WEEK rO0D STORE



ABOUT US




WEEK FOOD STORE IS.. .

Week food store is 24 hour food delivery with huge
assortment. It suits for people with different body goals,
budgets and food preferences.

Our advantages are: 2 options (economy or standard) for
people of different levels of income, free delivery,
opportunity to choose your personal daily nutritional norm,
large assortment of food, price option.



QUR TARGET AUDIENCE

Our target audience is women and men at the age of 20-35.
They have no free time to cook by themselves. Their level of

income 1s average.




QUR WEBSITE




WEEKFOOD.5TORE
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Week food store

About us

Menu

Delivery

Price

FAQ

Contacts

Personal
Account

Dynamic pictures with our tariffs (vegetarian/economy/for gaining weight etc.)

Our benefits
Price, large assortment, huge delivery zone

How it works

Choose your tariff/ We deliver food to your house/ You have balanced and tasty food for a week/

In 2-3 weeks you achieve your body goals

Price and assortment
Order form

Delivery zone
Interactive map

Our clients (responses)

Do you have questions? We are ready to answer!
Lead form

Contacts and confidential policy




FEATURES OF THE WEBSITE

Adaptive design for the website

Joomla CMS

Jivosite

Online-cash desk

Opportunity to create personal account

Integration with our social networks



OUR COMPETITORS




GROW FOOD WEBSITE

Advantages: Grow food is pretty good, quick and usable
website with unique style. It has beautiful design, there 1s
all necessary information, it s easy to find what you need
and make an order.

Disadvantages:lack of information about company: there dis no
their history and information about workers.



EXPERT EVALUATION OF WEBSITE USABILITY

CymmapHbivt ©ann  # Bonpocos  # Oteetoe  Pe3ynbrar

BX0AHbIE JOKYMEHTbI 21 13 11 81%
CooTBeTCTBME 3aa4aM NoCETUTENA 36 27 25 84%
KauecTBo KOHTeHTa 31 21 18 /8%
HaBuraumsa 1 UHPOPMALIMOHHAA apXUTeKTYpa 24 21 19 80%
®opMbl U Nepeada AaHHbIX 22 13 13 96%
[loBepue noceTuTenen 2 11 11 9%
KoMnoHoBKa CTpaHuLbl M Au3aiH 37 29 29  88%
[onck 0 10 0

[MomolLib, 0bpaTHas CBA3b, YCTOMYMBOCTD K OLIMOKaM 10 16 12 45%

CyMMapHo: 183 161 138 70%




LEVEL KITCHEN WEBSTTE

Advantages: There 1is no problem with filling forms. In
comparison to GrowFood, Level Kitchen has more contact
information, real people names and data.

Disadvantages: Level kitchen 1is lagging behind in design and
usability. It is sometimes hard for the user to find

necessary information, animated background distract from the
text.



EXPERT EVALUATION OF WEBSITE USABILITY

CymmapHbit bann  # Bonpocos  # OtsetoB Pe3ynbrar

BxoaHble JOKYMEeHTbI 18 13 13 69%
CooTBeTCTBUE 33a4aM NoCETUTENA 34 27 25 79%
KaueCTBO KOHTeHTa 27 21 20 68%
HaBuraums u MHOOPMaLMOHHaA apXUTeKTypa 22 21 18 73%
DopMbl U nepefaya AaHHbIX 21 13 11 91%
[loBepue noceTuTenen 20 11 11 87%
KoMnoHOBKa CTpaHuLbl U AnU3aiH 23 29 29 55%
Momck 0 10 0

lMomollb, 0bpaTHas CBA3b, YCTOMYMBOCTD K OLLIMOKaM 11 16 14 50%

CyMMapHO: 176 161 141 67%




OUR PROMOTION IN

S0CIAL NETWORKS




Week Food Store

TpaHcnopTHbIe ycnyru
NHbopmauusa

— We deliver fresh food to your door and have huge delivery zone. Various
menus are available for a variety of goals, including weight loss, training
support etc. Using locally sourced ingredients, each meal is designed to be
as well-balanced and nutritious as possible.We deliver fresh food to your
door and have huge delivery zone. Various menus are available for a variety

V K 0 N .\.A K.‘- [ of goals, including weight loss, training support etc. Using locally sourced

ingredients, each meal is designed to be as well-balanced and nutritious as
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£ Week Food Store
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What is your body goal?

What is your body goal?

Week Food Store
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loose weight - 1

gain weight - 1

stay fit - 5

other (comment)
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LEAD GENERATION




FORM OF RECETVING APPLICATIONS

Start eating healthy today
together with
Week Food Store!

WEEK NUTRITION
FOR FREE

LEAVE YOUR CONTACTS AND TRY
OUR NUTRITION FOR FREE!




OUESTIONNATRE




THE STRUCTURE OF QUESTION NALRE

Goal: develop appropriate menu to satisfy our customers

1. Introduction

2. Part I. Nutrition and lifestyle
3. Part II. Demographic data
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Week Food Store Menu Improving

Good day!

The Week Food Store is dedicated to develop appropriate menu to satisfy our customers. Through
this brief survey, your answers will be helpful in enhancing our services and meeting your needs.

Your response will only be used for survey purposes. It will take 5 minutes to complete the
questionnaire. Attached is a coupon for 30% discount for our services.

In case you have any questions regarding the survey, please contact us weekfood@store.com.
Thank you very much for your time and suggestions!

OANEE

Hukoraa He ucnonb3yiTe dopmbl Google Ana nepegayu naponei



What do you like most to eat for dinner?

meat
fish

vegetable side dish (raprup)

EMAMPLE
0f

salad

QUESTIONS

Can you say your nutrition is healthy anb balanced?

definetly NO derinetly YES



SOME INTERESTING RESULTS

How do these statements fit your behavior?

B aiways [ often I sometimes M rarely [ never

w1 s LI

| count calories | concume. | have little time to cook. Cooking brings me pleasure. | order food delivery home. | eat not at home.
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THANKYOU FOR YOUR
ATTENTION!

We are ready to answer your
questions!




