Coca-Cola HBC ORGANIZATIONAL
Russia ANNOUNCEMENT

Dear team,
| would like to announce the following changes in Marketing:

Natalya Savitskaya is taking over Shopper Marketing Manager position as of
Nov 1, 2019 and reporting to me. In her new role Natasa will manage the Shopper
team responsible for value creation at the point of sale, design of superior shopper
programs, segmented customer value adding offers and further acceleration of new
product launches. SSD Shopper Marketing Managers and other Category Shopper
Marketing managers will be reporting to Natasa.

Natasa joined CCH in 2007 as a Marketing specialist in Nizhny Novgorod. She has great
experience in Channel marketing where as a MT Channel manager, she led a team that
established a great fundament for our continuous growth. Natasa continuously demonstrates
great leadership and a winning spirit.

Marketing Manager starting Dec 2, 2019 and reporting to me. We as a company
are committed to offer cross-functional growth and experiences to our talents, and
in that light, Roman is joining Channel Marketing from ComEx where he currently
holds the position of Category development manager and continuously drives

| results.

g\ | would like to welcome Roman Kanunnikov in Marketing as FC Channel

Roman will lead all FC Marketing teams and NKA, LKA, MT POP/Equipment and FT
managers will report to Roman. In his new role, Roman will be responsible to design and
execute best in class channel marketing programs, enhance the understanding and activating
the key value drivers that will make a difference and support the growth in the respective
channels.

d ~ joined CCH in 2018. Before that, he worked in Magnit as Assortment development
‘rector, in Danone as National category manager and in Efes as Category
ent manager.

Egor Kolos is offered a developmental assignment as IC Channel Marketing
Manager as of Nov 1, 2019 and reporting to me. Egor and his team will be
responsible to accelerate our Marketing approach towards IC Channel, to create
outstanding activation and excitement behind our portfolio at the delight of our
consumers and for winning together with our customers. HORECA, QSR&FF and
OTG Marketing managers will report to Egor.

Egor joined us in 2013 from Ural, where he worked as a Marketing Specialist, he brings with
him experience from Ural region and also the Central office, where previously he worked as
NKA Marketing supervisor and OTG Marketing manager. Egor demonstrates great growth
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Tanya Kamoeva, our Capitals Marketing Manager will continue reporting to me.
Tanya joined us in July 2019 from Miratorg, bringing with her great experience
from Ferrero and Unilever as well. She has integrated very well in our company
and looking forward to the further growth of our Capitals Marketing team and our
capitals business.

Nikolay Pomigalov as USFE Marketing execution manager will continue
- reporting to me. Nikolay joined us in 2002 in Novosibirsk and brings with him vast
- experience from Region and central office work. Nikolay is strong people manager
/A g and will stay focused on growing his team for close cross-functional collaboration
and continuously winning with our customers.

Raisa Kosyanenko as Center & South Marketing execution manager will continue
reporting to me. Raisa joined CCH in 1996 right after graduation featuring great
growth journey, from receptionist, to PA to Finance manager, sales clerk and
various Marketing roles as of 2000. Raisa will stay focused on implementing the
expertise for portfolio & channel development in the specific region and with a
mandate to grow further her team and support our business growth in Center &
South.

Looking forward to working closely with the team to fully support our Growth story 2025.

Best regards,
Sonja



Coca-Cola HBC OPrAHU3ALIMOHHOE
Poccus OBBbABNEHUE

YBaxkaemMble Konreru,
A xotena 6bl 06BABUTL O CNEeAYLWMX UIBMEHEHNSAX B OTAENE MapKETUHTa:

Hatanba CaBuukasa 3avmMmeT JomKHOCTb MeHekepa no passuTuio noptdenst 6peHaos ¢ 1
Hos10ps 2019 roga ¢ npsAMbIM nogYMHeHMem MHe. B cBoen HoBown ponu Hatawa Oyget
PYKOBOAMUTL LUOMMEP KOMaHAOW, OTBevaloLllen 3a co3jaHue AOMONHUTESNbHOW LIEHHOCTU B
MecTax npogax, pas3paboTKy ny4ywmx nporpaMmm Ansi nokynatenewm, cerMeHTUpPOBaHHbIE
npegnoxeHns no [oGaBneHHOW CTOMMOCTU ANsi KIMEHTOB W JanbHeulee YCKopeHue
3anycka HOBbIX NPoAyKToB. MeHeaxepbl No pa3BuTuo 6peHgoB SSD u apyrne meHegxepbl
no kateropuam 6yayT nogumnHaTbCA Hatawe.

Hatawa npuwna B CCH B 2007 rogy B KayecTBe cneuuanucra no MapketuHry B HmkHem Hosropoge.
OHa nmeeT 6onbLIOK OMbIT B MapKeTUHre KaHanos, rae, 6yayum MeHemkepoM NO MapKETUHry kaHana
COBpPEMEHHOW TOProBMM, OHa BO3rMNaBngana KomaHay, KoTtopas 3anoxuna dyHaameHT On8 Hawero
NMOCTOSIHHOrO pocTa. HaTawa perynspHo 4eMOHCTPUPYET UCKITYMTENBHOE NNAEePCTBO M BOMIO K nobege.

MpueetcTByto PomaHa KaHyHHUKOBa B O0/mMKHOCTM MeHemxepa no MapKeTUHry KaHanos
COBPEMEHHOW U TpaaMLUMOHHOW Toproenu co 2 gekabps 2019 roga ¢ npaAMbIM NOAYNHEHUEM
. MHe. Mbl, Kak KOMMaHus, CTPEMUMCH MOLAEPXKMBATbL  KPOCC-(PpYHKLMOHANbHbIE
' nepemMeLleHnss 1 obmMeH Hawmnmmn TanaHTamu, noatoMy PomaH npucoeamHseTcs K KomaHae
MapkeTuHra, nepexons ns otaena Crparermyeckoro pas3BuTug, rage OH B HacTosiLLee BpeMs
3aHMMaeT SOMKHOCTb MeHemkepa no pasBUTUS KaTeropumHOro HanpaeeHus.

PomaH Gyget pykoBoAMTb KOMaH4aMM KaHanNbHOro MapkeTuHra CoOBpeMEHHON U TPaanLMOHHON TOProBIu.
B cBoen HoBow ponu PomaH GygeT oTBevaTb 3a pa3paboTky M peanu3auuto nyymx B CBOEM Kracce
MapKEeTUHIOBbIX MPOrpaMm, MOBbILLIEHNE MOHUMAHUS U aKTUBALMIO KNIOYEBLIX (PAKTOPOB, BAUSIOWINX Ha

CTOMMOCTb, KOTOpble ByayT UMETb 3Ha4YeHME U CNOCOBCTBOBATL POCTY COOTBETCTBYHOLLMX KaHAMOB.

PomaH npucoeaumtuncs k CCH B 2018 rogy. [lo atoro oH pabotan B MarHnt 3amecTtutenem gupekropa
Nno pasBUTUIO accopTMMeHTa, B Danone B KaTteropuiiHbiM MeHegkepom no ctpaHe n B Efes B kadectse
MeHemxepa no pasBuUTUIO KaTErOPUMN.

Erop Komoc nonyumn HasHayeHne Ha no3vuuio MeHemkepa Mo MapKeTUHry KaHaros
oTenbHO-pecTopaHHoro 6usHeca n notpebnenns Ha xogy (IC Channel) ¢ 1 Hosi6ps 2019
roga ¢ npsiMbIM NogvvMHeHvem MHe. Erop n ero komaHga 6yayT HeCTUM OTBETCTBEHHOCTb 3a
pa3sutne MapketuHrosoro nogxoga k IC Channel, 3a aktuBaumto Hawero noptdens Ans
notpebutenen n 3a nobegy BMecTe C HawuMMu KnveHTamu. MeHepxepbl MO MapKeTUHry
HanpasneHun HORECA, QSR & FF n OTG Takke 6yayT nogunHsTecst Eropy.

Erop npucoeamHuncs k Ham B 2013 ¢ pernoHa Ypan, rae oH pabortan B kadectBe Cneuuwanucrta no
MapkeTuHry. B ueHTpanbHoM ocuce Erop passusancs Ha nosvumax Cynepeandepa No MapKeTUHry no
paboTe ¢ HauMOHanNbHbIMK KINOYEBLIMU KNMEeHTaMu 1 MeHegkepa No MapKeTUHry B KaHane notpebnenuns
Ha xoay. Erop 4eMoHCTpupyeT orpoMHbI NoTeHuman pocTa, nobonbITCTBO U CTpacTb Kk BU3HeCy.
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TatbsiHa KamoeBa, MeHepkep no mapkeTuHry pernoHoB Mocksa n Ceepo-3anag,
NPOAOIDKUT NOOYUHATLCA HanpsMyd MHe. TaHs npucoeguvHunacb K Ham B uione
2019 roga, npuaa u3 komnaHum MwupaTtopr, Takke UMes 3a nnedaMmm OnbIT B
komnaHuax Ferrero n Unilever. OHa O4YeHb XOpOLWO MWHTerpuvpoBanacb B Hally
KOMMaHWUIo, N Mbl HAQEEMCSA Ha AarbHENLNIN POCT ee KoMaHabl 1 busHeca.

Hwukonan Nomuranos, MeHemxep No MapKeTUHry permoHoB Ypan, Cnbupb, JansHui
BocTok, NpogomKkmT NoguYMHATLCA HaNpsiMyro MHe. Hukonam npucoeanHucs K Ham B
2002 rogy B HoBocubupcke n obnagaet orpoOMHbIM OMNbITOM paboTbl B pernoHax u
LeHTpanbHOM oduce. Hwukonam NABNSETCA CUMbHbIM ynpaBneHuem u Oyget
COCpedoToOdeH Ha pPas3BUTUM CBOEW KOMaHAbl ANS TECHOro MeX(yHKUMOHaNbHOro
COTPYAHMYECTBA M MOCTOAHHbIX N06EeA C HALWMMW KIMEHTaMW.

Panca KocbsiHeHkO, MeHemkep No MapKeTuHry permoHoB LleHTp u Or, npogomkuT
NOAYMHATBCA HanpsamMyio MHe. Pauca npuvwna B CCH B 1996 rogy cpasy nocne
OKOHYaHMs y4ebHOoro 3aBefeHus, rge npowna 6onbWwor NyTe OT agMUHMUCTPaTopa U
(PUHAHCOBOro MeHeaXxepa, 4O aCCUCTEHTa OTAena NpodaXk W pasfuyHbIX ponen B
mapkeTuHre. Panca no-npexHemy OyaeT cocpefoTtodeHa Ha BHEAPEHMM fyuLlero
onbiTa Ans pasBuTuMs noptdens 6peHaoB M KaHanoB B KOHKPETHOM pPEermoHe c
YETKOW Lenbto Ha pa3BuUTME CBOEN KOMaHAbI.

C HeTepneHunemMm gy TECHOIO COTPYAHMYECTBa C 3TOM KOMaHAOW, YTOObl MOMHOCTLIO
nogaepartb Hawy ncroputo pocta o 2025 roga.

C yBaxeHuewm,
Cohs



