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Corporate Social Responsibility

• Founded in 1997, Евросеть is Russia's 
largest retail network, engaged in trade 
in the market of mobile and portable 
equipment and providing services in the 
field of mobile communications and 
financial services.

•  «Евросеть» is one of the most famous 
brands in Russia. The share of the 
retailer on the Russian market of cellular 
telephones and smartphones is about 
30%



Corporate Social Responsibility

• The company regularly invests in training its 
employees. On the basis of regional offices 
of «Евросеть» has opened 10 Training 
centers where young people with basic 
education can obtain their first profession 
and become industry professionals.

• The company is developing new retail 
formats, representing the integration of 
development and Western technologies 
adapted to the unique Russian 
requirements.



Corporate Social Responsibility

• The principle of the honesty. Strongly 
encouraged honesty, ability to abide 
by norms and rules, respect to the 
Affairs of the company and its 
members.

• One of the principles of corporate 
culture of the company “Евросеть" 
is the customer orientation.

• A very important principle of 
corporate culture - creativity.



Charitable Foundation

• Non-commercial organization 
Charitable Foundation «Подари 
надежду» was established by the 
company «Евросеть» in 2004.



• Entertainer Ivan Okhlobystin was the 
company's creative director from December 
2010 to January 2014. He was sacked in the 
wake of his controversial appeal to "burn 
homosexuals alive".

Scandals associated with 
Евросеть
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