobaemMy. ITO 3HAUUT, YTO OHU, CKopee
BCEro, UCMNbITbIBAOT aMOLMM — Byab To obaeryeHue,
c4yacTbe, Bo/IHeHMe nnum becnokoncTeo. Ecam npouecc K
KOHBEPCUWN — AO/ITUN NN CNOXHbIW, OHU MOTYT
MCMNbITbIBATb Pa3/IMYHbIE SMOLMM HA KaXXA0M 3Tane.
[lobaBneHne nx Ha CJM MoXeT MOMOYb HAUTU U CMATYNTD
HeraTmB.

. bapbepbl —Bcé T0, YTO MeLwaeT NoTeHLMAIbHOMY
KJWEHTY KOHBEPTUPOBATbLCS B peasibHOro, npobsiemsi,
KOTOpble BO3SHMKAIOT Ha MyTW K 3aKasy.




= Kakue 3agaum nomoraet pewntb CJM:

BbiasneHue CUnbHbIX
U3yyeHue nytu . 1 cnabbiX CTOPOH B
nonbsosarens ﬂ @ MapKeTUHroBOM
crparermm
MonyueHue geTtanbHom
Yy A ObneryeHue Bbixoga

nHpopMauum o6 oxxuaarHuax (D
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ANA OUEHKU 3PPEKTUBHOCTU
OTAENbHbIX NogpasAeneHunin
KOMNaHuu

Ysenuyenuve o
KOHBEepCcuu canta 7

™ ( OnpepgeneHuve nokasarenemn

NPOAYKTOB

CHueHue pUCka Heygad
YquweHMe KOMMYHUKauuu
NPy 3anyCke HOBbIX € KAIMEHTOM




Kak coctaButb Customer
Journey Map

= Y1060l cocTaBuntb CJM, Heobxoammo
NpoC/ieANTb 3 NOBEAEHNEM KJIMEHTA BO BCEX
TOYKAX KOHTAKTa C KOMMaHMeWN.

= Jlna xopolwero aHasiM3a MapKkeToaor
cobmpaeT 4OCTaTOYHO MHPOPMALLMK O
noTpebuTtene n camom NpogyKTe, a 3aTem
NPaBUJIbHO PUKCUPYET €€ Ha KapTe.
Pa3bepém namb OCHOBHbIX Wa208 011
nocmpoeHus Customer Journey Map.




I 1.Kak cocTtaBuUTb
Customer Journey Map

Bbiaenute wabnoHsbl
NoBEeOEHUSA KITMEHTOB U
cdopmMynupymnTe nx rnaBHble
XapaKTEPUCTUKM OT rnona u
BO3pacTa [0 MecTa paboTbl U
NHTEPECOB.

Ha ocHoBe 3aKOHOMEpPHOCTEN
cobepunTe HECKONbKO
NOPTPETOB.




Kak coctaButb Customer
Journey Map

= Y KaXA0ro cBOW NyTb K
NPOAYKTY, NO3TOMY KapTy
NyYlle COCTaBATb 41
HECKO/IbKMX NePCOHAXEMN.
[lepcoHa>xu pa3HbIX TUNOB
OyayT no-pasHomy
pearnmpoBaTb Ha LLeHbI, Y
HUX ByayT pa3Hble
OXWUAAHUSA M BNeYaTAeHuUs.




Ansa noapobHOro onncaHma nyTn Heobxogmnma
MHPOPMALMNA O AENCTBUAX MOKYNATENS, €ro
npobsieMax, COMHEHMSAX N MOMCKAxX BAPMAHTOB,
TpUrrepax n oTBAEKaoWmMX GakTopax.
Onpeaennte, Kak YesoBek y3HAET 0 bpeHae, €
KaKMMM KOHKYPEHTaMn CPAaBHMBAET LEHbI,
novyemy pacCTpPanBaETCS AU B KAKOU MOMEHT

OCTaeTCs NOJ/IHOCTbIO AOBOJIbHbIM.




I Cobupante uHdopmaumio u3s
pa3HbIX UCTOYHUKOB:

UccrnepgoBaHue. 31o MoxeT
bbITb BeD-aHannTmka B Google
AHanutuke, Angekc MeTtpuke,
Roistat n Tak ganee,
aHKETUPOBAHUE UK
NOSTHOUEHHbIN counarnbHbIN
onpoc. MoXHo npoBecTu
MHTEPBbIO, 100aBUTL POPMY Ha
cauT unu noobLartbcs ¢
noanmcymKkamm B coumarnbHbIX
CETSIX.




I Cobupante uHdgopmauumio 13
pa3HbIX UCTOYHUKOB:

= Hakon/sieHHble 3HaHuUA.
MeHea>Kepbl MO Npogaxam U
cnyxba noaaepXXKm 4acTo
obwatotca c kameHTamu. OHuU
3HatOT 06 nx Nnpobaemax u
MOHMMALOT X 06pa3 MbICN.
[TonpocuTe nx nogennTbcs
MHCAUTAMM UJIN 3aNOJHUTE
= ~ KapTy BMecCTe.




CobOupante unHdpopmauumio u3
pa3HbIX UCTOYHUKOB:

= CraTucTuka. bosbwon maccms
il 1aHHbIX O BalleW Lle1eBoU

MYTE KIVERTA ayaAuTopun, ckopee BCero,
COAEPXMTCA B OTKPbITbIX
MCTOYHUKAX.

ObpaTuTech K UCCaea0BaHMNAM
Statista, We Are Social,
Anpekca, Google n gpyrmx
KPYMHbIX aHA/IMTUYECKMX
areHTCTB.



Cobupante uHdpopmauuro u3

Pa3HbIX UCTOYHUKOB:

Kencbl KOHKYpeHTOB.

JTOT UCTOYHUK TOXKE MOXET AaTb HEKOTOpPbIE
AaHHble. [TonwunTe ncTopun ycnexa nam
AHTUKEMNCbl KOMMAHMK, Y KOTOPbIX MOXOXME
npeAnoXeHUsA Ha PbIHKE, YaCTO OHU
PACcCKa3blBalOT O NOBEeAEHUN ayaUTOPUU U ee
ocobeHHocTAX. ObbIYHO Kencbl NybAnKyOT Ha
COOCTBEHHbIX CAUTaX UM TaKMUX NAOLW,AAKAX,
Kak vc.ru nauv Cossa.ru.



Cobupante nHdpopmauuio u3
pa3HbIX UCTOYHUKOB:

= CobcTBeHHbIM onbIT. [1pocTou
cnocob NOHATb KNIMEeHTa — CTaTb UM.

MonpobywnTte npoTtecTMpoBaTb
NPOAYKT CAaMOCTOATE/NbHO,
buKcnpys naeu B npouecce, UAu
cobepuTte pokyc-rpynny.




[lanee cnepyet
onpeaennTb U
OTMETUTb TOUKM
nepecevyeHuns
KJIMeHTa n
KOMMNAHWUW: rae u
Kakmm obpasom
yalle Bcero
nponcxoaunT

B3aMMoJencTBme.




B 3aBMCMMOCTU OT KaHaq,
TOYKWM KOHTAKTa ObIBalOT
OHJIAVH 1 ODIauH.

[TokynaTenb 3aXoAUT Ha
CanT C KOMMbOTEPA NN
MOOMABLHOIO YCTPOUCTBA,
3aKa3bIBaeT MPOAYKT MO
TenedoHy nam B opuce
npeacTaBuTeNs,
Pa3roBapmMBaET C KYpbepoM
MU 3aN0JIHAET POPMY Ha
canTe.

Bce BapuaHThl
HaHOCATCA Ha

KapTy.

2.0TMevaem
TOUKUN W
KaHanbl

B3auMMOOeUucCT
BUSA

| CUSTOMER SEARCH




HeoduuymanbHoe
B3aMMOAEUCTBUE —
yesioBeK OKasascs
3HAKOMbIM
MeHezXepa Nan
PeLLn CBOIO
npobaemy B cou,.
ceTsaAx — Toxe
dnKcrpyeTcs Ha
KapTe.




BaxHO oTMeyaTb OeuncTtBuUs
noKynartesns, a He TOJNbKO
KaHarnbl, KOTOpble
BbICTYNaT NPOCTO
MHCTPYMEeHTaMu Ans
OOCTUXXEeHUSA uenu.

[ToMHUTE, 4YTO TOUYKOM
cynTaeTcsd U OTCYTCTBUE
B3aMMOeUCTBUA — ITO TOXe




Tak MOXXHO OTODpa3nUTl Ha KapTe TOYKU U KaHanbl
B3aMMOOENCTBUA.



3.0npenensem
KPUTUYECKMNE TOUYKU U
bapbepbl

bapbepbl MeLllaT KNUeHTY
nepenTn oT OQHON TOYKU K
Opyron. 1o MoryT ObITb
KakK oLnbKu Ha cante nnum
nMucbMa B crname, Tak u
COMHEHMe Unn noTeps
NHTEpeca.




WUSTOMER EXPERIENCE MA

Heobxoanmo HanTu
bapbepbl U NYTU NX
npeogoneHus. To4kn, rae
CITOXXHOCTEWN DOonbLue BCero,
— KpuTtnyeckue. B Hux
NoTPeEOUTESNb UCNbLITLIBAET

, HeraTUBHbIE 3MOLINN,

g L ncons CBA3aHHbLIE C NPOAYKTOM UMK
bpeHgom.

Hanpumep, oH pasapaxeH
Unn pasovyapoBaH
Ka4yeCTBOM ODCnyXnBaHUA.

Onpepensem
B pe3ynesrarte ero
Kp NUTNYHeCcKme NOANBHOCTb CHUXKAETCH, U
OH MOXXET 0bpaTUTbLCA K
TOYKN U

KOHKYpPEHTaM.




HYBCTBA

* MoYyemy MHE HYXMO Ha npuem?
* Hageots, CO MHOR BCR HOPMANKLHO.

* Hy>kHO He 3a0bITh pacckasarte
AcKTopy o npoSneme X.

* Pasapaxen venedorHmM SBOMKOM
* BoNHyHOCh N3-3a Gone3xn.

* Hapewcs Ha XOpPOLUMIA NPOTrHO3
Bpava unu yAyuLUEeHWA,

¢ [oGaBuTb BOSMOXHOCTE
O6CYXMARHWA AMarKo3a a
NPUNOKEeMN ANA NaUMeHTOos.

« FoBOpUTL NO TENEPOHY HE NPUABTCA.
Mpunoxenne Syaet oTNpasgnaTsy
YBESOMNEHNA N HANOMMHAHWMA UK

Tam Byaer kanemaaps ¢ garamm
NPUEMOoR K Bpayy,

* A He NOMMHIO, 4TO ¥ mema Goneno.

* Movemy 8 QONKEH JANONHAT L
Gymarn?

e KTo-T0 pooGuue ynraer avo?

* borOCH 3axoaANTL B KaBuHeT Bpava.

* YyscTey:o cefR XyXe, NOTOMY 4TO
CHOBA BCNOMHAN © CROGA SoNnesHn,

* Paccrypoen ponpocaMn spava,

¢ [o6anmTh B NPUACIKEHNE ONPOCHMK
M ONUCANME CUMNTOMORR,

* MAauMeEnT MOXET OTRETUT L Ha
BONPOCKH! N PACCKAZIATE O CUMNTOMAX
A0 TOro, Kak NpyUAaeT B KNMHUKY.

370 COXKPATNT BPEMA NPpUema »
NOMOXET NAUMEHTY OTHETUTL Ha
sonpocs: Sonee ToOMHO.




KoHe4yHas uenb KapTbl —
co30aTb NONOXUTENbHbLIW
NoTPEOUTENBCKUN OMBbIT,
HenpepbIBHOE U yCcreLwlHoe
B3anMoaenucTBue c

MPOAYKTOM. _ s g._._..,

Frml

Customer Journey map

Advertisin

bapbepoB O0MKHO ObITh
Kak MOXHO MEHbLLUe, a
OBWMXEHWE rnoTpedutens no
KapTe — KOM{OpPTHOE.




5.AHCTPYMEHTbI Onsa
nocrtpoeHunsa CJIM

1. MpoLle Bcero coctaBuTb KapTy B
Google Tabnuuax.

1o ropu3oHTanu 3annwinTe 3Tanbl NYTH:
KaK Bbl B3aMMoaencTByeTe C noKynaresnem
U noMoraeTe emy npoaBuUraTbcs Bnepegan.
Mo BepTUKanNu HanuULNTe KOHKPETHbIe
xapaktepuctukm LUA: uenun, MOTUBBI,
IMouumn, bapbepbl, a TaKXKe TOYKU U
KaHarnbl cCONnpUKocHoBeHuA. lNntoc
Tadbnuubl B TOM, YTO €€ JIerko ooHOBNATD,
u .qOCTyn €CTb Y BCeX Y4aCTHUKOB

ry S Wy _SsSsBEE OO




5.AHCTPYMEHTBLI AnA
nocrtpoeHunsa CJIM

Customer Journey PowerPoint Template

2.Ecnun HyXHbI geTanu u
BU3yanusauus,
npuBnekanTte
AN3anHepoB U PUCYUTE
B Adobe Photoshop vnu
lllustrator. Takne kapThl
XOPOLLO BbIMAAAT Ha
npe3eHTauuax u
paboTaloT Ong pa3oBbIX
onTUMmM3auun, Ho bes
crieymanucta nx CrioXkHo
pegakTupoBaTh.



EMOTIONS/
FEELINGS

WE NEED
10,

5.AHCTPYMEHTbI Onsa
nocrtpoeHunsa CJIM

RESEARCH

How do | make an app?

What platform should |
use?

How much does it cost?

How do | protect my
idea?

Curious. Protective.
Enthusiastic. Keen to
rushin.

Be present, ensure that
we are found. Give
confidenceinus as a
company and give them
reason to contact us.

What should | look for in an
app developer?

Cost vs quality?

Who have they worked with
before?

What are their capabilities?

Discretionary. Subjective.
Unsure. Weighing up
pros and cons - usually
focused around time,
money and quality.

Explain the process of
app development, best
practices and show our
past success stories. Be
open, honest.

WORKSHOP

How do | know the app
will be successful?

Who will be the product
owner/decision maker?

Eager. Inspired. Has a
new comprehension of
the workload required.

Get them to really
understand what is
involved - that nothing
is an overnight success.
Establish that we will be
there to guide them
through the process.

How does this compare?

What other business
opportunities do | have?

Do | really want to take
this leap?

How will I fund this?

Revisiting prior ideas or
options. Justifying their
decisions with business
partners or family.
Validating internally that
itis the right move to
make.

Display why we are the
best team for the job and
justify our pricing with
substantiated
information. Welcome
questions.

What else do | need to
do to set up the
business?

When will | get my
finished product?

Optimistic. Nervous/
anxious. Keen to see
results ASAP.

Set clear expectations. Keep
them informed with
relevant information.
Communicate frequently.
Ask for feedback on how
we're doing to ensure
everyone is happy and on
the same page.

3.B nnaTtHbIX
cepBMucax, Hanpumep,
UXPressia, MOXHO
NOCTPOMUTb KPACOUYHYIO
KapTy C
n3obpaxeHnaAmMm,
BUOEO, IMOA3M,
HY>XKHbIMMW
nokasarensimm u
YAOOHbIMU
3NeMeHTaMun ucTopum
n paboTtaTb Hag HeW
BCen KOMaHOoOU B
pexunme peanbHOro
BPEMEHM.



. i BEFORE GOING TO THE CAFE
Monica & John

A Aware Choose

Storyboard ?
(=]

Mark Fletcher

Motivations

Frustrations

1. Monica and John realize it's Monica as er c orker 1 The cafe’s website said the ;’:‘ A friendly Darista greeted Monica spent way more
their anniversary so they Sarah whether she knows cafe was at the ground fNoor Monica and welcomed her time waiting than she
decide to celebrate it some interesting place but there were so many to have a seat at any free expected
nearky offices and so hard to find table 7 She went to the restroom
the place E 2 It took a while fer 3 walter but the lIne was extremely
to bring the menu to long

Monica

perience £ e

>« amazement
.
awe <

admiration
<
oo

aAgressiveness

* No clue where to find a * It isn't easy for customers 10 * Getting the menu takes too * Preparing d Takes 100

* People working nearby may

lgcata the place s h muc ime and customears

[Mpumep Customer Journey Map, KOTOpPYO MOXXHO NOCTPOUTL B

UXPressia



ADVERTISEMENT / PUBLIC RELATIONS

SOCIAL MEDIA

WORD-0F-MOUTH

PAST EXPERIENCES

EXPECTATIONS

S

SERVICE JOURNEY

EXPERIENCES

CUSTOMER RELATIONSHIP MANAGEMENT

SOCIAL MEDIA

WORD-OF=MOUTH

SATISFACTION / DISSATISFACTION

becnnatHble cepBuchl, Takme kak Canvanizer, nomoratoT co3aaTb
wabnoHbl ana CJM n gpyrmx kapT, moaenen n gocok. Ecte npobHagd

BEpCUA And 3HakoMctBa C UHCTPYMEHTOM U UHCTPYKUUA MO CO34aHNIO




KomaHga Miro
OaeT coBeThbl O
TOM, KakK
rpamMoTHO
ctpounts CJM B
cepBuce

IOpyrou cepBuc c
LLabGnoHaMu n
MPOCTbIM
nHTepdencom —
Miro.
OrpaHuyeHue
GecnnatHoro
Tapudga — Tpu
y4YacTHUKA.

https://voutu.be/gr1 XHXuS304https://voutu.be/qr1 XHXuS304

https://voutu.be/gr1 XHXuS304https://voutu.be/qr1 XHXuS304
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r Improve campaign performance
What is a Customer and increase revenue

Customer Centric Journey s
) Journey Map? o
Mapping Neitomet ooty

representation of he

raximize the impact

Take stock of your tesm's work and
feelings after a progct or spent in 8
structured way.

Improve team engagement
and culture of customer first

Boorst tearn empattry and engsgement by

building und

tanding of the impact of

Fach weak you wib find:

your produc

Week 1 Working area

@ Ng4d »

i e s gt g s
1 Align on the scope
.o
Understand your [} =) o s
-
stakeholders s e = = =
O createthe project
workflow
Week 2
Schedule prydvar
interviews : =

i - o | 144%




6.llaMaTKa: NATHL
lwiaros AN co3naHuvs

1. Cobepute nHdbopmaunto. YaHante Kak MOXHO
boribLe 0 CBOEM MoOKynarene — co3gante HECKOSbKO
nepcoHa)xeun 1 NPonuLInTe X MbICIN, SMOLUN,

CTpaxu N OXXngaHua, cBA3aHHble C NPO4YKTOM UMK
KOMMNaHnew.

2. OTMeTbTe TOYKU N KaHarnbl B3aMMOAenCcTBuUSA.
Hanunwurte, Kakme OencTBmna NoCcTeneHHo NpuUBOAAT

YelrioBeKa K NMpoaykKTy U Kakme KaHallbl eMY B 3TOM
NOMOTratoT.




6.llaMaTKa: NATHL
lwiaros AN co3naHuvs

3. Obo3HaubTE KPpUTUYECKME TOYKN N Dapbepsl.
Bblgenute MOMEHThLI, Korga rnokynaresb
OCTaHaBNMBaETCHA Ha CBOEM NYTU K 3aKasy: 4OSro
COMHEBaEeTCs Unn aenaet BbIOOP B MOsib3y
KOHKYPEHTOB.

4. YcTpaHute bapbepbl. Onupascb Ha cobpaHHbIe
OaHHble, caenanTe nyTb KNUeHTa bbicTpee U
KOMOOPTHEE.

5. lNoBTOpUTE cHavana. C nomoLibto HoBbiIXx CJM
OTClnexXuBanTe U3AMEHEHNs B NOKYyNnaTenbCKOM OnbITe U
HenpepbIBHO yry4llanTe Ka4ecTBO CBOEW paboThl.




