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2+1 nnu -30%

BRAND PRIORITY (Top 10 -
OE: cities)CatB, C
(Beer Pubs, Sport Bars)

Mexanuka 1 : 3akaxun 2 koktenns WL FB ¢
KAK: konon unn 2 WL SS ¢ konon n nonyyun 3-umn B
o) nogapok
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KonaHum apys3eun no cneuuanbHOU
LeHe*

BCTaBKa B MEHIO

[ononHuTtensHas MexaHuka
WL 6awHsa (50 wr.

Ana 100 nyywmnx Todek

Ha TOYKY)

Nopava: ,

- 0.7 WL + Cola =:2,5 nutpa

-C BPEH,IVJ,:I'(I"E_?_Q‘BAHHOI/I A

MOoCYyaoW : _

- MNen oTAensHQ Obbem 2,5 nutpa

CneumnanbHas (5 WT. Ha TOuKY) W‘LUOP%S

*‘ ueHa = -30% LAWS
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WILL
LSO

MKO
Wouzzeshiciy ’éKVCHbM

s i b AR BT bt abaenl AP SRR
Tenbn TeHT 2+1, Bknagka B meHto 2+1,
LBycTopoHHaa wi FB [BycTOpOHHSAS Wl FB +
+ WL ss" .+ WL ss BpeHanpoBaHHble
(50 WT. Ha TOuKY) (50 LT, Ha TouKy) cTakaHbl (50 WwT. Ha
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