MapKeTUHI permoHa B yCNOBUSAX
HOBOU UH(POPMALMOHHOWN
peanbHOCTH

Amutpui aBpa

3aBeayoonii Kageapoi CBsi3el ¢ 00IeCTBEHHOCTHIO B OM3Hece
CIIoIY, a.coi.H. , mpodeccop, akagemuk PAEH,
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~  YTO npoucxoauT: U3aMeHeHue cpeabl AnNs
TeppUTOpPnMN, HOBbIe BO3MOXXHOCTU U YIrpo3bi

DaKTOpPBHI UBMEHEHUS:

T7IOKA/TM3alsl ¥ T/I00a/IbHO-IOKA/IbHAS
TePPUTOPUAIbHASA KOHKYPEHIIUSI HOBOTO THUIIA

dopmupoBaHUe 17100aTbHOU HHPOCPepsI

IUTUTAIbHO-UHTEePAKTHBHAS PEBOJTIOIMS U
couanbHbI Web

HoBast coitManbHOCTB
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OcobeHHOCTU MHPOPMaLMOHHOIO APOCTPaHCTBA XX

= BeKa 1 HOBble BbI30BbI NS TEPPUTOPUANBLHOMO

MapKeTUHra

NHpopMantmoHHO U30BITOYHOE
BBICOKOKOHKYPEHTHOE ¥ OY€Hb IITyMHOEe

Heympasisiemoe B paMKax BepPTUKAJIH BIACTH

HeNMOJAKOHTPO/JIbHOE MPAaBUTEIbCTBY,
ryoepHaTopy, MIpHUH, AIMUHUCTPAIAH
TEPPUTOPUHA

TPAaHCIOHUPYIOLIEee POJIU TPAAULMOHHBIX/
HEeTPAAULUOHHBIX CIIUKEPOB

I1I00aTbHOE, JIOKA/JIbHOE U MHANBUAYATbHOE
OZHOBPEMEHHO

nHrepakTuHoe UGC (=Web 2.0)
crmocooHoe nmopokaars Web - waves






Npouecc 6peHaMHra Tepp1ToOpmn

____________________________________________________

i Key Identity components:
History Language Territory Political regime
___________ M Architecture Sport Literature Art Religion
i Education system Icons Landscape Music
Food & drink Folklore

+

! S Purpose & Value Proposition )

Place Design Public Policies Branded
exports Sporting achievements The
diaspora Marketing communications Brand
ambassadors Cultural artefacts Govt.
foreign policy Tourism experience
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U .\ Prominent personalities ,

!' Audiences:
Domestic consumers External consumers
Domestic firms External firms Inward
investors Governments Media

_______________________________________________________

———————————
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1. Shared vision of the future
2. Shared leadership to define and realise the brand

3. A clear understanding of where the brand of the region
stands and how it was formed

4. Connecting up the stakeholders

5. ‘On brand’ actions that demonstrate the regionals brand
instead of just communications

6. Regional brand partnership and stakeholder
engagement + citizen ambassadors



Public sector
organizations

Tourism board
Inward investment agency
Economic development
agency

Private sector
organizations

Trade associations
Chambers of commerce
PSC brands

Citizens

Not-for-profit organizations
Diaspora




Visit
*The world’s greatest stage for the world’s
greatest festival

*Boutique city — high class, independent,
human scale

You’ll never have the same experience twice

*Real, authentic people and place

Invest
*A global financial centre
*Knowledge & R&D = innovation capital

*‘In good company’ (with the world’s most
successful companies)

*Creative, competitive, & connected

» A skilled - talented workforce

Live & Work

*A dynamic career in one of the most liveable
cities in the world

*An active city embracing world class
heritage, culture and sport

«Compact and cosmopolitan

Full of green spaces and with easy reach of
countryside

*A place to love and raise your family

Study
*World class academic pedigree

*Graduate job opportunities in a diverse
knowledge economy

*Vibrant, friendly student life
Compact and accessible

*Culturally diverse
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Kak aTo genaercsa?

[Tponsimxenue B cpeae Web 2.0. PLACE
SMM & SEO

Territorial storytelling management

Territorial crowdmarketing & personal
engagement

Texnomoruu mobile social city

Territorial creative spaces & creative class
management



H/U

epBasi aKCMOMa COBPEMEHHOTO
MAapKeTUHTAa TEPPUTOPHHA:

If the place can’t be perfect, at least it
can be interesting.

HTO TakOoe MHTepeCHbIN I
CTEUKXOJIZePOB PErvMOH — MOMNbBITKA

oTBeTa — HoHaron ‘
y— N

A A

(meBsATHYrONMBbHHUK) [aBpBI



MHTEepeCHbIN PErUOH =
1.

g N W N

KOHTEHTHO pPesIeBaHTHbIM B KOMOMHALMM SMOLIUU U
KOrHUUMMK +

MOHATHbIN +
MO/IHbIM (CTUJIbHbBIN) +
HappaTMBHbIN +

CTUMYJIMPYIOLMIN KPEaTMBHOCTb M NPUBJIEKAIOLLNMA
KpeaTUBHbIX KNnacc

MHTEPHa/IM30BaHHbIU (NEPCOHa/IbHO BOBJ/IEKAOLLMMA
M CTUMYIMPYHOLLMU BHYTPEHHIOK aKTUBHOCTD
CTEUKXONAEPOB) +

crowdcreating +
OMNTUMaNIbHO YNaKOBaHHbIN+
yAO06HO [10CTaB/IEHHbIN

(c) A.l'aBpa



perMOHa pa60Ta|/|Te Ha nnowlagkax
CTENKXOL1AEPOB, a He TaMm, rae Bam yaoobHo

Get others in an online community to
answer questions for us

Jobs?

Communicate to audiences where
they want to interact




— | peTba akcuoma: XoTuUTe ycnexa —

peann3ynte moaenb mobile social region

TeppuTopus mo/mkHa OBITH BU3ya/IM3UPOBAHA B
cMapTdoHe

Ecnu Het — Bol moTepsiyin HepB BpeMeHH — and you
loose traffic & money.

EUROHOLIDAYMAKER Survey 2013

53% - good mobile social coverage - onpenensioiiee B
BBIOOpE JleCTUHAIINU

85% - TpeOyrOT Wi-fi B oTese



eTBepTasi aKCUOMa: He BHOM

JIOTUCTHUKH — HET YCIIE€EXAd TCPDPHUTOPHUN.
HMcropun!!!!
HMHTepecHbI = HAPPATUBHBIN
Bompoc a1 TeppuTopuaibHOrO OpeHANHTA:
Bbl ymeeTe npuyMmbIBaTh UCTOPUU ¢
Bonpoc 111 KOMMYHUKAaTUBHOU JIOTUCTUKMU:
Bbl ymeeTe pacCcKkasbiBaTh UICTOPUN KOMY HYXXHO?
O cBoeM peruoHe?
O palioHaXx M JIOKAJAbHBIX AeCTUHALMSIX !
O mogax?
O mecTax?
O coObITUX?

/ V
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HMcropuu - sto «/IHK kyneTypei». iMeHHO oHU
— SIULEHTP KY/IBTYPHOI'O KapTUPOBaHUHL.

3a71a4a COCTOUT B TOM, YTOOBI CTUMY/THPOBATH
MOPOXIEHNEe UCTOPUM, KOTOPbIe COeJUHSIOT TPU
THUIIA HAPPATHUBOB:

BO3BBINIAIONIHX MPOILIOE,
MOAe PXKUBAIONINX HACTOSIIIEe
BH3Ya/IN3UPYIOIINX Oyaylee.

Teswuc: cTelikxongepsl TEPPUTOPHUU ropas3ao Ooee aKTUBHO
BOBJIEKAIOTCS B BU3YaIM3ALHIO0 OYAyIIETo, eC/Ti OHU
MTOJIY4alOT B OXHOBJISAIOLIEe BUAeHUE NPOLIOTro 1
HaCTOSLLETO.
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BOOK + DOG = READER

| watched a boy — he was around 12 — who'd never seen this
before. There were about 5 dogs in the room. His mom was
pushing him. And he's going “Ah no, too old for this.” Too Dreams( 7)
manly, you know. Continue Culture(5ﬂ
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[1aTasa akcuoma: HU4Yero He aesiaemMm B

oAMHOYeCTBe

BoBnekaem HaceneHune
Pabotaem c BoNIOHTEpPaMu
3aHMMaeMcs KpayaCoOpCUHIOM



t-Petersburg versus Edmonton:

peKpyTUpoBaHMe BOJIOHTEpPOB
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Wanted: SwimAbilities Volunteer

ﬂ Jhong Poblete i\
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Moppobree o nepeespge »

Tenedon nnun email

Napons

3abeum napons?

OTkpbiTan rpynna

BonouTtépbi CankT-lerepbypra

npueet!
370 TonbKO Hauano, Apy3es!!!

CanikT-Terep , Poccns

Ceexue HoBOCTH
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BosmoxxHocTb 1 pewerve: KaPTUPOBaHUE J1IOKaJIbHbIX
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YHpOCTUTH AOCTYII K aKTYa/IbHOMY
KOHTEHTY KyJIbTYPbl TEPPUTOPHUH
yepes:

— web KapThlI CO CCHIJIKOM Ha
BHIETIOAKACTK UBeHTa/pecTuBais;

— IOCTYH K HTUPPOBBIM KOJUJIEKITUSIM
MECTHBIX OMO/IMOTEK, My3€eeB, TaJiepeu,
doTorpaduii, aymro3arrce,
ApXWBHBIX MaTepPHaJIoB



I lomoraem JII0AAM PACCKA3bIBATb JIOKAJIbHbBIEC

NCTOPUH...
KacTtomusupyem Google maps ¢ noMoLbio crieundmnyieckux

Buku-pecypcosn (Wikipedia), BuaenoakacroB, cxem u
rpacdukos, chotorpachmn, HappaTMBOB U T.4. U T.N.

These are actual Google map views of that a local created and linked to the map.
Yonkers NY. Note the W’s for Wikipedia (Imagining linking any image or media file
entries and the You Tube Video link to a to a site map. Encourage locals to add their
historical animation content.)

waterfront

Yonkers - North Broadway Getty
Square

I —@ s 0:18/0:29 | ofi|

(O Tube] By amosauito | 1 ratings %k k%%
-




[lomoraem oM HapUCOBaTh KYJIBTYPHYIO KapTy
TEPPUTOPUMH ...

Search by Cultural Category

p Creative Cultural Industries

) Spaces and Facilities
p All Spaces and Facilities
p Art Galleries
p Arts Studios
P Broadcast Studios
p Film/Video Studios

3 leranes and Archtves

bE

p Public Museums Museums

p Sound Recording Studios
p Cultural Heritage

Chewstick

Chewstick

28 Elliot Street

Lower Section

Hamilton, ON

HM 11

(V) (441) 292-2438
www.chewstick.com/

& ]

B Print this page

T

Description

5 Description Not only was this the kick off for 2010 g the C ick legacy, we were also able to raise significant
’ N atu ral H er a funds for our after-school, prison outreach, cultural arts and community programs. Much thanks to everyone that
!m participated and contributed, we could not do this without you!
. [9) Coupon
P Festivals and Events C

Directions

n Send by email

Video

Facebook
n\

performing orts genkie



Selected persons

Recommended

Self-driven Persons
Persons

Berlin Partner GmbH
(DMO)

BeBerlin Brand
Ambassador
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i.berlin.de/berlin-box/die-b¢ O ~ i-b...| iim Die Box... X | (& Ckauats ..

be mrm BERLIN DAYS BERLIN LIVE BERLIN BOX KAMPAGNE DESIGN-WETTBEWERB \

Parinerseiten

DIE BOXEN

» Berlin Box{en) t

Der Industrie-Blog

ist di i ?
Was ist die Berlin Box? Mehr Infos @)

Profitieren Sie von dem weltweiten Interesse an Berlin. 20 Jahre nach der

Deutschen Wiedervereinigung ist Berlin eine lebendige Stadt, die einen
rasanten Wandel durchiebt hat. Berlin ist heute ein zukunftsweisendes Industrie
- und Dienstleistungszentrum, einer der innovationstarksten
Wissenschafisstandorte Europas und weltweit eine der fuhrenden
Kulturmetropolen. Wir bieten Ihnen Unterstiitzung fur Ihre Messen, Kongresse,
Ausstellungen oder Business-Lunches. Uber einen kostenlosen Service konnen
Sie unsere Berlin-Box zur externen und internen Kommunikation bestellen

- Berlin Partner

Mehr Infos °

€D Vor der Veranstaltung: @) versand der Materialien @ Nach der Veranstaltung:
Berlin-Box oder Ausstellung Beschreibung, Fotos, Videos
bestellen und Eintrag auf unserer Berlin Sciences -

Hactpoure...

S 2lu]@] 9]




® Mcnonb3oBaHME TEXHOIOMMU PErMOHAJIbHbIX
SMM un SEO.

© TeppuTtopuanbHbiM creative class
management.




