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AIM

to carry out the English-language 
discourse of fashion on the material of 
Instagram social network



OBJECTIVES

� to clarify the significance and novelty of the 
research;

� to define the terms of “fashion”, “discourse”, 
“media discourse”;

� to study the specifics of the 
structurally-substantial organization of the 
network discourse of fashion;

� to analyze the linguistic and non-linguistic 
constituent elements;

� to consider the system of its participants and the 
peculiarities of their intentionally conditioned 
speech behavior in virtual space



POPULAR SOCIAL NETWORKS



FASHION is a popular aesthetic expression at a 
particular time and in a specific context, especially 
in clothing, footwear, lifestyle, accessories, 
make-up, hairstyle, and body proportions

DISCOURSE OF FASHION is a combination of 
speech events united by the topic of fashion and 
functioning in the sphere of mass media in their 
interrelation with a non-linguistic reality



INSTAGRAM



A PHOTO + A CAPTION +  



ADVERTISING



SELF-EXPRESSION





NEW TENDENCIES IN FASHION



INTERPRETATION OF CELEBRITIES 
LOOKS





THEMES

� names of clothes, accessories, footwear, 
underwear,(T-shirts, bags, glasses, dress...)

� nomination and description of colours, images, 
patterns, stylistic orientation, texture, (blue, 
denim)

� reference to time (year, century) 
(estellechemouny Hiding from the trolls  in 
glasses from 80s #80s #90svintage )

� brands, designers’ or celebrity’s names (Chanel, 
Chloe, Bottega Venetta, ..)







THANK YOU FOR YOUR ATTENTION!


