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BIGO Ads BIGO Ads Platform Overview

BIGO Ads provide a platform to create and manage your ads, monitor the data and optimize the performance.
Go to BIGO Ads Platform from: https://ads.bigo.sg/

Campaign: .
paig . Reporting:
You can create campaigns/ad . .
roups/ads on this page and manage Download and view your account data on this
gour account here 9 9 page, including preset and custom report.
Scheduled Report
Campaign Ad Group Ad
Overall: e ——
H Campaign Report Ad Group Report Ad Report
= m
_Check your account overview here Batch operation v | oo ooen - ooen
information such as overall performance and

budget are included on this page

u .
BlGo Ads Overview Campaign Reporting Library v
u

Internal Test(100004) v ] English 2 Zoe Zeng

Campaign Ad Group Ad s Greats
Today's Spends Account Balance

5 5 6 23 14 88
21 1 vse 30600 vse Active Not Delivering Delivering Not Delivering Delivering Not Delivering App Event:

You can set tracking for your App on this
Delivery Trends 2020-04-20 ~ 2020-04-26 [ page'

479.07 uso 3,166,086 21,042 0.15 usp 0.66 - Event
Cost v Impressions v Clicks v CPM v CTR v

Please enter keywords App Platform E@ Android i0s

+ Create New App




BIGO Ads Available Placements & Regions

The current available regions and placements are as follows:

India (IN) MO Available

Bangladesh/Pakistanlran/Indonesia/Russia/Saudi
Arabia/Oman/Kuwait/Bahrain/Qatar/United Arab Emirates IMO&L | KEE Available
(BD/PK/1D/RU/SA/IR/0OM/KW/BH/QA/UAE/)

|rag/Egypt/Malaysia/Great
Britain/France/Germany/Nether |ands/Nepal (1Q/EG/MY/GB/FR/DE/ IMO&L | KEE Need white list
NL/NP)



BIGO Ads imo Ad Placement & Format

imo: Chat List

@ CHATS Q EXPLORE CONTACTS

0 Ad Placement:Chat List

0 Ad Format:Native Ad/Native Video

[0 Creative Specifications:

. L T Peadiine Video: 1280%720, 720*1280
ran HUAWEI Mate30 Pro — — — — 'ags
LOGO "~ g d Image:1200*628
- Body Including—Brand LOGO, Headline, Body, Main creative(image/video) and call-to-action button

[ Video Duration:15-60s

[0 Supported Format:
- Call to Action  |mage:.jpg/.jpeg/.png
Video:.mp4, Smaller than 500M

Q

0 Bidding Model:CPC



imo—Story Stream

E(r)aGn((j_)_ o ;pHoulj;’ngateBookw | _ _ _Headline 0 Ad Placement: Ad will appear when you browse stories

0 Ad Format:Native Ad/Native Video

[0 Creative Specifications:

— Video:1280*720, 720*1280
R Image : 1200*628
W‘wm;::n Including—Brand LOGO, Headline, Body, Main creative(image/video) and call-to-action button

[ Video Duration:15-60s

[0 Supported Format:

Image:.jpg/.jpeg/.png
{Intel® Core™ i7 g waske 12 oo sl - - -Body Video:.mp4, Smaller than 500M
— ~ ~Call to Action

0 Bidding Model:CPC



BIGO Ads imo Ad Placement & Format

imo: End Call

0 Ad Placements:After ending a call, ads appears on the caller's screen.
0 Ad Format:Interstitial Video

[0 Creative Specifications:

Video:1280*720, 720*1280

Image: 1200628

0 Supported Format: .mp4,smaller than 100M

0 Bidding Model:CPC

Tap to play



BIGO Ads Likee Ad Placement & Format

;?o::ZAMG,@ *@:M:ﬁn"%@zg L i kee : Popu I ar Page

Follov? Popular  Nearby

0 Ad Placement: Ad will appear in Popular and Nearby Page
[0 Ad Format:Native Ad/Native Video
0 Ad Duration:15-60s

[0 Creative Specifications:

d’f““ &_ o Image: 1200%628
oo o M R ,1 - Bod Video:1280*720/2160*1080/720*1280/1080*2160
Book luxury travel at ! y Including—Brand LOGO, Body, Main creative(image/video) and call-to-action button
unbeatable prices.
B ra nd f INSTALL > 1 H . -
LOGO ~ "I = 0 Video Duration:15-60s

- — - Call-to-Action
: 0 Supported Format:

Image:.jpg/.jpeg/.png
Video:.mp4, Smaller than 500M

0 Bidding Model:CPC



BIGO Ads Likee Ad Placement & Format

Brand

LOGO

Call-to-

Action ~

Get it done with Fiverr ‘\\
AD

Why not give your business the very t%st?
Any video style, thousands of exnert 1}
animators,..

Order Now >

- Headline

- Body

Likee: In—Feed Video

0 Ad Placement:Ad will appear when you are browsing videos
0 Ad Format:Native Ad/Native Video

0 Ad Duration:15-60s

[0 Creative Specifications:

Image : 1200628
Video:1280*720/2160*1080/720*1280/1080*2160

Including—Brand LOGO. Headline. Body. Main creative(image/video) and call-to-action button
0 Video Duration:15-60s

0 Supported Format:

Image:.jpg/.jpeg/.png

Video:.mp4, Smaller than 500M

0 Bidding Model:CPC



BIGO Ads Ad Structure

There will be 3 levels in BIGO Ads Platform including Campaign, Ad group and Ad. Knowing the structure of

our platform will help you allocate budget and optimize your performance more efficiently.
Campaign:
Under campaign level, daily budget is preferably not less than
Campaign $100;

You can name campaign according to Product name and GEO

Ad Group:
Ad Group Ad Group Under ad group level, daily budget is preferably not less than
$50
, ' , , ' | You can name ad group according to media, targeting, creation
data or ad format.
Ad Ad Ad Ad Note: Create ad groups for imo and |ikee separately

Ad:
We suggest to create 1-2 creatives under an ad group.




BIGO Ads Ad Review

All ads must be reviewed for approval to ensure that follow the applicable laws in each country. You can check the ad

review result in ad status.
O |If you create or revise headline, body text, |links and event, ad will be under review.
O |If the ad is approved, the ad will start to deliver automatically .

O |If the ad is not approved, you can view the reject reason in ad |ist.

Review Type

. " Image, video, thumbnail, app, landing page, headline,
Whether ad relates to pornography, politic, drug and etc. body text, logo

1. Whether ad relates to landing page or promoted app.
Effectiveness 2. Whether body text is clear and appropriate.
3. Whether landing page be directed well.

Image, video, thumbnail, app, landing page, headline,
body text, logo

Category and ad tags are edible:

Whether invalid contents exist, eg: 1111. Ceifzzon 2 e

Accuracy



. Starting to create
Creati ng a BIGO Ads Choose Ob jective/ Create Ad Groups/Upload

Ads/Data Report




BIGO Ads Choose Campaign Objective

You can choose your campaign objective in campaign page. You can set a name and budget for your campaign

[Advertising Objective] -~ o Advertising objective

0 Traffic: Driving traffic to your website
* Advertising objective Traffic App Installs

0 App Installs: Attracting more users to download your app

Settings
Campaign Please enter your campaign name {BUdget Settlng]
Budget  Nolimit @ Set budget 0 We provide 3 options in budget: No limit, Daily budget and total
budget

*Budget (@ Daily Budget Total Budget

Please set a budget usD

0 The minimum daily or total budget is 20 USD




BIGO Ads Create Your Ad Group

BIGO Ads

Campaign

Ad Group
el On the ad group level, you can set up the placement, promotion,
Placaiaiits target, budget, schedule and the bidding.
Advertising One campaign can include several ad groups, this provide you a
iidliheg better solution to control and allocate the budget and optimize
the performance.
Budget
Schedule
Bid

Ad



BIGO Ads Create Your Ad Group—Placement

We support automatic placement or manual placement.
0 Automatic Placement: Our system will choose the appropriate placement and audience automatically.

U0 Manual Placement: You can also select one or more placements manually..

B'Go AdS Overview Campaign Reporting Library v

Campaign Create New Use Existing Ad
Ad Group
Settings Settings
Placements
. Ad Group Name = Ad Group-2020042954384
Advertising
Audience
Budget Placements
Schedule
Bid Placement Type Automatic Placement (@ Select Placement

Ad Media imo likee




BIGO Ads Create Your Ad Group—Promotion

On Promotion level, You need to fill in the detailed information for your website or app.

Advertising

Promotion Type (@ App Landing Page [ App |nsta||s]

* Please select an app to promote [ Please select an app to promote A [0 Please choose the app event or create a new event

4+ Add C Refresh

Advertising
[ Traffic]

Promotion Type App (@ Landing Page

0 Please fill in your landing page

* Promotion URL Please enter a URL




BIGO Ads Create Your Ad Group—Targeting

Audience
* Location | Please select your target locations v o ~_ GEO: Country/State/City.
Languages No limit (@ Specific Language
Please select a language . +..b ... Languages: Target ads to people of all languages or certain one.
Gender 1@ Nolimiy O'Male: O Remale B Gender: No limit/Male/Female
Age No limit
13-17 18-24 25-34 35-44 45-54 55+ " ° © " Age: Target ads to people in a specific age range, this function
is not ready if you target Indonesia and Russia.
Vv Device

Operating System No limit @ Android iOS T I
0S Versions: We support to target ads with specific operating
Minimum Android Version No limit v systems.
Carrier No limit (@ Select Carrier

Please select a carrier

Network: You can choose “WIFIl, 2G, 3G, 4G” or all network

Connection Type No limit o
e .. .. conditions

WiFi 2G 3G 4G

Device Price No limit @ Specific Range Device Price range: You can target the range goes from 0 USD to
0 v |~ 1000+ v 1000+ USD




BIGO Ads Create Your Ad Group—Budget & Schedule

[Budget]
0 Daily budget: You'd like to spend in each day, the minimum budget is 20 USD.

0 Total budget: You'd like to spend in whole promotion period. The minimum budget can’t be less than 20 USD.

Budget

* Budget Daily Budget Total Budget
®

20 - 10,000,000.00 usD

Schedule

Schedule  2020-04-29 1~ 2020-05-29 ]

Run Continuously

Adbvertising Period All Day Select Specific time @

00:00 - 12:00 12:00 - 24:00

0123 456 7 8 910111213 14151617 18 19 20 21 22 23

Week/Tim
e
Mon
Tue
Wed
Thur
Fri
Sat

Sun

Drag the mouse to select the time period Clear All

[Schedule])

0 If you select [all day]then you ads will run
continuously during the whole day.

0 If you choose to run at specific time, you ads will run

in specify delivery periods.

Note : Specific time is based on your account time zone.



BIGO Ads Create Your Ad Group—Budget & Schedule

[Bidding]

0 Currently we support CPC(cost per click) and oCPC(optimization cost per click)model;

0 The minimum bid can’t be less than 0.01;

Optimization Goal

Bidding Event

* first phase bid

* second phase bid

Delivery Type

Click (@) Install

oCPC@®

[ 0.01 - 1000 ] USDIClick

Please set a bid price

[ 0.01 - 1000 ] USD/Install

Please set a bid price

@ Standard

Your budget will be distributed across the

Accelerated

*mvand vane | A ~F A ne actiitc
Spend your budaget and get results

You can set install as your optimization goal

The bid is divided into phase 1 and phase 2.

Phase 1 is learning phase. It is bidding for
clicks. You need to provide a GPC bid.

System will pass to the phase2 when enough
conversions is achieved.

Phase 2 is bidding for install. You can provide bid
according to your optimization goal. System will
get the cpi as close to your expected cpi as
possible.

Standard: Your ad budget will be spent evenly
during the scheduled campaign time.

Accelerated: Your ad budget will be spent as soon
as possible during the scheduled campaign time.



BIGO Ads Upload Your

BlGo Ads Overview Campaign Reporting Library v

Campaign AdA + Create TEER .
Create new ads: We support to create multiple ads on the same
Ad Group
Settings page
Ad
—— Ad Name = Ad A-2020042954384 .
Tags (V | deo]
Third Party Creative (@ Single Video Single Image Format: MP4 onl Y
Tracking X . . i
SaftiicE *Video ; Video Recommendations: [ Image]
—_ 1 - - . .
e om N ... (HorI;ontaI) 16: 9, 2: 1 Supported Format: . jpg, . jpeg,
Computer (Vertlcal) 9: 16, 1: 2 .png
(Hor izontal) 1280%720, Size:
Format: .mp4 21 *1
Recommended ratio 60 080 1200 *628pX
(Horizontal) 16: 9. 2: 1 (Vertical) 720%1280,
(Vertical) 9: 16, 1: 2 %
Recommended resolution 1080 2160
(Horizontal) 1280*720. 2160*1080
(Vertical) 720*1280, 1080*2160
*Video thumbnails
L [Video Thumbnails]
Add from N. ... Format : . o n
E—"— : . Jjpg, .Jjpeg, .png

Size: Must be the same with video

Format: .jpg,.jpeg,.png
Please match the video size

*LOGO

@ Upload N. ... (LOGO)
Format: . jpg, . jpeg, .png
Format: .jpg,.jpeg,.png S | ze: 1 28*1 28

Recommended Resolution: 128*128



BIGO Ads Upload Your Ad Texts

Headline: must be within 18 characters;

* Headline Please insert the creative headline of your ad

Body Texts: must be within 40 characters;
* Primary text Please insert the creative primary text of your ad

* Callto Action  Learn More v Call to Action : We support 9 options including Know more, see offers,
book now, contact us, sign up, play game, use app, watch video and
shop now.

Note: Localized creatives are preferred.

Tags © [Category]select the right category will help the system find
out the right audience.

RS | e S ey - [Ad Tags]Please fill in words to describe your website or app,

*AdTags @ | Press enter to add tags system can understand your product and match the right

audience.




0 Get Tracking link

Monitor and Measure Ad BRBEERICEGERNI
Performance o wy s

0 View Performance




BIGO Ads Get Tracking link

Third—Party tracking platforms supported by BIGO Ads:

@adjust KOCHAVA%x  branch ~ ©singular

ﬂppsquer



BIGO Ads Get Tracking link

To obtain the tracking |ink: take appsflyer for example
Open Integrated Partners>Search media source—BIGO>Activate Partner>Open attribution |ink>Get click
attribution link and impression attribution |ink

Q My Apps © Help @ English v W Appsfiyer
HAGO - Play With New F .
Int ted Parti (i} Bigo Requestintro  Learn how to integrate this partner >
. niegrate: artners < s
HAGO - Play With ... 9 ) ) ) [ (s
22 Dashboard
Overv
DETETG Search partner Q Filter by: Retargeting Integration Auribution Link Cost Ad Revenue
Overview
showing 1 partners Bigo Integration
Retargeting Partner status lal Reports Configure your overall partner integration
) ® Active ) P EEEULL Activate Partner ® O

People Based Analytics Bigo Ad Network O Active (1)

@ Configuration
Retargeting Cost Ad View- Audiences e i e e Please manually enter the correct text in Partner Event Identifier when you configure the in-app event postback in your dashboard. The SDK eve
|l Reports 9580d e Through eve:‘z Partner capability registration; {328 -> purchase ; JRE3 > D2_retention; 7 add_to_cart -> add_to_wishlist; (& -> pre_credit_gr
Validation R

Export Data O In-app events (1) General Settings

# Integration
e - Showing 1 - 1 out of 1 partners O View-Through (1) Ad d Ings Enable View-Through attribution ON
anfiauration

Integrated Partners Partner type _

Validation Rules
O Ad Network (1)

# Integration

Bigo Requestintro | Learn how to integrate this partner >
[ BIGO |

Retrgetng  Cost  AdRevenue  View-Through  Audiences  In-appevents

Integration Cost Ad Revenue

Bigo Attribution Link

Create an attribution link to use in a campaign with this partner.

£}, Alithe configurations made in this tab are to generate an ad tracking link to share with this partner to start a campaign. This configuration is not saved.

Attribution Link Parameters
Select which parameters you would like to add to this attribution link
Parameter Name Value

c {car

Add Parameter

Click-Through Attribution

Click-Through Lookback Window @

Click Attribution Link ©

https://app.appsfiyer.com/com.yy.hiyo?af_siteid=__ACCOUNT_ID__&c={campaign_name)&pid=bigoads_intéclickid=__SID__&advertising_id=__GAID__idfa=__IDFA__



BIGO Ads Set Tracking link

Method One:

[0 Open library>Create new app>Set preview link and tracking link, You can view total events, event type and
event trend in this dashboard.

B'Go Ads Overview Campaign Reporting Library V

Event

‘ Please enter keywords App Platform Android i0S

+ Create New App

@ Download URL Setting —————— o Tracking Setting 'k’zr‘w Confirm

) 4

Set tracking URLs later

0 Download URL Setting (2 ) Tracking Setting (3 ) Confirm R i
@ Select Third-party tracking partner
Please select a Third-party Tracking Partner
Please enter the Apple App Store or Google Play Store link |I ' #Click Tracking URL

Please enter the Ad Tracking URL

Impression Tracking URL

Cancel Next Please enter the Ad Tracking URL



BIGO Ads Set Tracking link

Method Two:
0 In page of create ad, you can fill in click attribution link and impression attribution |link at the
bottom.

Third Party Tracking Settings v

Impression Tracking URL @ Tracking URL- Impression

Click Tracking URL @ Tracking URL- Click

Note:If you fill in the same tracking link both in library page and ad
page, we will report data twice. This operation will result in data on
appsflyer is the double of data in BIGO Ads platform.

We suggest you set a tracking link with method one then you don’t need

to fill in tracking link repeatedly.



BIGO Ads Postback App Event

To help you optimize ad performance better, we suggest you set event postback ;

To set event postback: take appsflyer for example
Open Integrated Partners>Search media source—BIG0>0Open integration>Open in app event postback >Set
partner event identifier to specified name

Integration Attribution Link Cost Ad Revenue

General Setungs

- event specified name

Enable View-Through attribution

Default Postbacks @

register registration

Select how to send the following postbacks to this partner

Event Name Sending Option

purchase purchase

Install This partner only

In-App Events Postback © @D |I»

In-App Events Postback Window o

D2 retention

add_to cart

retention

add to cart

O Hours O Days ® Months O Lifetime

SlDK EvZn( N:me ‘: S Partner Event I:enuﬁer ° Sending Option @ Send Revenue @ ad d tO Wi S h I iSt ad d_tO_WiS h I iSt

[ af_complete_registration v ] [ registr [ This partner only v ] [ No values & no revenue ] o}

(oo I | o (e 7] (o o ) pre credit granting pre_credit_granting
[ af_custom_event_oneday_ret. v ] [ D2_retention [ This partner only v ] [ No values & no revenue ] o) cre d |t g ra ntl n g cre d It_ g ra ntl n g

Add Event




BIGO Ads View Performance

There are two spots where you can check your delivery data

[0 Scheduled Report

At the campaign, ad group and ad level, you can view scheduled report including basic data. You can also customize

the page by selecting columns.

Trends
= Axis Cost v = Axis  Impressions v
B'Go Ads Overview Campaign Reporting Library vV
Scheduled Report
R Campaign Ry = Ad Group Repo m Ad Report 0
@ & &) r'd
Open Open Open l
2020/04/19 2020/04/20 2020/04/21 2020/04/22 2020/04/23 2020/04/24 2020/04/25 2020/04/26
Custom Report
- Detailed data Custom Columns
Create
Report Name Created on Date Range Campaign Name Date Impressions & Clicks + CTR ¢ CPC = CPM ¢ Cost +

Total 0 0 $0.000



BIGO Ads View Performance

There are two spots where you can check your delivery data

[0 Custom Report
You can view customized dimension, such as setting, target and time, as well as a custom break—down data report

that includes basic data, in app data, attribution data, etc.

BlGo Ads Overview Campaign Reporting Library V Dimensions Untitled

v Campaign

Scheduled Report

Campaign Report

‘ Open ‘

Custom Report

Ad Group Report

(Ex

Campaign Name
Campaign ID

Advertising Objective

m v Ad Group
|
-I Ad Group ID
|I» Ad Group Name
v Ad
Metrics

» Basic Data

» In-App Event

Dimensions (1 items selected)

= AdID X

Metrics (1 selected)

= Clicks X



Copy Ads

Edit Ads
Pause/Open Ads
Delete Ads

s R |




BIGO Ads Manage Ads—Copy

0 Copy Ad Group

Copy function can help create and manage ad efficiently. This function has two common scenarios
0 Follow the same creatives but need to adjust the slot/targeting, etc.

[0 Follow the same slot/targeting settings, replace the material to test.

Step1: Ad group list—> choose copy

BlGo Ads  Oveniew Campaign Reporting Library

Step2: fill in the number of copies and choose belong

Campaign Please enter keywords Filters + Add
Campaign Ad Group Ad
Batch operation v 2
Duplicate Ad Group
On/Off  Ad Group * Status Bid(USD) BudgetUSD)  C i
[ o] target_f=p_bigo.o_san Campaan & hw, ttee has not 0,‘6,: 200 Budae [F9i] fordeat-s... 0

Number of Copies

target_f=p_bigo.o_san...

= Learning Phase Failed : ,
Cost guarantee has not 9'0,2[{’ 502(5 S [FIl] fordeals... 0

Campaign

Cancel m




BIGO Ads Manage Ads—Copy

0 Copy Ad Group

Step3: enter edit page
1) Support modification of ad group name/slot/targeting/budget/bidding at the ad group level;

2) At the ad level, you can modify the name of the materials, replace materials, modify text , etc;

3) Support to create new creatives

Intenal Test(100004) v | Engish (1 2 liangxuan

BIGOAds  Overview

(7] Helloyo-UAE

+ target_f=p_bigo.o_san Settings
target_f=p_bigo.o_.
Ad Group Name target_f=p_bigo.o_sanyue.g_normal.c_bigotest-liang)
— Create
Placements
Placement Type (@ Select Placement
Media [ imo | |likee [ Taskcenterv
Advertising
Promotion Type @ App
xSelectapp | /B Fordeal - shop everything for you
Audience
*Location | SaudiArabia x
Languages @ Nolimit  Speciic Language
Gender @ Nolimit  Male « Female
Age (] No limit
1317 18-24 25-34 3544 45-54 55+
V Device

Operating System No limit @ Android ios
I Minimum Android Version  No limit

s (I




BIGO Ads Manage Ads—Edit

0 Edit Campaign

Advertising objective

Campaign Ad Group Ad
* Advertising objective Traffic (@) App Installs
satch operaton
"» Settings
on/Off Campaign + Status
Campaign
[ @) = s Active Budget No limit (@) Set budget
¢ Edit

. .
Total of 1 Campaign(s) . Budget Daily Budget (® Total Budget

30.00 usD

Category

Advertising Objective unmodifiable

Campaign Name modifiable

Budget modifiable



BIGO Ads Manage Ads—Edit

0 Edit Ad Group

Ad Group Name

Placements Placetmem Type
Media

Advertising Promotion Type
app

Location
Languages
Audience Gender
Age
Device

Budget

Schedule
mAdvertising Period
Optimization Goal
Bidding Event
Bid
Delivery Type

Category  |heading ________Status

modifiable
modifiable
modifiable

unmodifiable
unmodifiable

modifiable
modifiable
modifiable
modifiable
modifiable
modifiable
modifiable
modifiable
modifiable
modifiable
modifiable
modifiable



BIGO Ads Manage Ads—Edit

0 Edit Ad

When you edit picture, video or primary text, the ad will be stopped and reviewed again.

Category heading |Status

Ad Name modifiable

Creative Type unmodifiable
Imagell Video modifiable
LOGO modifiable
Headline modifiable
Primary text modifiable
Call to Action modifiable

Category modifiable
Tags =

Ad Tags modifiable
Th"fj delie ety Impression Tracking URL modifiable
Settings

Budget Click Tracking URL modifiable



BIGO Ads Manage Ads—Pause/Open/Delete

Pause/Open/Delete Ads

0 You can pause or enable ad under campaign,

Campaign Ad Group Ad
ad group and ad _ _ _ oo -- -
|
|
| On/Off Campaign =+ Status Budget
|
I o KBRS oo ° ACtiVe $3OZ
O R |- % Edit Total Budget
0 You can pause, open and delete multiple POGER ' | IS e et B3 o e
ads by batch operation _ _ _ _ .
| Campaign | 4 selected X 4 campaigns selectedAd Group | 1 selected X 1 Ad Groups selectedAd
| —
I l Batch operation v
I Enabled
e e e e e e e e e . B =@NE Pause Status Budget Impressions + Clicks *
Delete
© ® Active ?3? Budget s
© 1 e Active B ot X
[ o) [ e Active §1505 dget
o siAcive §1 ‘?05\ dget



BIGO Ads Function Roadmap

Ju

y®

Interest Targeting

support target different interest
types oCPC for website

Audiences r--* automatically optimize your bids to

create custom audiences and
lookalike your audiences

________

| Sept Nov.

oCPC Automated Creative

automatically optimize your bids to meet the

.
-
Sm
=
o

Optimization

target install cost (can set install goal for your automatically generate combinations of your

campaign) App Event Optimization creatives and automatically optimize
Pixel * Automatically optimize your bids to meet the target cost of

support to promote websites and do optimization in-depth event (can set deeper goal for your campaign)

via pixel tool Business Center 2.0 & Agency Platform

Business Center 1.0 Upgrade support to allocate funds to sub-account in a BC;

support to submit new account and review Provide a platform for agency to manage accounts and

online: funds more easily;

support to create multiple accounts in a BC;






BIGO Ads QG8A

——Bidding Model
Q: Can we create a CPI price goal
A: OCPC model bids with a CPI goal for campaign. But the system will charge according to the spent.

——Setting & Targeting

Q: Interests, will be or not
A: Interest targeting will be ready in Q3.

Q: Device model Targeting is missing
A: If there’s any device model is missing, please let us know. We will cross check internal data and update.

Q: Carrier data is missing
A: If there’s any carrier is missing, please let us know. We will cross check internal data and update.



BIGO Ads QG8A

——Tracking

Q: What tracking do you support: DCM, Sizmek, Adriver, Weborama, MOAT, Appsflyer, Adjust, Kochava, Branch,
AppMetrica, myTracker.

A: We support Appsflyer, Adjust, Kochava, Branch and Tune.

Q: When we create a campaign we select the app we want to promote than it takes us to the tracking parameters
so what are the parameters we can pass on bigo in both tracking and impression Url.
A: Please review the part 3 for detailed tracking guidance.

——Optimization
Q: Will be App Event Optimization availiable?
A: AEO will be ready in around Q4.

Q: Recommendations about creaives
A: We strongly recommend to try with video creatives at first stage.

Q: What are the things required from those platforms to get it on bigo
A: Please review the PPT for creatives specifications.



BIGO Ads QG8A

Q: How can we adjust the KPI of the campaign?

A: We support CPC bidding model only and if you want to meet the KPI:

18t Try with multiple creatives to test.

2" Please do keep an eye on the delivery and performance, turn off those creatives which performing bad in time.

Q: How much time can ad review take?
A: You will find review result within 24 hours.

Q: If its CPM and CPC Average cost of image and video creative?
A:

Average CPM rate: $0.05

Average CPC rate(lmage): $0.02

Average CPC rate(Video): $0.03

Could start with $0.01-$0.02 CPC

Q: Can we make creative preview on our device?
A: Will support in Q3

Q: Can we get creative wise quality performance to optimise the campaign
A: Yes, you could check the creative wise report in reporting page



Thanks !

BIGO Ads



