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Educational Background
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Usefullness of an International Exam
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Have You heard of LCCI
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Unique characteristics of LCCI

London Chamber of Commerce and Industry
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Qualifications of LCCI

Language:
[base English
[ business language
[tourism language

UEnglish for teachers
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Looking for 2 job?
Want to further your studies?

Wan! fo improve your career?

Achleve all these with one of the many
Diplomas that LCCI offer in:

= Accounting and Fnance

8 NMarketing and Managemeant
= Business English

® Business Admingirafion

= Secretorial Studles
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Subject areas:
Ofinancial and

quantitative
Obusiness, IT and

administration
Omarketing and

customer service:

-Advertising

-PR

-Sales Promotion
-Market research



Advantages of LCCI

LCCI brand renowned for over 100 years in over
80 countries

Comprehensive range of qualifications and
subject areas

Available at a range of levels

Online registration

On Demand examinations availability

Responsive service

Supported by extensive learning resources
including textbooks, practice tests and
comprehensive downloadable materials

Well established and internationally recognised
certificates to provide your students with global
marketability

Can be used as either stand alone qualifications
or as preparation for higher learning

Suitable for students of all ages and experience.
Progression routes to higher education and
employment

Easy to administer

Flexible - organise the examination whenever
best suits your needs

Quick results turnaround

Confidently prepare students for LCCI
examinations




Promotion of LCCI

1. Traditional media
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Advertising Magazines

Marketing Magazines
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2. Digital media
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are online globally
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@ social networks;
® blogs;

@ forums;
® dating websites;
® wiki;

® video-hosting, etc...



% Facebook
< Twitter

% Linkedin
% Google Plus
% Tumblr

% Instagram
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v/ Availability of information.

v/ Minimization of personal space.
v/ Lack of space constraints.

v/ Efficiency (immediate response).
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NIVERSITIES




LINGUISTIC CENTERS
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Core Sales

Supply Chain
Management and
Distribution Channel

Business Analyst

Product
Development

Product & Brand
Management

Retailing




