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Tio # 1: £ ewerage the
psq?—mer of cssun(;f1

e IMuake music an essential part @f stsrgtszing

e Think absut m—wnwctuaﬁlgmg ﬁJr'ch or tafumg them
titeratly in yeur ads

o Use any of our 2000 commerciafly licensed tracks

e Boerws tip: Fasb-[zruwi tracks that run at areund, 12 O
BPIN seem to be the suseet spot to drive higher VTR than
other Auction. Ads
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Tio # 2: eb your Rey
mlgsagegubearfg

e 63% of afb Auctionn Ads with the highest mﬁlgﬁﬁgﬁb
their fwg message er pmdud;lmtfwfirsstwsnds

o  Gebstraight te the point, keep it shert and, direct

e Embed your nwssa;geinwwmpeﬂing nnrmtimtfwbg@ur
audience can refate te
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Tuo # 3: Lot Tk ok creaters
tafa the lead

e 53% of all Auctionn Ads with the highest wiewe-threugh
rates featw‘e Tk Tok creaters

e  Consider queing Tk Tok creaters more creatime centrel,

o  Jeverage TikTok's mest sunmssfuﬂ creaters Bla[ fsulling
them in The Creater Marketplace
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Tlp‘ # 4: Ride on the
latest trends

e 1eut of 5 Auction Ads with the highest vieuwo-threugh
rakes fmwage, p@pufar trends, Q,ﬂzerS or music.

e Referencing existi &mdsmgowAucﬁsmA&wnﬁem
n:{uraﬂ oonws;nnu'l?m starter with the TikJok comumunity.

e TJo ride on these trends, meniter lremﬁng tepics, assure fast
pr@d’uﬂ:iorb twrnareund, and use the TikJok AdStudie app
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Tlp' # 5: Keep your stery
real & entertaining

. (Afmssbhuff ftfw,(chrwrb Ads with the highest
wieuwe-threugh rates (‘Bﬂtﬂlﬂ; an undertene of
fighﬂwo:t:gmss , or humer

o Reep your Auwction Ads renf,umf,refnmf)fz—justﬁﬁamssb

T&%ﬁhs erganic centenk
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T # 6: Sheet natiuely
for TEToh

e Auction Ads that are shet whmffg hawe o 25%
increase ef 6s mimm;—t?weugh rate

o When shesting, find the right bafance betuceen
authmhc—ﬁse&mg conkent fits tnv waith UGC and the
ook ef p@&sﬁuf (ufmar‘twmg

o  Experiment with different transitien suafes and, perspectices
that are pepular en Tk Tok
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Tlp‘ # T: Break the
feurth, wealt

e Jloew ol’ 3 Auction Ads with the ?li;ngsb mim&—tﬁmugh rate
breaks the f@urt?l, weall. Address the wiewser (fwed:fg and
ook them stmighb in the eye

. BonusﬁptTa&elLenestqﬁfurtfwrmldmahelbmwbmsm
engaging by poesing questiens te the audience.
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Tio # 8: Olw‘fag concise
mﬁmf@mwﬁmewcb

Include text owfngs i your widess, werk with effects and
stichers

4 out of 10 Auction Ads with the highest wieuo-threugh
rates use everlays te highlight refenant infermatien or tefl
the stery in fasb—puced uoawys.
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T # 9: Include a streng
te actien er Gﬁ‘er

o  Leverage one of many call-te-action buttens, uohether it
teads te arba{zrp(f@umfsad, funran,s as an twitakien, er
lets users "f'md oub mere .

e Include ar effer specifi or your JJok co ity te
&mmgw%{srm{szfaf Y mmunity

o Keep your calls te actien shert and snappy by using
persenal, direct language.







Inftuencer bits

. 'UBuug [pouer @f stggers

TiKTOK :For Business



Personal

. The stery of (o} [ofmder instead, the stery

efmgamg

. Bdw(fsmuﬂtfbmﬁMGrfoQMng

TiKTOK :For Business



Real tife

. mmicgmnepfagmreaﬁﬁfemduseib
as inkre

. Should 66({e|@endmt,@m quaﬁtg

TiKTOK :For Business



Emetional

- Tk Tok werks “seund en’, se uee can
use weiceower to tefll the St@l"la[ or add
emwtien

. Tﬁisoamﬁeanﬁiuwfuﬂthcapﬁﬁns,%ub
m@lceengagesf)elier

TiKTOK :For Business
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Real life selutions
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Real, feet

o Tefl about the pr@dmcb un the Iz'wsb [perser, er establish,
%[@ursei’f as ene @f these whe can be f@und n the pr@d’ud;

. Add Sffeds / Stickers / Cerugersatiens

TiKTOK :For Business



Seund, design,

JMusic trends werks ueefl
« Trends tunes can be used as “canwas” for gameptay

. Imp@rtuntz showld, pw“cfmse, rigﬁts

TiKTOK :For Business



Rewieu
Video uﬂtfnrwi&&ab@ubtflg(faﬁng app er abeut
fuuﬁng your e)qarerterm
. It's umygertant te shoeu duhng app Cike usefuﬂ teel

TiKTOK :For Business



Expleiting trends

- Euen straight integratien ef trends can
werk (making ad mere native)

» Impertant: shouwld lmwc?ulse rigﬁts

TiKTOK :For Business
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Be mere human | [SPIN THE BOTTLE

» Glee a stery a here

« Do net address pwrrﬂeas brand: let @
persem(fs 13

. Use woiceswer + wideo

TikTOK :For Business



Add narrative

- The stery @f e [afwder instead the story @f

(Lgama

« Better done with weice

TikTOK :For Business




and, stickers

- Captiens are cha{zre,r‘ uoay te tell, @
p@r‘ssnaﬂsb@ma[

. Sticﬁersarec?walzrerwu%t@wnme%

emotions

TikTOK :For Business




ERENER L%

Make TtkToks

- IMake narrater mere alive and
fanguuge - more JJ

. O.I-I:‘lé[ te use wertical er square f@rmubs

+ Remember abeut Safe Zene

TikTOK :For Business



Safe zene,

Safe zones (54 Opx X 96 Opx)

TikTOK :For Business



Thank you ’

TikTOK:ForBusiness



