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G Oa I S o = Raise awareness and boost trial

= Communicate brand image and transfer brand truths to TA

= Secure ice cold consumption

Ta S kS : » Toimplement trials in on-trade venues

= Engage TA to the promotions in off-line and on-line

Tool Qi Jagerettes promotions in bars (Bar Storming)

Target audience: Adrian, Frankie

Communication channels: On-trade & Digital



DIFFERENT ENVIRONMENT
REQUIRES DIFFERENT APPROACH

BARS C.L UBS

Big-sized venue

Scene in the spotlight
Loud Music (hard to talk)
Guests are standing
Drinking & dancing
Special Occasion
Show-off Motivation
Fast Promo-contact

Small or Medium-sized venue
Music volume allows to talk
Guests are sitting

Eating & drinking

Casual Occasion

Bonding Motivation
Extended Promo-contact
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BAR MECHANIC

THE CREW

3 persons:

1 Jagerdude - adrummer and 2 Jagerettes - gorgeous, bright and active
look slim and fit: higher than 168 cm with 42-44 dress size
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BAR MECHANIC

MPOMO ®OPMA
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Female uniform

= Hand made denim jackets
= T-shirts/ Long sleeves

= Branded jeans

= Sneakers/boots
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BAR MECHANIC

TAUMUHT

P3>>D

BPEHONHI&
OVNOXUNTAIN
(15 minutes)

BbIXO[ TAHEL OEFYCTALUNA
(30 sec) (5 minutes) (15 minutes)

MPOOAXW
(20 minutes)



BAR MECHANIC

BbIXO4 & TAHEL

«CTapTt npomMmo - My3blka B bape 3atunxaet. bapabaHumk Ha4nMHaeT nrpatb Ha bapabaHe. ArepeTku
BbIXOAAT NoA 3ByKn bapabaHa, kpudaTt Arepmancrep.
(npodomkumernbHocms - 30 cek)

OcHoBHas 3aa4a - KoMaHaa AorkHa BCTaTb Ha caMoe BUaHoe MecTo B bape.

Kak Tonbko koMaHaa 3aHsinia cBoe MecTo, cynepBarnisep npocuT dj/meHeakepa 3aBeAeH s BKNIOYUTb
TPEeK.

ArepeTkn NCMOMHSAIOT TaHew, bapabaHLLMK aKkKkOMNaHUPYET noa My3bIKY.

Bo BpeMsi CnonHeHUs TaHLa NepcoHarn AormkeH ObITb MakcMarnbHO BECENbIM U 3aXXUraTerbHbIM,
nocTtapaTbCs BOBMNeYb rocter 6apa B TaHeL.

Ccblnka Ha Tpek:

Ccblfika Ha TaHewu;:



BAR MECHANIC

BbIXOD, & TAHELI,

NIGHTZDAY -
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BAR MECHANIC

OETYCTALUA

3aBepLieHue nepcgomaHca
« KKOHUY TaHUa cynepBan3ep AOMMKEH NOAroTOBUTL 2 KUPMYa C NpobrpKkamm 1 3aMOpPOKEHHYHO

DyTLINKY AN 3aBepLueHna nepdomMaHca.
Knroyesol momeHm: 1 Kupriud ¢ npobupkamu Harum rnosIHoOCMheH, 80 2-0M Kupriuve 2 rnpobupKu OOmMKHbI
ocmamaCH rnycmabiMU.

= Korga HadnHaet urpatb nocrnegHumn Tpek, cyrnepesansep nepenaet nepson Arepetke
3aMOPOXKEHHYI0 OYTbISIKY, BTOPOW — KMPNn4d ¢ Npobumpkamm.

« [lepBas ArepeTka gosmkHa B TEYEHUM HECKOMNBbKUX CEKYHA NPOAEMOHCTPUPOBATL BYThISIKY FOCTAM
6apa, nocre HanUTb U3 BYTLINKN ArepmancTep B 2 nycTble NPOBUpPKN.

OderycTtauus

Korga Bce npobupkn 3anosnHeHbl ArepManctepom, HaunHaeTca gerycrayms.

3agaya - MakcumallbHO oXBaTUTb BCEX NOCTEN B Bape n pacckasaTtb roctam bapa npo npaBusibHoOe
noTpebneHne - neasiHble LWOThbI

Kon-Bo kupnuyen BapbupyeTca B 3aBUCUMOCTM OT KOS1-BO Ntoaen B 6ape.
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BAR MECHANIC

OETYCTALUA
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BAR MECHANIC

BPEHOWHI & ONOXUTAI

= [locne okoHYaHus geryctauum cynepBansep nepegaet ArepeTkam KapTOHHbIE OnpaBbl U
ycTponcteo GIFMeBooth*™.

« OpHa ArepeTka npeanaraet rocTaM ornpagkl, BTopas — caenatb rid.

= B aTo Bpems Arepbon gormkeH nogaepXxmnBaTtb BECENYIO APYXXECTBEHHYIO atMocdepy B bape,
npeanaraga roctam nourpaTts Ha 6bapabaHe.

*GIFMeBooth - npoepamma noseosnsrouw,as coename 6peHOUposaHHy augh u3 cepuu gpomoapadbud.
LaHHoe ycmpotcmeo cocmoum U3 rsaHwema, depxxamerisi U 8cribiwku, briazodapsi Komopou
MOXXHO O0eriamb (hOmo 8 MeMHbIX 3a8e0€HUSIX.

NPOAOSKUTENBLHOCTL — 15 MUHYT
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BAR MECHANIC

BPEHOWHI




BAR MECHANIC

ONOXUTAII

GIF ME BOOTH APP
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NMPOOAXWU

Bo BpeMsi nocneaHero 6roka ArepeTtku CTUMYNUPYHOT NPoaaXxu, npeasiaras rocTsM Nony4YmTb
OpeHaMpoBaHHbIe NOAAPKK 3a pa3HOe KOJ-BO LLIOTOB

- Npogaxka cetoB/ By TbINkn ArepmancTep anst 6onbLIon KOMMNaHnm

Ha rnepByto BOJTHY nepeyveHb NnoaapkoB HE MEHAEM

3 shots - 6 shots - 1 bottle -

AP

sticker pack design will be updated 15
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CLUB MECHANIC

THE CREW

3 persons: 3 Jagerettes — gorgeous, bright and active
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CLUB MECHANIC

THE OUTFIT

The outfit for club mechanic can be the same
as for bar one, but we recommend to use
elements described below

» Green net t-shirt
» Branded crop top
= Branded jeans
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CLUB MECHANIC

THE ICE CUBE

= |ce cube with 100/70 cl btl
= Dimensions: 19x27x40 cm

= Tool for crashing ice cube has to be

safe %
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CLUB MECHANIC

THE TIMING

PREPARATION
(10 minute)

PERFORMANCE
(5 minutes)

TASTING
(15 minutes)

BRANDING &
DIGITALIZATION
(15 minutes)

SALES
(20 minutes)



CLUB MECHANIC

PERFORMANCE

Before the beginning the supervisor brings in the Ice Cube covered with a black blanket

«The start of promotion is announced in the music track to attract guests attention:
“Now is Jagermeister Time, the best night of your life with gorgeous Jdgerettes”

« Jagerettes start dancing using neon sticks
(to make the performance more attractive and disruptive)

« The dance is simple but synchronic (highly important)

= The music track consists of 4 famous songs in different genre (pop and electro, incl. one trending local
song):
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CLUB MECHANIC

PERFORMANCE

! EOOKIN
ROOMS
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CLUB MECHANIC

TASTING

« By the end of the dance Jagerettes demonstrate the ICE CUBE with the Jagermeister bottle frozen
inside and start crashing the ice

» Asthe bottle is released, demonstrate it to the guests and start pouring the tooters
« Jagerettes start tastings*

« Theultimate goal is to cover all the guests and deliver Ice Cold Shot message

Message: 1ty lce Cold Jagermeister”
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CLUB MECHANIC

BRANDING & DIGITALIZATION

» Asthe tastings are over a Jagerette uses branding tools (i.e.. Carton Sunglasses frames with stags)
to decorate the guests and create brand atmosphere

« The other Jagerette works with the GIFMeBooth station snapping GlFs together with the guests
« The Jagerdude creates the atmosphere by engaging the guests performing with him

NB.: GIFMeBooth is an application installed on the tablet gadget with flash to perform in dark places
It creates GIFs out of photos’ series and allows to share them
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SALES

During the part the Crew promotes Jagermeister sales with exclusive GIFTs for purchase
= Selling set of shots or the whole bottle to a big groups is the key task for Jagerettes

« Jagerettes don't sell the Jagermeister directly to guests they serve them from bar

=1 shot - sticker pack™
=3 shots- sunglasses
=6 shots - t-shirt

=1 bottle - sweatshirt

3 shots - 6 shots - 1 bottle -

AP

sticker pack design will be updated
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MUSTS

Strictly follow Jagermeister Marketing Code

= Behave themselves

« Should be able to dance in general and possess smooth movements

« Have strong communication skills to transfer brand truths properly

» Promote sales organically after trials

« Avoid all links to consumption for health

« Tocompare with other herbal liquors

» The crew may drink a shot of Jdgermeister with guests during the promo
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