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TobAY’s LEARNING OBJECTIVES

Identify the principal types of tourism impact

o Our focus today is on environmental and socio-cultural impacts of tourism;
we shall not discuss economic impacts in any depth

Briefly focus on some determinants of the scale of tourism’s impact
Understand the main environmental impacts of tourism
Understand the socio-cultural impacts of tourism

lllustrate theory on impacts in the seminar through a case study on trekking
impacts in Nepal’'s Annapurna Conservation Area

OnpepgeneHne OCHOBHbIX BUOOB Typu3mMa BO34ENCTBUSA

CerogHs Halle BHUMaHMe COCPeaoTO4EHO Ha 3KOSTOMMYECKMX N coumnarbHO-
KyNbTYPHbIX BO3OENCTBUN Typmn3aMa; Mbl He Byaem obcyaaTb 9KOHOMUYECKME
nocneacTeus B nodon rnybuHe

KpaTko 0CTaHOBUTLCS Ha HEKOTOPLIX AETEPMUHAHT LLKarbl BIMSHUEM Typu3aMa
[MToHMMaTbL OCHOBHOE 3KONorndeckoe Bo3gencTemne Typnama

[MOHATb counanbHO-KYNbTYPHOrO BO3AENCTBUS TYpu3ma

nniocTpaunm Teopusi coyoapeHun B CEMMHapE B paMKax TeEMaTUYEeCKOro
nccnegoBaHus BO3OENCTBUA HA TPEKKUHI B Henane panoHa AHHanypHa
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PERSPECTIVES OF TOURISM MANAGEMENT

Environment




¢ TypPes oF Tourism IMpACT




TouRrIisM IMPACTS

Tourism may have POSITIVE and NEGATIVE
Impacts

Impacts may be classified as environmental (or
physical), socio-cultural or economic

Impacts should be managed to ensure that positive
Impacts are maximised and negative ones
minimised

Commercial operators in search of profits often tend
to overlook the negative consequences of their
business activities

Most impacts are felt at tourist destinations, however
some can be more dispersed (e.g. climate change
impacts)




DETERMINANTS OF TOURISM IMPACT

Type of tourism (e.g. business, holiday)

Psychographic type of tourist (e.g. psychocentric [more conservative],
allocentric [more adventurous])

Numbers of tourists and ability of destination’s infrastructure, superstructure,
transport services etc. to handle numbers

Fragility of destination’s physical environment

Proportion of tourist spend retained in destination’s economy
Diversity of destination’s economic activities

Social and cultural difference between tourists and host population

Bug Typusma (Hanpumep, busHec, npasgHUYHLIE)

[Mcuxorpaduyeckun Tun Typucta (Hanpumep psychocentric [6onee
KOHCepBaTuBHbI], allocentric [npuknioyeHun))

Yncno TypuctoB U BO3MOXHOCTb HasHa4YeHus, UHOPaCTPYKTYpbl,
CYNepCTPYKTYpPbl, TPAHCMOPTHLIE YCIYr1 N T. . ONepupoBaTb Yncnamu
XpynkocTb agpecaTta M3n4YeCcKoro OKpyKeHUs

[lons TYypnucTuyecknx NpoOBECTU COXPAHEHO B LierieBOM 9KOHOMUKE
PasHoobpasune LeneBon 3KOHOMUYECKON AeATENbHOCTU

CoumnanbHble 1 KynbTYPHbIE pasnuunsa mexay Typuctamu 1 npUHUMaroLWLnMm
HacerneHnem
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TYPES OF TOURISM
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L eisure Tourism

Holidays
Short breaks

Common Interest Tourism
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‘ ENVIRONMENTAL IMPACTS




“Take nothing but photographs,
leave nothing but footprints, Kill
nothing but time.”

C coboun Bo3bMW TOSBKO
dooTorpadumn, 3a cobon octaBb
TOSIbKO cneabl, youBamTe HUYEro,
KpOMe BPEMEHMN.”

Tourist motto (Anon)




ENVIRONMENT AT RISK

- Biodiversity

« Individual species of flora and fauna
« Climate change

« Water quality

« Air quality

« Erosion

« Loss of agricultural production

« Visual amenity

- bwuopasHoobpasne
OT1aenbHbIX BUOoB ¢onopbl U hayHbl
M3meHeHne knumara
KauyecTBO BOAbI
KavecTBO BO3ayxa
Ipo3us
[MoTepun cenbCKOXO3ANCTBEHHOIO NPON3BOACTBA
BuayarnbHble NpUATHOCTH




NEGATIVE IMPACTS

Destruction of natural environment through building infrastructure and superstructure
Loss of habitat for flora and fauna leading to reduced biodiversity

Aesthetic pollution/loss of visual amenity — production of identikit destinations and loss of
local building types

Noise pollution — transport, construction, clubs
Air pollution — from road and air traffic

Sea water pollution — especially from untreated sewage — health risks and eutrophication
(depleted oxygen causes die-off)

Over-exploitation of fresh water resources (e.g. golf tourism) and pollution of fresh water
(e.g. with fertilizers)

PaspyLieHne npupogHom cpefbl NOCPeacTBOM CO34aHNA NHPPACTPYKTYPbI U
CYNnepCcTPYyKTYpbI

[MoTepsa cpeabl obutaHusa ans donopbl U hayHbl BEAET K COKpaLLeHUto buopasHoobpasus
JcTeTnyecKkoe 3arpasHeHme/noTepst BU3yarbHOM NPUATHOCTM — NPOM3BOACTBO dOTOPOBOT
HanpaBneHus n NoOTepU MECTHbIX TUMOB 34aHUN

LLlymoOBOro 3arpsi3HeHusi — TpaHCNOPT, CTPOUTENBCTBO, Kiybbl

3arpsisHeHne Bo3ayxa — OT JOPOXHOIO 1 BO34YLLIHOMO ABWKEHUS

3arpsisHeHne MOPCKON BoAbl — 0COBEHHO OT HEOUMLLEHHBIX CTOYHbIX BO4 — PUCKK ANs
300p0BbS U 3BTPOMKaUnKM (06egHEHHbIM KUCITOPOAOM BbI3bIBAET Nagex)

Upe3mepHas aKkcnnyaTaumsa pecypcoB NpecHom Boabl (Hanpumep, ronbg-Typusm) n
3arpsisHeHue npecHoun Boabl (HanpumMep, ¢ BHeceHnem yaobpeHuin)




THREAT TO FLORA AND FAUNA

Some species
indigenous to South
Africa




NOISE AND AIR POLLUTION

Road transport is no
small emitter either!

Aircraft cause noise
pollution and constitute
the bulk of
tourism-related
emissions. Camonertbl
NPOn3BOAAT CITIULLKOM
MHOIO LWyma u
COCTaBMNAKT OCHOBHYHO
YaCTb CBA3AHHbIX C
TYpU3MoM BbIBpOCOB




VWHICH DESTINATION TO MINIMISE YOUR ENVIRONMENTAL IMPACT? KOTOPbLIN
HEOBbLIYHLIV AN MUHUMUSALMN HEFATUBHOMO BO3OEMCTBUA HA OKPY>KAIOLLYHO
CPEQY?

Benidorm, Spain Belize, Central America




Number of tourists important
Resilience of species to interference varies

Governments may impose laws or regulations to control negative impacts on
ecosystems

Planning controls vary

Locals may ignore environmental rules for economic gain — e.g. crowding
animals in game parks, breaking off coral to sell

Overseas investors may be permitted to exploit resources inappropriately

KonnyecTBo TypuUCTOB BaXKHO

YCTONYMBOCTb K NOMexam BUAOB Korebnetcs

[MpaBuTENbLCTBA MOIYT BBOAUTL 3aKOHbI U [TonoXeHns o KoHTpore 3a
HeraTMBHOE BO3QENCTBME HA 3KOCUCTEMBI

[MnaHnpoBaHMe KOHTPOSSA MEHATHLCS

MecCTHbIE XUTenn MoryT UrHopupoBaTh 3KONorM4yeckme npasuna ans
9KOHOMMYECKOM BbIrogbl — HANpUMep, CKY4EHHOCTb XKUBOTHbIX B OXOTHUYbUX
3aKkasHnkoB, 0bopBaB KopasnnoBbin NpoaaTb

3apybexxHbIM NHBECTOPAM MOXET ObITb pa3peLLeHo UCNob30BaTh PeCypChl
HeueneBbiM 0bpa3om




PLANNING CONTROLS

Famagusta, Cyprus:
beach in shade in the
afternoon because of high
rise hotels

Lanzarote, Canary
Islands: strict planning
control, all low-rise




CROWDING ANIMALS IN KENYA (CKOMJEHWUE
XXMBOTHbIX B KEHWN)




PosITIVE IMPACTS

Conservation of flora and fauna encouraged (benefits tourist experience)
CoxpaHeHune riopbl 1 doayHbl pekomeHayeTcs (npenmyuiectsa
TYPUCTUYECKOrO OrnbliTa)

Preservation of attractive landscapes (including mountains and beaches) is in
the interests of the tourism industry (CoxpaHeHune npusnekaTesibHbIX
naHawadToB (B TOM YMChe ropbl U NASXN) B UHTEpecax MHOYCTpUM Typmama)

Tourist spend can finance water treatment projects (Typuctunyeckaa moxete
noTpaTUTb PUHAHCUPOBAHNS MPOEKTOB BOAOMNOATOTOBKN)

Urban regeneration encouraged by tourism (e.g. urban waterfront
developments in derelict docks) (Bo3poxxaeHne ropogos BOOAYLLEBIIEHHbIE
Typu3ma (Hanpumep, ropoackon HabepexHon pa3paboTok B 3ab6pOLLEHHbIX
Aokax)

Ensuring continuing popularity of developed resorts takes pressure off areas
less able to cope (lapaHTpya HEM3MEHHYIO NOMYNAPHOCTb B pa3BUTbIX
KypPOPTOB CHMMAET HanpsikeHue panioHax TpyaHee CnpaBuTCcs)




ERAL UNIVERS}

.INTAINING THE ENVIRONMENT COXPAHEHUE OKPY>KAIOLLEW

CPEObI

Controlling tourism numbers is a key way to manage environmental impacts
Carrying capacity analysis important to allow this to be done

Assessment of the point at which damage to the environment occurs, and of the
extent to which such damage is acceptable, is highly subjective

Official designation of National Parks and other protected zones is important
The imposition of strict planning controls is helpful
Zoning within destinations is also useful

KoHTponupys Typuama Ymcen siBNSeTCs KIoYeBbIM crocobom ynpasneHus
BO3AENCTBUS Ha OKPY>KatoLlyto cpeay

[py30noabEeMHOCTb aHanu3a Ba)KHO paspeLLmnTb 3TO cAenaTth

OueHKa TOYKN, B KOTOPOW YLLIep6 OKpyKaloLlen cpeae nponucxoauT, U CTENEHW, B
KOTOPOW Takoe NoBpeXxaeHne sSBNsSeTcs NpuemMneMbiM, BECbMa CyObeKTUBHbIN
OdmumanbHoe 0603HaYeHEe HaUMoHarbHbIX NapKoB M APYrMX OXpaHAEMbIX 30H
ABMAETCH BaXXHbIM

BBeneHust cTpororo nnaHMpoBaHUs ynpasneHnsi NonesHo

30oHUpoBaHue B Npeaenax HarnpaBneHust ToXXe NonesHo




CARRYING CAPACITY

“Carrying capacity is the maximum number of people who can use a site without an

unacceptable alteration in the physical environment and without an unacceptable decline
in the quality of the experience gained by the visitors.” Mathieson and Wall (1982: 21)

° npOFIyCKHaFI CNOCOBOHOCTBL-3TO MakcumanbHoe YNCno Naen, KOTOpble MOTyT
ncnonb3oBaTb cant bes HenpunemnemMmoro USMeEHeHA B (*)VI3VI‘-IeCKOl7I cpene n bes

HeaoNyCTUMOro CHUXXEHUS KadeCTBa OMbIT, HAKOMMEHHbIM noceTutenamun.” MaTUCOH U
cTeHa (1982: 21)

Different (though interdependent) carrying capacities may be
identified — physical, economic, psychological and social

Pa3nunyHbIX (XOTS U B3aMMOCBSI3aHHbIX) rPy30NoabEMHOCTb
MOryT ObITb onpeaeneHbl husnyeckne, IKOHOMUYECKUE,
NCUXONOrMYECcKne 1 colmarnbHble




WING — THE GREAT BARRIER REEF MARINE PARK,

AUSTRALIA

World’s largest coral reef (2000 km long)
Used by fishermen, divers, snorkellers etc.

Suffers direct physical damage, also problems from marine fauna collection and discharge
of pollutants

Now divided into four types of zone:

e Preservation

« Scientific research

o Marine National Park
(scientific, educational
and recreational)

o General use (some
fishing allowed)

Bonbwon B mupe kopannosbin pud (2000 km)
Ncnonb3ytoT pblbaku, Aansepsbl, NOOMUTENM NOABOLHOIO NiaBaHUsa U T. 4.
Ctpapaet npsamoro cusnyeckoro yuepba, a Takke Nnpobrnem n3 Konnekumm MoOpckon ayHbl
N cOPOCHI 3arpA3HSAOLLNX BELLECTB
Tenepb pasgenuTb Ha YeTbipe Tuna 30H:
CoxpaHeHune
HayuyHble nccnegosaHus
Mopckon HaunoHanbHbIn Mapk
(Hay4Hble, obpasoBaTternbHble
N oTabIXa)
O6Luero nonb3oBaHNA (HEKOTOPbIE
pblbHasi NoBMs paspeLlaeTcs)




THE GREAT BARRIER REEF




) Socio-CuLTURAL IMPACTS




*SOCIETY AND CULTURE

« Society concerns the interaction, behaviour and attitudes of people in groups
(Ritchie and Zins, 1978)

« Culture consists of behavioural patterns, knowledge and values that have been
acquired and transmitted through generations (Burns and Holden, 1995)

« Many aspects of culture are attractive to tourists, including handicrafts,
language, traditions, gastronomy, art, music, history, work, architecture,
religion, educational systems, dress, leisure (Ritchie and Zins, 1978)

« OOuwecTBa KacaeTcs B3anMoaencTBusl, noBegeHne 1 OTHOLLEHUS NI04eN B
rpynnax (Pvuuu n Zins, 1978)
KynbTypa coctonT 13 mogesnen nosegeHusd, 3HaHun U LeHHOCTEN, KoTopble
Obinu npnobpeTeHbl N NepegaBaemMble U3 NOKONEHUS B NOKONEHME (OXKOrm U
Holden, 1995)
MHorvne acnekTtbl KynbTypbl SBMSIOTCA NpuBreKkaTenbHbIMU ONS TYPUCTOB, B
TOM YuCrie pemecna, s3blK, Tpaguuum, racTPoOHOMUSA, UCKYCCTBO, MY3bIKa,
ncrtopus, Pabota, apxutekTypa, penurnmn, cuctemMol 06pasoBaHus, nNnartbe,
pocyr (Puumn n Zins, 1978)




W, \
| e
CFUsmiess,

POSITIVE SOCIO-CULTURAL IMPACTS
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- Employment is socially beneficial; tourism jobs often pay more than agricultural ones
« Reuvitalisation of poor or non-industrialised regions

« Rebirth of local arts, crafts and traditional cultural activities

« Revival of social and cultural life of population

» Renewal of local architectural traditions

« Promotion of the need to conserve areas of outstanding beauty with aesthetic and cultural
value

« 3aHATOCTb ABnSETCA coumanbHO NONe3HbIM; TYpU3M 3af4aHumn YacTo nnataTt 6onblle, Yem B
CeJIbCKOM XO3ANCTBE
BospoxaeHne 6egHbIX 1 He pa3BUTbIX B NPOMbILLIIEHHOM OTHOLUEHUN PErMOHOB
Bo3poxaeHne MecTHbIX UCKYCCTB, peMecen 1 TPaaNuLMNOHHbBIX KyNbTYPHbIX MEPONPUATUR
BospoxaeHne coumanbHOM 1 KyNbTYPHOMW XXM3HW HaceneHus
O6HoBEHNE MECTHbBIX apXUTEKTYPHbIX TPaauLmmn
[MponaraHaa HeOBXO4MMOCTU COXPAHEHUSI TEPPUTOPUM UCKITHOUYNTENBHOW KPacoTbl C
9CTETMYECKOWN U KYJTbTYPHOM LLEHHOCTU




NEGATIVE SOCIO-CULTURAL IMPACTS

Tourism may cause overcrowding

Rural depopulation and negative impact on agriculture
Over-dependence on tourism

Threat to local values and morals

‘Staged authenticity’ and ‘airport art’ devalue local culture
The demonstration effect

Acculturation

Typn3mMm MOXET NPUBECTU K NEPENONTHEHHOCTU

Cenbckon genonynsiunm n oTpuuaTenbHOro BO34eNCTBMUA Ha CENbCKOE
X034MNCTBO

Upe3mepHasi 3aBUCUMOCTb OT Typu3mMa

Yrpoay ong MecTHbIX LLleHHOCTEN 1 Mopanu

‘TlocTaHOBOYHas ayTEHTUYHOCTbL " 1 "asponopT-apT" AeBanbBUpPOBaTh
MECTHYIO KynbTypy

[leMOHCTpauUNOHHbIN apdrekT

AKKynbsTypaumd




STAGED AUTHENTICITY

« MacCannell (1989) argued that tourists looking for authenticity, and a
sense of wholeness absent from their normal lives (a ‘Western’
perspective...)

« To satisfy the search for the authentic, cultural events and practices
are often staged for the tourists’ benefit

« This staged, or spurious, authenticity can have a negative effect on
local cultural traditions

« MacCannell (1989) ytBepxxgar, 4To TYPUCTOB, ULLYLLNX MOASNHHOCTb,
N YYBCTBO LENbHOCTN OTCYTCTBYHOT HOpMarnbHOW »un3Hu (B "3anagHon”
TOYKN 3PEHUS...)

YOoBneTBOpPUTL NOUCKax NOASMHHOW, KYNbTYpHbIE MEPONPUATUA U
NpaKTMKN YacTo CTaBUNNCb ANA TYPUCTOB Nocobus

OTO NOCTaHOBKA, U NOXHbIM, NOAJIMHHOCTL MOXET OKa3aTb
HeraTMBHOE BIIMAHME HA MECTHbIE KYNbTYpHble Tpaauunm




STAGED AUTHENTICITY?

Staged traditional wedding,
Hongkeng, China

Peruvian villagers posing with
tourists




AIRPORT ART

« Also known these days as ‘tourist tat’
« Inauthentic souvenirs, mass produced for tourists

« Often made in a completely different country — e.g. wooden animals
(elephants, rhinos etc.) sold in South Africa are made in Kenya

« Traders want something to sell, and tourists have a strong urge to buy
souvenirs, but inauthentic, low-quality products devalue ‘genuine’
culture

« B 9TK gHM TakxXe U3BECTHbIW KaK ‘Typuctudeckum TAT’
HenoctoBepHOU CyBEHMPLI MAacCOBOro NPou3BoACTBa ANA TYPUCTOB
YacTo B coBepLUEHHO Apyron cTpaHe — Hanpumep, AepeBsiHHbIE
XUBOTHbIE (CIOHbI, HOcoporn 1 T. A.) npogaetca B FOAP caoenaHbl B
KeHunn
Tpengepbl XOTAT YTO-TO NpPOAATb, U TYPUCTblI UMEIOT CUITBHOE
XenaHune KynuTb CyBEHUPLI, HO YyBCTBYETCS Kakasa-To dparnblub,
HM3KOe KayeCTBO NpoayKuun aeBanbBMpoOBaTh "HacTodAwen" KynbTypbl




AIRPORT ART




THE DEMONSTRATION EFFECT

» A negative socio-cultural impact
Happens when tourists are demonstrably richer than the host population

Tourists may wear expensive designer clothes and jewellery

They often carry cameras, camcorders, smartphones and other expensive items

This causes envy in local population and can lead to an increase in crime

Young people are particularly susceptible — their wish to emulate the tourists’
lifestyle can cause inter-generational rifts in their community

OTpuuarenbHoe coumarnbHO-KYNLTYPHOE BNUSIHME

BbiBaeT, koraa TypucTbl ABHO 6orayve, YemM y NMPUHUMAIOLLIErO HaceneHus
TypuCTbl MOIYT HOCUTb AOPOry0 OU3aHEPCKYIO 04eXay N IOBENUPHLIE N3aenus
OHK YacTo NnepeBo3nNTb (hoToannapartbl, BUAeOKamepbl, CMapTdOHbI 1 aApyrme
goporocrosiume npegmeTsl

OTO BbI3bIBAET 3aBUCTb Y MECTHOIO HaceneHns u MOXeT NPUBECTU K POCTY
NPEecTynHOCTU

Monogable noam 0CO6eHHO BOCMPUNMUMBLI — UX KenaHne nogpaxartb TYpUcToB
06pas KM3HU MOXKET BbI3BaTb MEXMNOKONEHYECKNE KOHDINKTBI B UX
coobLlecTBo




ACCULTURATION

« The demonstration effect is most likely when contact between tourists
and hosts is superficial and transitory

Acculturation occurs when there is longer-term contact

Two cultures will converge, but in reality ‘weaker’ cultures will tend to
be eclipsed by more dominant ones (cultural imperialism)

Cultural imperialism may cause visited peoples to become more like
Westerners (e.g. Americanisation) (clothes, food, drink, music etc.)

[leMoHCTpaunoHHbIN 3dpPEKT, CKOpee BCEro, Korga KOHTaKT Mexay
TypucTamm n xo3sseBamu ABMSIETCA NOBEPXHOCTHLIM N NMPeXoaaLmm
AKKYInbTYypauusa NpouCcxXoanuT, Korga eCTb AOSTTOCPOYHbIN KOHTAKT
[ByX KynbTyp conayTcsd, HO B peanbHOCTHK ‘cnabee’ Kynetyp Oyaet
NMETb TEHOEHUMIO K 3aTMUNa 6onee JOMUHUPYOLWMMUN (KYNbTYPHbIN
nMmnepuannim)

KyneTypHbIN Miepmnannam MOXeT Bbl3BaTb NOCETUIT HAPOAO0B, YTOObI
cTaTb Donee NoOXoXnumun Ha 3anagHbix nogen (Hanpumep,
AmepukaHunsauumn) (ogexna, ega, HanuTKn, My3blka U T. 4.)




CULTURAL IMPERIALISM?




DoxEY’s IRRIDEX

« Doxey proposed an irritation index (Irridex) to reflect changing attitudes of host
populations towards tourists, over time

« Doxey npegnoxun pasgpaxeHus nugekc (Irridex), 4ytobbl oTpasnTb NU3SMEHEHNE
OTHOLUEHNS1 MECTHOIO HaCeNeHns K TypucTam, C Te4eEHUEM BPEMEHU

Annoyanc
e

Euphoria Apathy AMELEIE

m

irritation; remedial

Saturation point .
planning but

approached; locals

Visitors welcome; Visitors taken for h 7 promotion increased
little planning granted; contact ave misgivings. to offset deteriorating
becomes more formal, ©lanners attempt reputation of resort .
MoceTuTeneii camo control by building OTKpbITOE
cob6oi infrastructure, not nposienexHne
. limiting growth PasApaxeHns,
PASyMEIOLMMCA, Touka HacbILLEHUS rinaHpoBanmne
KOHTAKT CTaHOBUTCHA o ’ KOPPEKLMOHHO-HO
bonee dopmanbHbIM fnaceHne MecTHbIX MNPOABKEHUS
xutenew . yBENUYMNAach, YTObbI
Source: Burns and Holden (1995), altered KoMnercrposatb
yXyaLueHve

penvtTaL it KvoonTa .
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Seminar case study to follow:
Trekking impacts in the
Annapurna Conservation Area
CeMuHap kenc gns
nogpakaHusi: TPEKKUHT
BO30ENCTBUS B OXPaHAEMOIo
panoHa AHHanypHa




