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 When choosing the name, we were guic
development tfeam consists of three pec
«TRIOW

« As for the slogan, it made us think about
target market namely to the people ove
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* The idea of design came to our minc
to create everything as it was intend

 We hope that the unusual design of
effective so that sales can grow
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DIA WE ARE GOING TO
USE TO ADVERTISE THE

DRINK

» TOo advertise our product well, we need to use all the media platforms. It will

provide us with the wide distribution ¢
customers




« We have a special Christmas pror
20% discount two weeks before C




