
















Cross-border e-commerce in China

• E-COMMERCE – THE trade in goods and 
services via the Internet – has become a 
growing component of the global economy, 
and cross-border e-commerce a major topic of 
discussion for Customs authorities. 
Accordingly, the WCO has placed this subject 
high on its agenda, including:



• creating a dedicated Working Group on 
E-commerce (WGEC) as a forum for WCO 
Members and the private sector to discuss 
strategies for the facilitation and control of 
cross-border e-commerce transactions;

• undertaking fieldwork and research to collect 
and analyse the experiences of WCO Members 
in this domain.



The first research mission took place in China, a 
country where the success in e-commerce is 
palpable and continuing to grow potently. 
Fieldwork was conducted in Shenzhen, Shanghai 
and Hangzhou from 21 to 28 March 2017 with 
the support of China Customs.

The objective was to obtain first-hand 
information that would enable the WCO to 
develop appropriate standards, instruments and 
tools on cross-border e-commerce.



• E-commerce has been burgeoning in China since 
1997. After two decades of continued growth, the 
e-commerce industry keeps booming while 
adopting various modes (e.g. B2B, B2C, C2C and 
O2O). Cross-border e-commerce began to grow 
significantly in 2011 and is now an important part 
of Chinese foreign trade.

• China’s major foreign trading partners in 
e-commerce are the United States, Russia, Brazil, 
Spain, the United Kingdom, Australia, France, 
Italy, Japan, Canada, Germany and South Korea, 
according to the E-Commerce Connectivity Index 
(ECI), created by Alibaba.



In addition, the Chinese government has also 
approved a dozen cities to found cross-border 
e-commerce comprehensive pilot areas, with a 
view to hatching this emerging industry. 
Hangzhou,

which is also known as China's e-commerce 
capital, was the first to be approved, on the back 
of its achievements in mobilizing different 
administrative resources.





Cross-border e-commerce is still in the course of 
fast growth. Unprecedented t rad i ng 
techniques and modes, stemming from this 
industry, also continue to balloon.
While the contributions of cross-border 
e-commerce to a country’s economy are 
apparent (e.g. acting as a positive catalyst for 
economic competitiveness), there are safety and 
security issues that must be borne in mind (e.g. 
the impact on the environment, counterfeit 
goods and cyber-enabled smuggling), which lead 
to a number of challenges on the road ahead.


